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Corporate Philosophy
Information Revolution
— Happiness for Everyone

Since its foundation, SoftBank has sought to use the
Information Revolution to contribute to the wellbeing of
people and society. Driven by this corporate philosophy,
SoftBank will continue to pursue growth by harnessing
the unlimited potential of the Information Revolution,
deploying it in the right way to benefit humanity.

Vision
Becoming a Corporate

Group Needed Most by
People Around the World

SoftBank aims to contribute to people's happiness
through the Information Revolution and to become “the
Corporate Group needed most by people around the
world.” To achieve this vision, SoftBank will advance an
Information Revolution that brings “happiness for
everyone,” with leading technologies essential to the
times and superior business models.
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@ Message from the CEO

SoftBank Corp. has always contributed to people and communities by following its corporate philosophy of “Information Revolution —
Happiness for Everyone.” As society’s digitalization advances at a breakneck pace and the age of full-fledged 5G services draws nearer,
SoftBank will contribute to solving society’s problems by executing its own digital shift, leveraging cutting-edge technologies such as Al
and loT to maximum advantage, and by leading the charge toward digital transformation (DX). By listening widely to the voices of a
wide variety of customers, offering services as only SoftBank can, co-creating with a diverse range of partners, and working closely with
our Group companies, we at SoftBank are aiming to become the technology Company needed most by people around the world.

Today a host of problems are growing ever more severe worldwide. Natural disasters are growing in scale, the environment is being
degraded, and economic disparities are widening. In Japan, a declining birthrate coupled with an aging demographic profile is bringing
labor shortages and other complex problems to the fore. To confront these challenges, the international community is accelerating
efforts to achieve the United Nations Sustainable Development Goals (SDGs). As a good corporate member of society, SoftBank
regards contributing to the formation of a sustainable society as one of its most essential management issues. Guided by the concept
of “a world where all things, information and minds are connected,” SoftBank has identified six priority issues (materiality themes, or
key challenges) with which it must contend. The standard we apply in identifying these materiality themes is not their importance to
SoftBank but how closely they relate to the SDGs and the concerns of stakeholders. By grappling with these issues as we pursue our
Beyond Carrier Strategy, which calls on the Company to diversify into other fields while further growing its core business of
communications, SoftBank will enhance its corporate value and contribute to a sustainable society.

Communication infrastructure is a vital and indispensable lifeline for society. SoftBank seeks to fulfill its role as a communications
infrastructure enterprise by providing a stable supply of reliable information and communication services. To provide even better
service, SoftBank is working to achieve early nationwide rollout of 5G across Japan and put its stratosphere-based High-Altitude
Platform Station (HAPS) communication platform into service. Through these efforts, we aim to deliver a global network that brings
people, places and goods together.

Ten years have passed since northeastern Japan was devastated by the Great East Japan Earthquake. As soon as the earthquake
struck, large numbers of SoftBank employees, centered on engineering personnel, and staff of affiliated companies entered the disaster
zone to carry out recovery activities. As leader of that effort, | will never forget my frustration at how weak our recovery framework
was. Since that time, we have worked tirelessly to expand our network area and make it more resilient. SoftBank will continue to build
infrastructure that is strongly resistant to disasters and fortify our support measures in preparation for disasters.

Responding to global environmental issues is another important management issue for SoftBank. Since the signing of the Paris Accords
in 2015, the importance of responding to climate change has risen tremendously, prompting many countries worldwide to adopt a
united front. SoftBank has endorsed the recommendations of the Task Force on Climate-related Financial Disclosures (TCFD) and is
working hard to advance disclosure regarding climate change. While the government of Japan has declared its intention to make the
country carbon-neutral, reducing overall emissions of greenhouse gases to zero, by 2050, SoftBank has set a more ambitious target.
Aiming to contribute to the achievement of a carbon-free society, SoftBank has issued the Declaration of Carbon-neutral 2030. This
Declaration sets the Company’s sights on effective zero output of greenhouse gases by 2030, the international community’s target year
for achieving the SDGs. To do so, SoftBank will switch to 100% use of effectively renewable energy while reducing energy consumption
of its facilities and equipment by applying leading-edge technologies such as Al and loT to maximum effect. We are also vigorously
moving to contribute to achieving a zero-environmental-impact society through initiatives such as R&D toward the commercialization of
next-generation batteries and the construction of next-generation communication systems such as HAPS.

Junichi Miyakawa By accelerating its implementation of the Beyond Carrier Strategy, SoftBank will contribute to the achievement of the SDGs and to
President & CEO SoftBank Corp. solutions to issues in society, and to realize its management philosophy.
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Q Sustainability Strategy

Contributing to Business Growth and the Creation of a Sustainable Society Under the Concept
of "A World Where All Things, Information and Minds are Connected" to achieve SDGs

Faced with a variety of increasingly serious social problems, companies must work toward the global SDGs, which aim for a peaceful,
prosperous and sustainable society.

Since our founding, we have contributed to resolving social issues through technology based on our corporate philosophy
“Information Revolution — Happiness for Everyone.” SoftBank has declared "a world where all things, information and minds are
connected" as the concept by which it will achieve the SDGs, which comprise a universal theme for the realization of a sustainable
society. We have identified six priority issues (materiality themes, or key challenges) as the theme for realizing this concept. We
believe these six materiality themes embody our corporate philosophy “Information Revolution — Happiness for Everyone” and serve
as an important compass connected to our “Beyond Carrier” growth strategy. Through the identification and response to materiality,
SoftBank will accelerate its “Beyond Carrier” management strategy and contribute to realizing a society as envisioned by the SDGs.

Corporate Philosophy
Information Revolution

— Happiness for Everyone
Vision

Becoming a Corporate Group Needed
Most by People Around the World

Materiality (Priority Issues)

A World Where All Things, Information and Minds are Connected

Solving social issues through business activities

ACTION 01 ACTION 02 ACTION 03 S IX

Materiality 4

Materiality 5

Materiality 6

Q Materiality Approach

Initiatives Supporting
Business Activities

Resolving Social Issues through Business and Corporate Activities

Based on the concept of "a world where all things, information and minds are connected," SoftBank will contribute to the
realization of a sustainable society through the power of technology, which is its strength, and identify six materiality
issues as themes for achieving sustainable growth. These materiality themes will accelerate our “Beyond Carrier” growth
strategy, which is positioned as the key driver of our business.

In addition to resolving social issues through business activities by “building society and industry through Digital
Transformation (DX)” and “creating new businesses through open innovation,” materiality involves “contributing to the
global environment with the power of technology,” “building high-quality social communication networks” and “developing
a resilient management foundation” to resolve social issues through corporate activities. The six materiality themes
originate from contemporary society and our business, as well as from our determination to achieve the SDGs by 2030,
becoming a visionary perspective for the next 10 years that requires SoftBank’s unique capabilities.

Materiality (Priority issues)

Building society and Connecting people and | Creating new
industry through DX information to create business through
(Digital Transformation) new excitement open innovation

materiality
themes

Solving social issues through corporate activities

ACTION 04 ACTION 05

Contributing to the Building high-quality
global environment with | social communication
the power of technology | networks

|
ACTION 06

Developing a resilient
management foundation

Growth Strategy
Beyond Carrier
—~ P.14/15
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Solving social issues through business activities

Connecting people and information
to create new excitement
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Building society and industry
through DX (Digital Transformation)
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SDGs value creation

(1)Expand and enhance the efficiency of
the industrial base through
cutting-edge technologies

(2)Create new industries through DX

(3)Revitalize local communities(regional
revitalization)

SDGs value creation

(1)Realize attractive customer value
through the spread of smart devices

(2)Provide an environment in which
everyone can access information

(3)Leverage ICT to create new lifestyles and
enhance the foundations for daily life

Creating new business
through open innovation
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SDGs value creation

(1) Develop new business models with
cutting-edge technologies

(2)Incubate and spiral-up cutting-edge
businesses overseas

(3)Build systems to recruit and develop human
resources to lead growth and create new businesses

Contributing to the global environment
with the power of technology
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SDGs value creation

(1)Contribute to the mitigation of
climate change through technology
and business

(2)Promote a recycling-based society
(circular economy)

(3)Realize a prosperous society through
the spread of renewable energy

Solving social issues through corporate activities

Building high-quality
social communication networks
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SDGs value creation
(1)Prepare sustainable life infrastructure

(2) Construct robust communications
infrastructure to contribute to
disaster prevention and mitigation

(3)Promote data security and privacy
protection initiatives

Developing a resilient
management foundation
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SDGs value creation

(1)Enhance corporate governance and
ensure its effectiveness

(2)Sustainable growth through
cooperation with stakeholders

(3) Enhance employee happiness with diversity and inclusion

(4)Enhance productivity with advanced
workplace environments
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Materiality 1

Materiality 2

‘ Materiality Approach

SoftBank has identified three materiality themes each for the “resolution of social issues through business activities” and the
“resolution of social issues through corporate activities,” which determine the value that contribute to the SDGs through the
materiality activities and outcomes. We have arranged key actions, businesses, services and initiatives to realize this value creation.

Materiality List
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Materiality

Create new industries
and provide solutions
for transforming various
businesses in society by
utilizing cutting-edge
technologies such as
5G and Al.

SDGs value creation

(1) Expand and enhance the
efficiency of the indusrial base
through cutting-edge technologies

(2)Create new industries
through DX

(3)Revitalize local
communities (regional
revitalization)

Main businesses and initiatives

© Leverage 5G, big data, Al, and other technologies

o Streamline industry through Al, RPA (Robotic Process Automation), loT, and other
technologies

© Create new businesses in various industries using DX solutions through co-creation
with our customers

 Solve social issues by providing DX solutions to local communities and governments

© Engage in co-creation to bring about smart cities

© Implement initiatives using technologies to promote collaboration with local
governments and stimulate ocal communities

Provide new experiences
and enrich the lifestyles of
our customers by promoting
the adoption of smart
devices. Concurrently, create
value for both consumers
and enterprises by providing
partners with attractive
platforms that connect
people to information.

(1) Realize attractive customer
value through the spread
of smart devices

(2)Provide an environment
in which everyone can
access information

(3) Leverage ICT to create new
lifestyles and enhance the
foundations for daily life

© Provide a wide range of customer value, price plans and services through
spread of smart devices and multiple brands

© Provide new experiences using 5G such as VR and sports viewing

© Hold smartphone classes in our stores nationwide

© Enhance accessibility to news and various information provided on the Internet

© Promote the expansion of Internet communications throughout the world

© Implement initiatives aimed at expanding and enhancing online shopping
from smartphones, providing new payment methods, and improving
logistics efficiency

 Contribute to education, healthcare and financial fields using ICT
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Develop cutting-edge
technologies and innovative
business models in Japan by
leveraging our relationships
with global leading innovative
companies. Concurrently,
promote the development of
a highly-skilled workforce and
the establishment of an
organization that supports the
expansion and penetration of
new businesses.

(1)Develop new business
models with cutting-edge
technologies

(2)Incubate and
spiral-up cutting-edge
businesses overseas

(3)Build systems to
recruit and develop
human resources to
lead growth and
create new businesses

© Realize a safe and comfortable mobility society

© Build a high-altitude communications network in the stratosphere

© Provide opportunities for mobility through the practical utilization of self-driving vehicles

© Provide innovative community-style workspaces

© Leverage Al and data analytics technologies to provide taxi dispatch platforms

© Promote a cashless economy through the spread of barcode and QR code payment
settlements

© Job posting system that aims to shift human resources to new businesses and growth
businesses

© Allocate personnel to new businesses through improvements in operational efiiciency

© Human resources recruitment and development systems (SoftBank Academia, SoftBank
InnoVenture, SoftBank University) necessary to create and promote new businesses
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Contribute to mitigating
climate change,
promoting a circular
economy and the
adoption of renewable
energy by utilizing
cutting-edge technolo-
gies to pass on a
sustainable global
environment to the next
generation.

(1)Contribute to the
mitigation of
climate change
through technology
and business

(2)Promote a
recycling-based society
(circular economy)

(3) Realize a prosperous society through
the spread of renewable energy

© Improve power use efficiency

© Substitute energy-saving equipment

® Utilize loT and other technologies to improve power use eficiency and promote environmental awareness

© Convertelectrcty consumed by falities and eguioment such as mabile phone base stations to electicty generated using enewable energy

© Implement initiatives aimed at achieving carbon neutral

© Mobile phone recycling

© Adopt carry bags made from materials other than paper or plastic

© Promote the reduction of reliance on paper-based procedures through the application of smart devices

® Proper use of water resources and waste reduction

© Propagate renewable energy (including power provided under a feed-in tariff [FIT] policy
mechanism) through the supply of electricity from renewable sources

*We vill primarily achieve this goal by using renewable energy sources that have been certified as non-dependent on fossil fuels
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Commit to maintaining
a constantly-connected
and stable network and
to protecting our
customers' important
data, as communication
networks serve as a
lifeline.

(1)Prepare sustainable
life infrastructure

(2) Construct robust communications
infrastructure to contribute to
dlisaster prevention and mitigation

(3)Promote data
security and privacy
protection initiatives

© Construct 5G mobile communications systems to enable “high-speed, large-
capacity,” “ultra-high-reliability, low-latency” and "massive device connectivity”

® Provide communications services with stable connections

© Provide redundancy in backbone networks

 Secure communications in the event of a disaster mainly through tethered balloon
radio relay systems, mobile base stations, and portable satellite antennas

© Implement network monitoring and operation utilizing Al

© Develop and operate high-level security environments

© Educate employees thoroughly on security

Materiality 3
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Conduct corporate
governance with
integrity to earn the
trust of society through
ongoing dialogue with
stakeholders. In
addition, foster
innovation and improve
the well-being of our
employees by develop-
ing a progressive
workplace environment
where diverse human
resources can thrive
utilizing cutting-edge
technologies.

(1) Enhance corporate
governance and
ensure its effectiveness

(2) Sustainable growth
through cooperation
with stakeholders

(3)Enhance employee
happiness with
diversity and
inclusion

(4) Enhance productivity
with advanced
workplace environments

© Enhance corporate governance systems and thoroughly prevent compliance violations

© Implement sophisticated internal controls, eliminate antisocial forces, and prevent corruption

© Ethical procurement and transactions

© Sound and transparent information disclosure

© Cooperation with local communities through initiatives such as disaster management
agreements and the Social Emergency Management Alliance (SEMA)

© Support for employee growth and career realization (Free-agent system and job posting system,
SoftBank University, SoftBank career dock)

© Fair evaluation and recruitment system

© Promote participation by women, including recruitment and employment of persons with
disabilities, and iniiatives related to LGBTQ persons

© Harassment prevention

© Work-style reforms (Super Flextime System, teleworking, operational improvements using Al and
RPA, permit employees to take side jobs)

© Promote health and productivity management

© Diverse workstyles using smart buildings, satellite offices and telework

© Promoting diverse working styles unconstrained by time or place (teleworking, use of

Initiatives Supporting

Materiality 4 Business Activities

Materiality 5 Materiality 6

SoftBank Sustainability

Q SoftBank SDGs

SDGs Initiatives as a Key Driver of Growth

SoftBank considers its contribution to the achievement of SDGs targets to be an important management priority and is working to enhance corporate value and realize a sustainable
society by contributing to the resolution of social issues pursued by the global community through our business and corporate activities. In addition to establishing the concept of “a
world where all things, information and minds are connected” to promote our response to the SDGs, we are focused on the achievement of the SDGs and on society in 2030, which is
within the scope of the SDGs, and have identified six priority issues (materiality themes, or key challenges) that take into account the importance of our corporate and business activities
as well as external stakeholders. By responding to these six materiality themes, we will accelerate our “Beyond Carrier” growth strategy and target further corporate growth.

The Cabinet Ofice (Government of Japan) advocates “Society 5.0," a new society realizing SUSTAINABLE

DEVELOPMENT

economic development and the resolution of social issues through an advanced system integrating G::ALS
the cyber space and physical (actual) space. In addition, the Keidanren has announced the "Society
5.0 for SDGS” concept that aims to achieve economic development and the resolution of social
issues by maximizing the use of innovative technologies to achieve the SDGs. This means

{Methods of Achieving SDGs)
Society5.0

Maximize positive
social impacts
Medium- to long-term

growth focused on Japan

Minimize negative
social impacts
Focus on medium- to

technology is essential for achieving SDGs. In other words, technology can “minimize negative long:term risk reduction
L » « . s - . s » —

social impacts” and “reduce medium- to long-term risks” while “maximizing positive social impacts Soeocses trugh

and achieving “medium- to long-term enterprise growth,” giving it a central role in leading the corporate actiities

*Created by SoftBank using a joint research report regarding
the promotion of investment in problem-solving innovations
from the Japan Business Federation, The University of Tokyo,
and the Government Pension Investment Fund (GPIF)

achievement of the SDGs. For SoftBank, whose main business is telecommunications and
technology, contributing to the achievement of SDGs will be usefulin resolving social issues from a
variety of perspectives, and at the same time responding to external stakeholder demands will
become the driving force that will further advance our business and corporate growth.
Furthermore, to ensure SoftBank contributes to the SDGs, we must ensure that the corporate and business activities conducted by our Company and group companies address social
issues. We also believe that it is important to inculcate a collective awareness among employees. In each business, initiative and individual job performed by each of our group
companies, we promote an understanding of all
17 SDGs and 169 targets, setting advance goals
and plotting steps backward to the present
with a focus on the goals of the SDGs to
consider and respond to business, initiatives

(Strategic Positioning of SDGs)

Corporate philosophy: Information Revolution — Happiness for everyone
Embodiment of our corporate philosophy

Solving social issues through business activities

and work with an awareness that enables us to B cnovm s ACTION 02 ACTION 03
Kk toward each of the SDGs indenendentl B e oo b i inormation to create i SUSTAINABLE
wor OYVar gac .0 S 5 eplen ently. Tele(ommuni;ations ?;::L'Inehs (Digital Transformation) new excitement innovation @A DEVELOPMENT
We will resolve issues faced by society and technologles  ARERRRERS Solve social issues through corporate activities to SDGs G;::':QALS

ACTION 05
~—

Building high-quality
\--.__ social communication

networks

ACTION 06
Developing a resilient
management foundation

people to realize further contributions to a
sustainable society targeted in the SDGs with
all group company employees working together
toward the SDGs.

ACTION 04
Contributing to the
global environment with

the power of technology

Accelerate management strategy
Management strategy: Beyond Carrier

Contributitjg to the ) Buil.ding high-q.ualit.y

Response to the SDGs Compass fI5iuiiii o

The SDGs Compass was developed in March 2016 by Global Reporting Initiative (GRI), the UN Global Compact and the World Business
Council for Sustainable Development (WBCSD) to explain the impact of the SDGs on individual businesses as a corporate SDGs
implementation guide aimed at providing the tools and knowledge necessary for placing sustainability at the center of corporate
strategies. It is a global guideline for corporate integration of SDGs into management strategies, a way to measure contributions to SDGs
and a method for managing performance and implementation status. The SDGs Compass framework comprises STEP 1 to STEP 5.

SoftBank also utilizes STEP 1 to STEP 5 in implementing the PDCA cycle in accordance with the SDGs Compass.

STEP1 STEP3 STEP4 STEP5

co-working spaces), in preparation for the post-COVID-19 environment

SoftBank Corp. Sustainability Report 2021

Understanding SDGs

.

SoftBank discusses and
considers the importance and
necessity of actions affecting
our business and services by
setting advance goals and
plotting steps backward to the
present for the achievement of
SDGs in every department and
at all levels of management.

=P.10/11/22

SoftBank uses the
SDGs 17 goals and

169 targets as
benchmarks to identify
materiality based on
the importance of our
external stakeholders
and our Company.

=P.10/11

)

Establishing Targets

.

We set targets and
KPIs for the

identified six
materiality themes to
achieve the SDGs.

=P.16/17

Integrating Management

.

as a key driver for
promoting our
management strategy
“Beyond Carrier” and
are building a system
for promoting the
SDGs together with
management.

=P.9/18

} We position materiality

)

Reporting and
Communications
.

We proactively
disseminate and
report on SDG
activities to internal
and external
stakeholders.

=P.22/23

*Prepared by SoftBank, based on the GRI, the UN Global Compact and “SDGs Compass.” issued by WBCSD
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Q Materiality Selection Flow

SoftBank identified six priority issues (materiality themes, or key challenges) that must be addressed to develop a
sustainable society based on the concept “a world where all things, information and minds are connected.” In
identifying materiality, we have selected items of greatest importance from the perspective of issues valued by
stakeholders as well as priorities for our business based on SDGs, which are global in scope.

Importance of External Factors Importance of Internal Factors

We considered the perspective of stakeholders based on SDGS and a variety of other angles, including ~ While consulting to the 17 goals and 169 targets encompassed by SDGs, we discuss, examing, and

the requirements for Socially Responsible Investment (SR)) and ratings agencies, GRI standards, SASB evaluate which kinds of businesses and services are important to our Company and which methods and
standards, 15026000 and other international guidelines as well as major external ratings agency services we are capable of implementing based on the circumstances and plans in each of our divisions
requirements. In addition, we proactively engaged in discussions with stakeholders outside the and in businesses throughout SoftBank Corp. group. At the same time, the SDGs Promotion Committee
company, including exchanging opinions with external directors and experts, and identified the degree  holds relevant discussions and identifies the relative importance and impact of all associated factors

of external importance associated with specific standards and requirements. v

Matching and plotting internal and external evaluations based on the results of their importance and impact, results
were classified and evaluated according to three levels: “strategic materiality,” “important materiality” “management
materiality.” The 19 items (SDGs value creation items) within “strategic materiality” and “important materiality” are
integrated into the six materiality themes categorized according to item contents and relationships.

In selecting materiality items, materiality is determined annually by final approval of the Board of Directors, following
numerous discussions with SDGs Promotion Managers in each department and Group company and after deliberations
by higher-level bodies such as the Management Council and consultations with the SDGs Promotion Committee.

Reverification of Materiality

SoftBank is in the process of reverifying its materiality themes and SDGs value creation, in view of changes in the external environment, such as the
growing effects of climate change and the COVID-19 pandemic, and impact on SoftBank’s operations and changes in the operating environment
due to LINE's participation in the Group and the appointment of Junichi Miyakawa as president of SoftBank in April 2021. The importance of items
instrumental in movements such as DX and lifestyle innovation, which drive SoftBank’s management strategy, is mounting in terms of their impact
on the Company. Similarly, matters such as response to climate change, corporate governance, diversity and data security are growing in
importance to outside observers. At the same time, SoftBank has identified its materiality items and SDGs value creation based on its efforts to
achieve the SDGs by 2030, its medium-to-long-term management strategy and its operating orientation. Through this process of reverification, the
SDGs Promotion Committee and Board of Directors are confirming that none of the items has declined significantly in importance and that the
materiality items and SDGs value creation continue to be important elements driving the advancement of SoftBank’s operations.

Materiality Map

19 value creation items

= ° 2} Realize attractive customer value Contribute to the mitigation of climate
% ® 1] '8 (5) through the spread of smart devices change through technology and business
3 3) @ Create new industries through DX Leverage ICT to create new lifestyles and
f’n» ©) © Develop new business models with enhance the foundations for daily life

5' @ 6 cutting-edge technologies (® Sustainable growth through

=~ ® Strategic Materiality @ Enhance productivity with advanced cooperation with stakeholders
g 10, workplace environments (@ Enhance corporate governance

(=]

© Expand and enhance the efficiency of the and ensure its effectiveness
industrial base through cutting-edge technologies @B Revitalize local communities
Provide an environment in which everyone Realize a prosperous society through
can access information the spread of renewable energy

@ Prepare sustainable life infrastructure @ Construct robust communications

@ Promote data security and privacy protection initiatives infrastructure to contribute to disaster

© Incubate and spiral-up cutting-edge prevention and mitigation
businesses overseas (® Enhance employee happiness

(0 Build systems to recruit and develop human resources with diversity and inclusion

to lead growth and create new businesses Promote a recycling-based society
(circular econormy)

Important Materiality

Management Materiality

«— siaployaels uo 1edw| x s5AS —Pp

Importance of Internal Factors

<«— SDGs x Impact on Corporate and Business Activities —p
Category

. Building society and industry through DX . g;ziﬂiﬁ g\?;\t/igr:JS Iness throlgh
Contributing to the global environment

with the power of technology

Building high-quality social
communication networks
Developing a resilient
management foundation

Connecting people and information
to create new excitement

SoftBank Corp. Sustainability Report 2021

Materiality 4

Initiatives Supporting

jlaisialbes Business Activities

Materiality 6

Relationship Between Materiality and the 169 SDGs Targets

SDGs

12 s

Materiality

Expand and enhance the
efficiency of the industrial base
through cutting-edge technologies

17-16,
17-17

Create new industries
through DX 1-3 83 | 92

Revitalize local communities
(regional revitalization) 1-213] 2-4 8-9 94

Xa ysnouys
Ansnpul pue

17-16,
17-17

Realize attractive customer value 12
through the spread of smart devices

Provide an environme‘nt in Which 12 47 9-1,9-b, 10-2 | 11-1
everyone can access information 9-c

3doad Supdsuuo) | A3@100s Buip)ing

Leverage ICT to create new lifestyles and . o 41,43, e i
enhance the foundations for daily lfe 1-2 33 4447 83810/ 93

JUSWR]IDX3 MoU 8)eald
0] uonewJojur pue

Develop new business models 9-2,9-4, 111,113,
with cutting-edge technologies 36 82837 g% 11

Incubate and spiral-up cutting-edge 9-2,9-3, 111,113, 176
businesses overseas 9-b 112

uoneaouu; usdo

ysnouy) ssauisng
MaU 8uiean)

Buld systems to recruit and develop human resources 4-3,4-4, 95
tolead growth and create new businesses 4-7

Contribute to the mitgation of climate 7273 13-1, 17-16,
change through technology and business ’ 13-3 17-17

Promote a recycling-based 6-4 12-5 14-1 15-2,

society (circular economy) 15-5

A8ojouya) Jo Jamod
U} UM JUBLIUOJIAUS

Realize a prosperous society through : . . 17-16,
the spread of renewable energy 39 7-2 131 1717

Prepare sustainable 9-1,9-4,
life infrastructure 92,0 11-1 16-10
Construct robust communications

infrastructure to contribute to 11-5 13-1
disaster prevention and mitigation

SYIOM}3U

JuBWSSeULBW JUSI]ISS] [UOIRIIUNWWOD 1BID0S

Promote data security and 16-6,
privacy protection initiatives 16-10

Ayenb-y3iy Buiping | 1eqoi8 3u1 03 Bunnguiuo)

Enhance corporate governance 16-4,16-5,
and ensure its effectiveness 16-6,16-7
Sustainable growth through 16-6,|17-16,

cooperation with stakeholders 12:6 16-7 | 17-17

Enhance employee happiness 4-3,4-4,5-1,5-2, 16-1,
with diversity and inclusion 1-3 31 47 [5-455 8587 10-210-3 166

Enhance productivity with advanced 3-3, 8-2,8-5,
workplace environments 1-3 38,33 4-34-4 58

uonepuUNo}
e uidojanag

1. Created from the United Nations “Sustainable Development Goals (SDGs) 169 Targets” and Keio Research Institute at SFC x SDG Lab “SDGs Action List for Corporations, Ver. 1”

2. Numbers in table are associated with the 169 SDGs targets
(Relationship between Materiality and Key Guidelines)
Materiality Guidelines

Materiality SDGs Value Creation SASB* lé?jigggs -

1 Building society and industry (1) Expand and enhance the efficiency of the industrial base through cutting-edge technologies

through DX (digital transformation) (2) Create new industries through DX =
- Redefining industry with DX -

(3)Revitalize local communities (regional revitalization) -

2 Connecting peaple and information to create new (1) Realize attractive customer value through the spread of smart devices -

excitement - Enhancing lifestyles with information (2)Provide an environment in which everyone can access information =
and communications technology (ICT) -

(3) Leverage ICT to create new lifestyles and enhance the foundations for daily life =

3 Creating new business through open (1) Develop new business models with cutting-edge technologies -
innovation - Creating new value
through the new businesses of
SoftBank Corp. group companies -

(2) Incubate and spiral-up cutting-edge businesses overseas

(3) Build systems to recruit and develop human resources to lead growth and create new businesses

4 Contributing to the global environment (1) Contribute to the mitigation of climate change through technology and business

with the power of technology - Realizing
a carbon-neutral, recycling-oriented society -

(2) Promote a recycling-based society (circular economy)

(3)Realize a prosperous society through the spread of renewable energy

5 Building high-quality social communication (1) Prepare sustainable life infrastructure

networks - Highly convenient, stable, and
trustworthy networks and security -

(2) Construct robust communications infrastructure to contribute to disaster prevention and mitigation

(3)Promote data security and privacy protection initiatives

6 Developing a resilient (1) Enhance corporate governance and ensure its effectiveness
management foundation

- Resilient and honest corporate
governance, organization,

and personnel -

(2) Sustainable growth through cooperation with stakeholders

(3)Enhance employee happiness with diversity and inclusion

(4) Enhance productivity with advanced workplace environments
*Sustainability Accounting Standards Board (SASB; located in the United States)
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Initiatives Supporting

Message from - . - - . .
Materiality 1 Materiality 2 Materiality 3 Materiality 4 Materiality 5 Materiality 6 Business Activities

the CEO Sustainability

SoftBank Sustainability

Q SoftBank Value Creation Process

Beyond Carrier Strategy: Phase Two Begins
By solving social problems with the power of technology, we aim to maximize our Main Social Issues and Trends
corporate value and become the corporate Group the world needs most.

® Geopolitical risks due to globalization ~ ® Global environment ® Increasing information gap and cyber security
To achieve further growth in our mainstay communications business, we will expand our smartphone and broadband subscriber bases and grapple with the new ® Population declines, low birthrates conservation/climate change ® Diversifying consumer needs
communication infrastructure of 5G. At the same time, we will advance into domains other than communications. In March 2021, we completed the integration of and aging populations ® Energy/resource/water issues ® Spread of infectious diseases
the businesses of Z Holdings and LINE Corporation, which provides one of the largest social communication services in Japan. As a result, the Group has become ® Widening disparity between urban ~ ® Accelerating technological innovations
one of the largest telecommunications and IT groups in Japan. We aim to become a “comprehensive digital platformer” that creates new value by connecting our and rural areas and digitization
dynamic platforms with the power of cutting-edge technologies, based on the strength of the compelling user touchpoints we have cultivated to date.
Input (Source of competitive advantage) Output Outcome

New areas

IDC Materiality 1
Frontier Bulding society and industry through DX (Digital Transformation)

9 il 1 e [ 17 0
& | e
Materiality

Connecting people and information to create new excitement

Yahoo Japan/LINE

Social Capital

© Smartphone subscribers: 25.93 million xs o varch 3, 2021

PayPay

PayPay Securities
® SoftBank Hikari subscribers: 6.92 million'(as of March 31, 2021
©95%20f leading corporations

eNumber of users3
SoftBank subscribers; 38 million/Yahoo! JAPAN users: 53 million
PayPay users: 38 million/LINE (Japan) users: 88 million

SB Payment Service

LINE

SB Power

- @us\NesS Moy, = McHET
; ou Z0Z0 Mobilit echnologies
Human Capital S ASKUL y

© Number of consolidated Group employees: 47,313

© Number of Group sales personnel: Approx. 15,000 New areas

ﬁ Incudata
Big data/Al
© Number of Group engineering personnel*: Approx. 10,000 e ‘
(as of March 31, 2021) Cybereason
. . Advertising I:Egg Japan
Manufacturing Capital

open innovation

ERrrivend BBt
© Capital expenditure: Approximately 3400 billon per year®
e Investment: ¥50-%70 billion per year — SoftBank
@ Shops: Approximately 6,100 locations®as of warch 31, 2021 Beyond Carrier X Structural reforms Materiality 4
Corporate philosophy Contributing to the global environment

Information Revolution with the power of technology

— Happiness for Everyone

Materiality 3
Creating new business through

Social Capital

© Cutting-edge technologies and business models
possessed by SoftBank investment targets

® Co-creation with corporate partners
represented by 5G x |oT Studio

Q WeWork Japan

Location service/ Mapbox Japan G.K.

real estate

Intellectual Capital “ e
*Best Japan Brands 20217 FixedHine Telecommunications 4 Healthcare Materiality 5
uUsD4,958million communications Yo Technologies

Corp. Building high-quality social communication networks

()

l l services HAPS
Financia Capita " Mobile ] CES
e & |de] ©

[

® Japan Rating & Investment Center (R&I): —

Long-term rating A+ Te|eCOm mUﬂlcaUOﬂS Broa;band W::ﬁ‘ﬁ;?n(gty Mobile

® Japan Credit Rating Agency (JCR): communications

Target for
operating income in
the fiscal year ending March 31,2023

¥1 trillion

Announced at the earnings

presentation for the first quarter
of the fiscal year ended
March 31, 2021

Materiality 6

Developing a resilient management foundation

Long-term rating AA—
(As of March 25, 2021) 1. Includes SoftBank Air subscribers
2. This is an approximate proportion of the listed companies with annual revenue of ¥100 billion or more
that have transactional relationships with SoftBank (873 of 921 listed companies).
F 3. SoftBank: Cumulative number of main subscribers Yahoo! JAPAN: Number of login user IDs per month
N atura l C a p ita l PayPay: Cumulative number of registered users LINE: Number of active users per month (all figures as of March 2021)
i~ . 4. Sales personnel: Number of sales employees at SoftBank Number of engineers: Total number of engineer employees at SoftBank, Yahoo Japan and LINE
°
ElECtI’ICIty Used'1 ’680'530’000kWh 5. Acceptance basis. Excludes the impact of applying Z Holdings group. corporate rental devices, and IFRS 16.
(Actual usage as of March 31, 2021) 6. This figure includes directly owned shops, dealerships, electronics retailers, and shops offering services of multiple carriers.
7. Brand value in US dollars as calculated by Interbrand

12 SoftBank Corp. Sustainability Report 2021 SoftBank Corp. Sustainability Report 2021 13



Message from

e

SoftBank Sustainability

Materiality 1 Materiality 2 Materiality 3 Materiality 4 Materiality 5 Materiality 6

Initiatives Supporting
Business Activities

Q Management Strategy for Accelerating Corporate Growth

Growth Strategy “Beyond Carrier”

In FY2017 the SoftBank Group established the “Beyond Carrier” growth strategy. In this strategy, the SoftBank Group aims to
achieve further growth in its mainstay communications business by expanding its smartphone and broadband subscriber bases
and grappling with the new communication infrastructure of 5G, while advancing into domains other than communications.
Taking a unique approach, we are working on rapidly launching new businesses in Japan by applying cutting-edge Al and other
technologies as well as business models adopted from the investees of our parent company, SoftBank Group Corp. By
promoting the Beyond Carrier Strategy, the Group has established itself as a corporate Group possessing one of Japan’s
strongest portfolios in communication networks, online media and smartphone settlement platforms.

New
Business
Fields

Beyond Carrier

business models

Yahoo! JAPAN/LINE

@ .

Smartphone subscriber growth  Broadband subscriber growth  New infrastructure

Telecom
Business

A Communications and IT Group with Japan’s Largest Number of Touchpoints

With the addition of the new Z Holdings Group, which integrated its business
with LINE Corporation in March 2021, the SoftBank Group has emerged as the
communications and IT group with the largest number of user touchpoints in
Japan, consisting of SoftBank’s 55 million customers', Yahoo! JAPAN's 80 million

Our business foundation with

compelling no. of customer touchpoints
Customer touchpoints

customers?, PayPay’s 40 million customers? and LINE's 88 million customers®. In g YaHeR! || BeayPay |
9, OF RonTiracs No, of users Ne. of users
addition to its platforms providing services to consumers, the SoftBank Group 55 mil 80 mil 40 mil
possesses digital platforms in new domains, such as corporate loT solutions, Sales  _ g
Channels <Entarprises fions  SGonsumer 6,100 5

smart cities, mobility and healthcare, while our nationwide network of shops
enables us to cultivate close relationships with consumers throughout Japan.
These advantages powerfully support the SoftBank Group in offering sales and
proposals to corporate customers in a wide range of industries.

Human

Resources ox. 1 Approx, 10k

Communication Platform/Infrastructure

1. Cumulative number of subscribers to mobile communications
services (47.285 million) and cumulative number of subscribersto  *Briefing materials on corporate strategy for the 35th Annual General Meeting of Shareholders
broadband services (8.139 million) (as of March 2021)

2. Yahoo! JAPAN: Number of login user IDs per year (as of March 2021)

3. PayPay: Cumulative number of registered users (as of June 2021)

4. LINE: Number of active users per month (as of March 2021)

SoftBank Corp. Sustainability Report 2021

The SoftBank Group aims to create new value by vigorously promoting the expansion of new businesses leveraging cutting-edge technologies and business models in
domains including Al, 10T, FinTech, security and mobility. In creating new businesses, the Company is partnering with global leading Al companies in which our parent
company, SoftBank Group Corp., has invested. This move enables us to operate our business efficiently while minimizing initial investment costs as compared to
launching new businesses on our own. Moreover, the SoftBank Group is combining its numerous strengths, including its customer base in communications, Yahoo!
JAPAN and LINE operations, technologies such as 5G and software, and corporate sales capabilities, to achieve rapid launching of new businesses.

Launch New Businesses at High Speed with
Entire Group’s Capabilities

SoftBank Group’s investees
Leading companies inside and outside Japan

Our Business Foundation

Customer Touchpaoints

vargo! | i@rayray | LINE
80 mil | 40 mil 88 mil
9

6,1 00 slores nalionwide

Outstanding
Business Models

Human Resources
Sale for Engi r
‘a;;ig‘;pie Approx. 1 5k E;ﬁ;f Approx. 1 Uk Cuttlng_edge

R Technologies
Communication

Platform/Infrastructure

Phase 2 of Beyond Carrier: Becoming a Comprehensive Digital Platformer

In FY2021, SoftBank shifted into phase 2 of its
Beyond Carrier growth strategy. In phase 2,
responding to the increasing digitalization of
society prompted by the COVID-19 pandemic,
we aim to become a “comprehensive digital
platformer” that creates new value by
connecting our dynamic platforms with the
power of cutting-edge technologies, based on
the strength of the compelling user touchpoints
we have cultivated to date. Each of our services,
boasting Japan’s largest number of user
touchpoints, is a digital platform incorporating
Al; by optimizing these services, we aim to find
solutions to more social problems than ever
before. Using the power of technology to solve
social problems is the strategy by which
SoftBank will maximize its corporate value and
become the corporate Group needed most by
people around the world.

SoftBank Corp. Sustainability Report 2021
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SoftBank Sustainability

Materiality 1

Materiality 2

Materiality 3

Materiality 4 Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

Q Materiality KPIs: Targets and Results

SoftBank has established 43 key performance indicators (KPIs) as indices for promoting steady progress on materiality. While using these KPIs to conduct regular progress

evaluations and issue reports of results, the Company adjusts these indicators from time to time in response to changes in its business conditions and in society.

Materiality |

®

XQ ysnoiyy
AnSnpul pue =
391005 Suipjing

SDGs Value Creation

(1)Expand and enhance the efficiency
of the industrial base through
cutting-edge technologies

1) Expanding DX solutions for social and
industrial growth / Revenue from
business solution and others: 10% CAGR!

Fiscal 2020 Achievements

1) CAGR:17% decrease

(2) Create new industries through DX

1) Projects undertaken through
co-creation with customers:
17 projects in progress

1) Launched 17 projects

(3)Revitalize local communities
(regional revitalization)

1) Expanding partnership agreements and personnel
exchanges with local governments: Cumulative
total of 70 local governments (FY2023)

1) Cumulative total of 58 local
governments (as of March 31,
2021)

o

(1)Realize attractive customer value
through the spread of smart
devices

1) Smartphone cumulative subscribers:
¥30 million (fiscal 2023)
2) Survey for NPS? improvement: Monitor results

1) 25.93 million (As of March 31, 2021)
2) Customer satisfaction survey
responses: 4.43 million

growth and create new businesses

2 (2)Provide an environment in which 1) Yahoo! News DAU? 45 million 1) 41.81 million
239 everyone can access information 2) Expanding the HAPS Alliance to 2) Establishment of the HAPS
= % = broaden Internet communications Alliance
33 a across the world: Promoting initiatives
T SR 3) Holding classes to teach how to utilize
287 smartphone: 430,000 classes
o =
o o (3) Leverage ICT to create new lifestyles and | 1) PayPay cumulative registered users: 50 million 1) Users: 38.03million (As of March 31, 2021)
2 enhance the foundations for daily life 2) E-commerce transaction value (erchandise): ¥4 trillon | 2) ¥2.6 trillion (full-year results for FY2020)
(1)Develop new business models 1) Advancement of efforts 1) Success in stratospheric flight
4 > with cutting-edge technologies toward practical utilization of tests and communications
%, HAPS (FY2023)
(2)Incubate and spiral-up 2) Promotion of business 1) Value UP support: Approx. 10 companies
5530 cutting-edge businesses overseas operations in Japan Examination of new businesses/investment
30 = D prospects: 10 companies or more
< C —
B
So % “ | (3)Build systems to recruit and 3) SoftBank InnoVenture 1) SDGs-themed businesses
2 develop human resources to lead commercialization under consideration for launch:
S5 wn

7 (number of candidates: 160)

UHM JUSWUOIIAUS

A30oj0uyda} Jo Jamod sy}
1eqo18 ay3 03 Bunnqguiuod

&

(1) Contribute to the mitigation of
climate change through technology
and business

1) Ratio of renewable energy for
base station: 50% or greater in
FY2021 and 70% or greater in FY2022

2) Contribution to overall COz reduction
of society: Promoting initiatives (e

3) To achieve carbon neutral
(FY2030)

1) Achievement of 30%
renewable-energy rate in
base stations

2) 9% reduction of CO2
emissions from headquarters
(compared with FY2019)

(2)Promote a recycling-based society
(circular economy)

1) Number of mobile phones
collected for reuse or recycling:
10 million (FY2020-2025 Total)

2) Percentage of decommissioned base
stations going to landfill: 1% or less (@nnually)

1) 2.54 million phones
(FY2020)
2) 0.51%

(3)Realize a prosperous society
through the spread of renewable
energy

1) Promoting renewable energy
power provision: Expanding
provision of renewable energy
power plans

1) Launch of sales of plan for 100%
renewable energy and effective
zero COz2 emissions (October 2020)
Launch of sales of renewable-energy
plans for corporate customers

SoftBank Corp.

Sustainability Report 2021

SDGs Value Creation

Materiality

B

(1)Prepare sustainable life
infrastructure

1) 5G deployment plan Number of base
stations: Over 50,000 (end of 2022)
Population coverage: Over 90% (end of
2022)

2) Number of major network accidents: Zero

3)Submarine cable: Start operation
(FY2022)

Fiscal 2020 Achievements

1) Achievement of over 10,000 base
stations (May 21, 2021)
2) Major network accidents: Zero
3) Coastal waters of Japan: Completion of
oceanographic surveys and design of
laying routes Southeast Asia: Comple-
tion of oceanographic surveys

(o))

4) Number of partnerships with NPOs: 1,000
organizations (FY2023)

5 (2) Construct robust communications | 1) Eaolsmertof fres man oes (or OhavalTohoku: omglefin P20 | 1) Completion of machine-room
S u w infrastructure to contribute to 2) Equipment and materials for disaster response and construction (March 2021)
®Qc disaster prevention and recovery: Support and enhancement Mobile base 2) Reinforcement of 100 portable
S oo mitigation stations vehicles/portable mobile base stations: satellite antennas
= :03 maintain 200 or more Mobile power-supply
& g 5 vehicles: maintain 80 or more Portable satellite
3@ antennas: maintain 200 or more (TEERD
cC 1
%"8 (3)Promote data security and | 1) Number of major accidents involving | 1) Number of major accidents
Q. ol privacy protection information security: Zero (annually) involving information security: Zero
o< initiatives 2) Number of major accidents involving | 2) Number of major accidents: Zero
= privacy issues: Zero (annually) 3) Start of development of the Privacy
3) Implementing iniiatives that help customers Center
understand how to handle their personal information
(1)Enhance corporate 1) Number of compliance violations: 1) Number of disciplinary actions: 22
governance and ensure its Performance monitoring (annually) 2) Compliance test participants: 99.8%
effectiveness 2) Exam-taking rate in compliance training:
Performance monitoring (annually) (ESY
3) Ensure effectiveness of the Board of Directors:
Implementation of evaluations (annually)
4) Average ratio of attendance by all board directors at
the Board of Directors meetings: 75% or higher (NETR)
(2)Sustainable growth 1) Sustainability procurement survey 1) Questionnaire response rate: 92%
through cooperation with collection: 90% or greater (annually) | 4) 688 organizations (March 31, 2021)
stakeholders 2) Support improvement activities at high-risk
suppliers: 100% implementation (NEY
3)Supplier inspection /CSR audits: 2 or
=g more companies

(3)Enhance employee
happiness with diversity
and inclusion

1) Rloof women n management pstions Oer 205 (FY2035) uing i rocess,
atter 1 o ovr 155y PY2030 uble the o of Y021

2) Rtio of employes with disabilties: At o above the legally
mandated evel (annualy)

3) Paid leave acquisiion rate: Keep at 70% or above (annually)

) Accidents at work sies invobing injury or ezt Zero (annualy)

1) 338 (FY2020)

2) 2.39%

3) 61.8%*

4) Number of fatal accidents: Zero

(4)Enhance productivity with
advanced workplace
environments

uoljepunoy} Juswaseuew
juanisas e Suidojanag

1) Promotion of workstyles for the
post-COVID-19 environment Provide
office environments that encourage
diverse working styles: Performance
monitoring (annually) (TXEE)

2) Promation of workstyles for the post-COVID-19 environment
Teleworking ratio: 70% or greater (anuall)

3) Ratio of smokers: Decrease of 1% or more Yo, less than
20% (annually)

4) High ranking in Japan surveys: Highly ranked
among the major surveys (annually)

1) Shift of about 10,000 employees to a free-address
system with the move to the new headquarters
Use of shared offices across Japan, including 33
WeWork locations and over 200 other locations

2)95.9%

3)26.8%

4) 45 stars on the Nikkei SDGs Management Survey and 5
stars on the 2020 Nikkei Smart Work Management Survey
Nikkei Smart Work Award 2021 for Technology Utilization
Certification in the 2021 List of Outstanding Organizations
for Health & Productivity Management (White 500)

1. CAGR: Compound annual growth rate
2. NPS: Net Promoter Score
3. DAU: Daily Active Users

4. Up to FY2019, a level of over 70% was continuously maintained. In FY2022, as a result of the impact of the COVID-19 pandemic, the number of
days of continuous leave taken during the summer and other traditional holiday periods is declining. SoftBank is continuing to implement
measures such as promotion of work-life balance and fostering a corporate culture in which people feel free to take leave.

SoftBank Corp. Sustainability Report 2021
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SoftBank Sustainability

Q Sustainability Promotion Structure

Materiality 1 Materiality 2 Materiality 3

Initiatives Supporting

Materiality 4 Materiality 5 Materiality 6 Business Activities

SoftBank established the SDGs Promotion Committee (chaired by Junichi Miyakawa) as an advisory body to the
Board of Directors to promote an integrated approach to our growth strategy and sustainability.

Sustainability Basic Policy
At SoftBank, we will work to resolve various social issues through our corporate and business employees find meaning, feel proud and are able to express their individuality.
activities to realize a sustainable society in which all things, information and minds are connected. @ We will build relationships of mutual trust and engage in fair business practices with
® We will provide “wonder,” “peace of mind” and *happiness” through customer-oriented our business partners (to prevent corruption and degeneracy, etc..
corporate activities. ® We will contribute to creating a bright future society through the promotion of an
® To meet the expectations of our shareholders, we will not forget to take on the information-oriented society and support for the development of the next generation,
challenge of growth and engage in transparent and fair information disclosure. diverse society, protection of the environment, resources and biodiversity, and disaster
© \We value work environments with equality and diversity in abundance where countermeasures and relief efforts.

In terms of internal sustainability information and activities, the SDGs Promotion Committee conducts surveys of social issues that must be
addressed centered on SDGs and formulates action plans at least four times each year. Additionally, activity reports are provided to the
Board of Directors to reflect sustainability perspectives and awareness in Company management.

In 2021 SoftBank further elevated its activities on sustainability by establishing the SDGs Promotion Council, an independent, third-party
advisory body composed of outside experts and others, to secure the effectiveness of the SDGs Promotion Committee. Similarly, to
strengthen the Company’s response to climate change, the Carbon Neutrality Working Committee was established as a subcommittee of
the SDGs Promotion Committee. The Carbon Neutrality Working Committee confers on and carries out measures against climate change.

Corporate Governance System

General Meeting of Shareholders
Appoint/Dismiss Appoint/Dismiss Appoint/Dismiss

Nominating Committee/
Remuneration Committee

Recommend

Board of Directors Total =, ...~ Audit & Supervisory Board Report
SDGs Promotion 13 Board Director & Total 4 Members ) )
C o : Accounting Auditor
ommittee secommengy | © External Board Members 2 External members Cooperate
Report
Report Report |
*Make decisions on
Report important
managerial matters Audit & Supervisory )
i Board Office Accounting
* Appoint/Dismiss audit

* Deliberate on important

management matters Representative Directors

Executive Directors

+Report on execution * Supervise execution Audit Cooperate
Instruct L ¥
. ., nstruct
Risk Management Committee % . Cooperate

Representative Directors ¢ eport
g _ Internal Audit Department

/l\ Report

Executive Directors Instruct
Risk Management Office e

Business Execution Structure

SDGs Promotion Committee

Based on the advice and deliberations of the SDGs Promotion Committee, SoftBank is enhancing the level of its
response to sustainability issues by deepening its understanding of sustainability and driving the PDCA cycle.

Beginning of fiscal year During the fiscal year End of fiscal year Next fiscal year
Preparation of strategy Implementation and Evaluation of results and Strategy, policy and
and policy confirmation of progress planning of improvements implementation

18  SoftBank Corp. Sustainability Report 2021

SDGs Promotion Committee

Date of meeting Agenda (excerpt)

-Confirmation of FY2020 results
-Reexamination of materiality and
st Apri[ 20 confirmation of details

-Details of KPI in FY2021

*FY2021 implementation plan

Fialyear| Date of meeting Agenda (excerpt)

-Confirmation of SDGs promotional system
st April 21 -Details of materiality items and KPIs
+FY2020 implementation plan

+External environment and trends related to ESG
ond: ly 14 - Details of response to climate change and related risks/opportunities
' -Dialogue with outside experts: Corporate growth through
ESG and evaluation and measurement of social impact

+External environment and trends related to ESG
3rd: October 27 | -Status of progress on materialty KPls in H1 FY2020
~Status of spread of the SDG within the Group and measures in response

-External environment and trends related to ESG
-Progress on various SDGs promotional activities

2nd: July 27 -Responses with respect to carbon neutrality
-External environment and trends related to ESG -Dialogue with outside experts: Importance of

4t January 26 | -Progress on various SDGs promotional activities SDGs management
-Targets for measures in FY2021

Internal Execution Structure

Junichi Miyakawa, Representative Director, President & CEQ, is ultimately responsible for promoting the SDGs and overall sustainability activities
of SoftBank Corp., its subsidiaries and the SoftBank Group as the Chief SDGs Promotion Officer. The SDGs Promotion Office was established to
lead the SoftBank Group's sustainability activities. Fumihiro Aono, Executive Vice President and CHRO, is in charge of SDGs promotion. In
addition, SDGs Promotion Officers have been appointed throughout the Company and at our subsidiaries to conduct various activities in line
with business efforts as well as collaborate with the SDGs Promotion Office to unite the SoftBank Group and engage in high-impact activities.

Sustainability Promotion Structure

Officer Uttimately in Charge of SDGs Promotion
|
Executive Oficer in Charge of SDGs Promotion

l— SDGs Promotion Office

Persons in Charge of Persons in Charge of Persons in Charge of SoftBank Corp. Persons in Charge of SoftBank Corp.
Subsidiary SDGs Subsidiary SDGs Administration and Headquarters Administration and Headquarters
Promotion Promotion SDGs Promotion SDGs Promotion
r I T 1 r T I 1
Persons in Charge Persons in Charge Persons in Charge
of Subsidiary of Subsidiary of Subsidiary Division Division Division
SDGs Promotion SDGs Promotion SDGs Promotion

*As of May 11, 2020

Strengthening the Group’s Coordination Framework

While Group-wide efforts toward sustainability increase in importance, the external environment for the SoftBank Group is
changing in many ways. Corporate groups are reinforcing governance, while the Tokyo Stock Exchange has undergone
reorganization (changed market categories) and revised the Corporate Governance Code. In view of these changes, and
with the objective of strengthening and enhancing its response to sustainability issues of SoftBank and the SoftBank
Group, the SoftBank Group implements a Group Liaison Committee on SDGs Promotion, linking all companies of the
Group, to meet at least twice a year. In FY2020, the Committee met once in September 2020 and once in March 2021,
with SDGs promotion managers and persons in charge of SDGs promotion participating as representatives of their
respective Group companies.

At the March 2021 Group Liaison Committee meeting, the representatives shared information on the status of measures
toward sustainability at each company and conducted groupwork to fortify synergies among Group companies. The
Liaison Committee also takes steps to foster and strengthen Group-wide solidarity on sustainability issues and raise
awareness of the SDGs within the Group. For example, the Liaison Committee offers guidance on the presentation of the
Group SDGs Awards, launched in FY2021, which recognize successful examples of SDGs initiatives at Group companies.
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Q Message from the SDGs Promotion Officer

Promoting the SDGs

As a good corporate member of society, SoftBank regards contributing to the creation of a sustainable society as a vital management issue. We are working hard
toward the attainment of the SDGs, whose goals are held in common worldwide. To respond to the concerns and expectations of a wide range of stakeholders,
from communities to customers and business partners, we are building a framework for contributing to the SDGs through our corporate and business activities.

In addition to establishing the SDGs Promotion Committee as an advisory body to the Board of Directors, the Group has launched the SDGs Promotion Office,
which functions to encourage in-house promotion of the SDGs within SoftBank Corp. and its Group companies. Junichi Miyakawa, President & CEO, serves as the
Group's Chief SDGs Promotion Officer, assuming the lead role in SDGs promotion, while I am responsible for promoting the SDGs Group-wide as the Executive
Officer in Charge of SDGS Promotion.

Responding to Climate Change and Other Global Environmental Problems

The Company positions its response to global environmental issues as an item of materiality and an important theme. In April 2020 SoftBank announced
that it endorsed the recommendations of the Task Force on Climate-related Financial Disclosure (TCFD). We are now moving forward with efforts based on
the TCFD recommendations and is working hard to provide full and proactive disclosure. Also, the Company has announced the Declaration of
Carbon-neutral 2030, which pledges SoftBank to reduce its emissions of greenhouse gases to effective zero by 2030. The Company is working to switch the
electricity it uses to 100% effectively renewable energy. Moreover, leveraging to maximum advantage its strengths in cutting-edge technologies such as Al
and loT, the Company is striving to advance responses to climate change, promotion of a recycling-based society and the spread of natural-energy use.

Meeting Society’s Needs

In recent years, concern for respect for human rights in corporate activities has intensified. In 2020 the government of Japan formulated an
action plan on “Business and Human Rights,” encouraging Japanese companies to redouble their efforts in this area. These developments
testify that the importance attached to respect for human rights is constantly increasing. In accordance with international standards such
as the Universal Declaration of Human Rights and the UN Guiding Principles on Business and Human Rights, SoftBank is focusing closely on
respect for and response to human rights. Under the SoftBank’s human rights policy, the Company calls on all stakeholders, from
employees to customers, business partners and the supply chain, to prohibit discrimination and harassment, and creates processes for due
diligence on human rights to respect the human rights of all stakeholders affected by our business activities. To achieve dynamic and
supportive work environments, the Company is focusing on diversity and inclusion and is creating opportunities and environments for
diverse personnel to apply their individuality and skills regardless of age, sex, nationality and able-bodied/disabled status.

In June 2021, SoftBank established the Advancement of Women Promotion Committee, appointing Junichi Miyakawa, President & CEO,
as chair. Inviting various experts to serve as advisors, the Company launched a series of initiatives aimed at promoting women’s
participation in the working world. The Company has set targets of doubling women’s representation in senior management from 7.1% in
FY2021 to 15% in FY2030 and tripling it to 20% by FY2035. By fostering environments in which a diverse workforce of capable people can
thrive and creating a dynamic and supportive organization, the Company aims to accelerate the growth of Group operations.
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Smart & Fun! Workstyle Innovation

Applying its strengths in IT, in 2017 the Company launched the Smart & Fun! initiative. In this initiative for workplace innovation, the
Company is building an environment in which it can use technology to put work-life balance into practice and invest in new
approaches and personal growth. As an enterprise whose business domain consists of the latest technologies, SoftBank actively
introduces working at home and other telework styles, promoting advanced workstyles that make the most efficient use of time. As
the COVID-19 pandemic makes the advancement of telework a necessity worldwide, SoftBank has earned success as an early
promoter of new workstyles using technology. Over 90% of SoftBank employees adopt telework, securing continuity of operations
amid the pandemic. In January 2021, to achieve further innovation in workstyles, the Company moved its headquarters into new
premises in the Takeshiba area, on the Tokyo waterfront. This move furnished Company employees with an office environment imbued
with cutting-edge, Al-driven technology, to maximize employee performance. In combination with initiatives at WeWork locations and
other satellite offices located throughout Japan, this action is further inspiring innovative and creative workstyles, liberating work from
traditional bonds of place and time.

Strengthening Governance

At SoftBank, we believe tenacious corporate governance is an indispensable requirement for achieving a sustainable society.
SoftBank is building a sophisticated system of corporate governance, focusing on the Board of Directors and the Audit &
Supervisory Board, and is reinforcing these bodies” mutual monitoring functions. To ensure that all employees practice highly
transparent governance and sound business activities, we require strict compliance with the SoftBank Code of Conduct and work
hard to instill these values in employees through training and a wide variety of other efforts. In this way we endeavor to guarantee
transparency in all our corporate activities and improve and strengthen corporate governance to earn the trust of all stakeholders.

All Employees Contribute to the SDGs

In each department, it is natural for people to wonder, as they execute their daily duties, “How does the work I'm
doing now benefit society?” At such times, these materiality items and SDGs serve as a compass, guiding each
individual employee. | believe it is vital that all employees share an awareness that, by contributing to the world
through our business, they are contributing to the creation of a sustainable society.

I am convinced that that is the case when the work of all SoftBank employees is connected to the SDGs.

Executive Vice President, CHRO &
Executive Officer in Charge of SDGs Promotion

Fumihiro Aono

I am convinced that the work of all SoftBank
employees is connected to the SDGs.
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@ SDGs Dissemination and Awareness

Internal Disseminati

Each employee must have a proper understanding of the SDGs and our policies related to them to ensure the promotion of businesses, initiatives
and operations are based on contributions to the SDGs. Thus we are engaged in a variety of training and awareness activities. By inculcating the
awareness that the work and activities of all employees contribute to SDGs, we aim for each employee to conduct their duties with SDGs in mind.

A Message from Management to All Employees

At the quarterly morning meeting held on April 1, 2020, the previous Presicent of SoftBank
Corp, Ken Miyauchi, addressed all employees. He expressed fis ntenfion to make fullscale PsuffE iR (SDGs)
eforts toward achieving the SDGs and explained SoftBank’s SDGs inftiaives and materialty
ftems. In adaition, on July 1, & Special morning assembly was held n place of the employee
conference in which all employees participate every year, where the SDGs concept video
“SoftBank -» SDGS' released on June 24 was shown. The previous President of SoftBank Corp,
Ken Miyauchi, gave a message about the importance of each and every employee contribution
0 SDGs, stating *SoftBank wil strive to confribute to the future of society through its business
activities and confribute to achieving the goals of the SDGs. In addltion, the three Vice
Presicents also announced that they will promote businesses and activites that lead to SDGs in
theirrespective business aregs.

SoftBank also prepared digest editions* of each theme in Sustainabilty Report 2020, which
it distributed to all employees via the responsiole offcers. I follow-up questionnaires, approximately 90% of employees demonstrated understanding of the content, indicating that employee awareness of the SDGs is growing,
*Five ecftions were published: Strategy, DX and New Business, Lifestyles, Networks and Environment and Governance.

— SaftBank

Employee Training

To foster a deeper understanding of SDGs, we created “SoftBank SDGs” and implemented it for all employees. Content taught through e-learning aims to enable
employees to apply basic knowledge on SDGs to their everyday work efforts, making SDGs a personal concern. SoftBank also provides employees with
opportunities to gather a wide range of information and exchange views about the SDGs. These include Group-wide seminars on sustainability, presented by invited
experts; round-table discussions on SDGs themes, in which attendance is optional; and dissemination of information on the SDGs on the Company intranet.

Training for New Employees, Managers and Crews
To enlighten and raise awareness in employees, SoftBank holds separate orientation sessions on the SDGs for graduate and mid-career hires, as well as training sessions by managerial
level. In the training session for graduates hired in FY2021, the new hires were divided into teams and each team presented a workshop on new business proposals, with the SDGs as
the theme. In this way all new hires examined and made presentations on business creation with the SDGs in mind. In training sessions for new managers, exercises are conducted to
reinforce managers' understanding of companies’ duty to grapple with the SDGs and the importance of doing o, as well as of ‘materiality,” SoftBank’s policy on the SDGs.

For SoftBank shop crews, who play a vital role in promoting materiality, explanations are presented on the Group's relationship with the SDGs, using examples from shop activities, as
part of the crews’ brand training.

Soliciting Business ldeas through the SDGs

We solicited SDGs-themed business ideas through the “SoftBank InnoVenture” internal entrepreneurship system. Some 160 ideas were submitted,
of which seven are under consideration for commercialization. \We examine businesses enabling each and every employee to contribute to the
SDGs, promoting initiatives aimed at achieving SDGs while realizing employee business ideas and supporting the creation of new businesses.

Reflection in Employee Remuneration and Incentive Plans

In advancing Group-wide SDGs initiatives, we are promoting the conscious reflection of our sustainability strategy in the setting of targets. When setting targets to
evaluate how much a given activity contributes to the SDGs, those targets should incorporate details from one’s own activities, confirming and referring to conformity with
the targets of one’s own organization for materiality and SDGs value creation. This practice provides each employee with the opportunity to incorporate the SDGs into his
or her own duties. The SoftBank Award is an award conferred on SoftBank employees who achieve significant results through ambitious and original efforts. To encourage
employees to incorporate the SDGS into their efforts of their own volition, one of the factors considered in evaluating a project is its degree of contribution to the SDGs.
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External Dissemination of Messaging and Initiativ

SoftBank proactively disseminates information through a variety of contact points to convey to stakeholders its

stance and initiatives with regard to contributing to the SDGs.

We introduce policies and initiatives that contribute to the SDGs and a sustainable society in an easily

understandable and timely manner.

Explanations at the Annual General Meeting of Shareholders, Earnings Presentations and Business Briefings

At the eamings presentation for the fiscal year ended March 31, 2020, and at the Annual General Meeting of Shareholders held in June 2020, SoftBank declared its determination to grapple
proactively with the SDGs as part of its growth strategy going forward. The Company continues to issue timely public updates regarding efforts on sustainability through a variety of platforms.

SDGs Concept Video

SoftBank released a concept video concisely explaining its SDGs strategy. Based on our corporate philosophy “Information
Revolution — Happiness for everyone™ and the concept of “a world where all things, information and minds are
connected,” this video expresses how SoftBank thinks with regard to SDGs and how this is incorporated into materiality.

SoftBank = SDGs

“SoftBank Sustainability” Dedicated Website Launch

In May 2020, we launched the dedicated website “a world where all things, information and minds are connected—SoftBank Sustainability”.
This website introduces SoftBank's stance and initiatives toward the SDGs and sustainability to external stakeholders. We aim to obtain a
deep understanding of our efforts through the provision of information that stakeholders want to know as occasion demands.

Newspaper Announcement

Four times in FY2020, we published advertisements in the Nikkei Morning Edition. On June 25, 2020, we took out a full-page advertisement
in this newspaper. The main visual depicts the canine “father” of the Shirato family looking toward the future, surrounded by colorful designs
expressing the SDGs. The ad informs that SoftBank will strive to resolve social issues through six materiality initiatives and contribute to the
achievement of the SDGs. The Company continues to take out advertisements in this series, using these key visuals as their keynote.

Communicating through SoftBank News and Social Media

EA4 BBAS L EMT LA, 1T i8S

We disseminate information on SoftBank initiatives contributing to the SDGs through owned media e

SoftBank News, which provides information useful for daily life and the latest information on SoftBank mﬁﬁ":ﬁ‘i&iﬁ

under the theme of “IT X lifestyles,” as well as through official SoftBank accounts on social media. i@ 1
® The SDGs in Three Minutes,” under the editorial supervision of Professor Norichika Kanie, Graduate School of Media and Governance, Keio University ;e 2
® “\Vhat Are ESG and ESG Investment?," under the editorial supervision of Kenji Fuma, CEO of Neural Inc. ﬁij

® “\hat Does ‘Carbon Neutral' Mearf?," under the editorial supervision of Seita Emori, Deputy Director, Earth System Division, National Insitute for Environmental Studies

Lectures and Study Sessions

We conduct activities to introduce SoftBank’s approach and initiatives toward achieving SDGs to local governments and organizations, universities,
elementary and junior high schools and business partners. We hope that these efforts will not only deepen understanding of the Company but also
provide opportunities to understand the importance of each individual's awareness and actions toward achieving the goals of the SDGs.

To convey to as many people as possible SoftBank's efforts toward achieving SDGs, we
created a symbol using the Shirato canine father as the motif, place SDGs illustrations on
corporate tools such as business cards, envelopes, paper bags and presets that can be SoftBank > SDGs
used as Zoom backgrounds that are distributed to all employees.

Also, we use eco-friendly materials for our disposable shopping bags and desktop
calendars and apply these items as touchpoints for informing customers of our efforts on
the SDGs.

Symbol Development and Use for Company Items / Use for Customer Items |I
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COVID-19 Response

In response to the increasing impact of COVID-19, we have undertaken various efforts and support for our customers,
business partners, employees and staff. SoftBank will continue to fulfill its responsibilities as a telecommunications
company during times of emergency and make every effort to contribute to resolving this situation as soon as possible.

For Customers
Store Initiatives

We are making the following efforts so that customers

can visit our stores with peace of mind.

(1)Ensure sufficient distance between seats when serving customers

(2)Sterilization of spaces and items shared by customers and staff

(3)Face masks, goggles, sterilized wipes and disinfectant spray
provided for staff

(4)Use of plexiglass barriers for face-to-face interactions with customers

(5)Mandatory face masks for staff, thorough hand washing and gargling

(6) Staff temperature measurements and health reports every morning

(7) Customers visiting the store require temperature measurements using an Al
body temperature detection solution and a non-contact thermometer

Additional Online Informational

We created a new section on our website summarizing the various preventative
measures and support efforts we have undertaken in response to COVID-19.

Shop Visits by Appointment

To ease congestion inside shops, customers are asked to make an appointment before visiting one of our shops. This measure enables customers to be
guided smoothly to the services they need and prevents crowding. (Appointments are waived in the case of product failures or other emergencies.)

Online Services

Due to a limited number of employees and staff in the workplace, it has become difficult to reach customer support by telephone.
Customers are asked to use the SoftBank website to utilize our services, view or change contract details and confirm prices.

Extended Payment Deadline

For customers who experienced difficulty paying their service usage fees, payment deadlines were extended.

Additional 50GB of Free Data and Tethering Option for Users Aged 25 or Younger

To support the use of smartphones for online education, until August 31, 2020 we provided up to an additional 50GB
of data free of charge, as well as a tethering option free of charge, to individual customers aged 25 or younger.

For Corporate and Government Partners

“SenseThunder” Al Temperature Detection Solution

This solution uses Al to authenticate individuals and measure their temperature, while detecting within 0.5
seconds without contact whether they are wearing a mask or not, to identify individuals suspected of having a
fever, in real time. In this way the solution provides thorough screening for mask wearing and fever. Companies and
local government offices can use this solution to reduce risk of infection, contributing to a reassuring environment.

SoftBank Telework Support

SoftBank launched SoftBank Telework Support, a telework support website to provide solutions useful for telework free of charge (for a
limited time only). This service supports customers’ new workstyles with solutions to realize remote conferencing and strengthened security.

Device Lending

We lend smartphones and tablets to facilitate the work of local governments and promote telework. We are promoting the support of
initiatives that ensure continuity of government and related bodies through the provision of ICT terminals during emergency situations.
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For Employees

Working from Home

To prevent the spread of COVID-19, we removed restrictions on working from home on February 25, 2020, then shifted
to a full-time work-at-home system. By utilizing IT tools such as online conferencing systems, approximately 90% of our
employees, excluding those who work at SoftBank shops and other stores, have been working from home.

Antibody and PCR Testing for Safe and Secure Workplaces

In May and June 2020, COVID-19 antibody testing was conducted on SoftBank Group employees, business partners and employees of medical institutions.

The Company is currently partnering with SB Coronavirus Inspection Center Corp., a subsidiary of SoftBank Group Corp., to provide a framework in which
interested departments and employees can obtain a saliva PCR test using the healthcare app HELPO. Through measures such as these, the Company is
providing support to prevent the spread of infection, protecting Company employees and their families, as well as business partners.

Vaccination at the Workplace and Provision of Special Paid Leave in Cases of Side-effects

SoftBank provides inoculation with COVID-19 vaccines at the workplace for employees of SoftBank and its Group companies, along with
their families, as well as for staff working at SoftBank and Y!mobile shops and call centers, among others. The Company establishes
vaccination sites wherever in Japan it has locations, offering vaccination through partnerships with occupational-health physicians, doctors
and nurses working at Group companies, and medical firms partnering with the Company on health checkups and the like. If employees
suffer side-effects caused by vaccination, requiring convalescence; are needed to escort family members for vaccination; or require nursing
due to side-effects, they can obtain up to two days’ special paid leave, called “COVID-19 post-inoculation side-effect leave.”

Initiatives by SoftBank Group Companies

| Support Activities Through Yahoo Japan

Yahoo Japan launched a special website to quickly and accurately convey information about COVID-19. “Yahoo Internet Fundraising” is collecting

donations for COVID-19 relief so that everyone who wants to take action can offer their support. To date, more than ¥1,084 million has been donated*.
In addition, through measures such as the launch of the “Yahoo Stay at Home” website, which provides information to support people living

under COVID-19, Yahoo Japan offers a platform for connecting people with information, constantly creating new value while responding to a

changing society.

**Yahoo Internet Fundraising” fundraising amount associated with COVID-19 support (as of July 31, 2021)

| Measures Against COVID-19 Using LINE

LINE and the Ministry of Health, Labour and Welfare (MHLW) have conducted a *National Survey for Use in Measures Against COVID-19” using LINE. The survey will be used to obtain
up-to-date information on COVID-19 and consider measures to prevent its spread. By using LINE, an app familiar to millions of Japanese in their daily lives, MHLW was able to obtain a
response rate of about 25% each time, gathering between 15 million and 25 million responses. The survey results were analyzed by MHLW, playing a valuable role in a variety of measures.

Also, to support health management for people returning to Japan, LINE provides an inquiry service using an Al chat bot and AiCall, an Al-based telephone support service. This service
reduces the workload on healthcare-center employees in confirming the health of returees as they wait at home. In addition, in Kanagawa Prefecture, LINE's Al chat bot and AiCall are
being used to confirm and assess the health of people receiving medical care at home and provide follow-up if symptoms worsen. This solution reduces the burden on both the
government and users, while contributing to the formation of a system by which healthcare workers can respond in cases of emergency.
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~Redefining Industry with DX~

GOOD HEALTH 8 DECENT WORK AND INDUSTRY, INNOVATION
AAND WELL-BEING ECONOMIC GROWTH AND INFRASTRUCTURE
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In order to solve problems faced by corporations and problems
faced by the industry, SoftBank is promoting digitization and
digital transformation (DX) of the business environment by
using cutting-edge technologies such as 5G, Al (artificial
intelligence), IoT', RPAZ, and big data. By reviewing business
processes and aiming for overall optimization rather than
partial optimization, SoftBank will streamline corporations and
the entire industry, and will accelerate the speed of social
change. In conjunction with these changes, the Company is
redefining industries and society, creating new businesses and
industries, and supporting the cultivation of digital human
resources.

For example, in the medical field, SoftBank provides
healthcare apps to employees and residents through
corporations and municipalities. Users can easily consult via
chat with physicians, nurses, and pharmacists 24 hours a day.
365 days a year on health and medical issues. This achieves
one-stop services ranging from searching for hospitals to
purchasing ordinary medication and receiving online
consultation. In the field of water infrastructure, SoftBank is
aiming to solve water-related problems. For example, we are
working to reduce the maintenance cost of water infrastructure
in depopulated areas and ensure prompt water supply in the
event of a disaster by using a small-scale water circulation
system that does not depend on water pipes. In the field of
transportation, the Company is striving to realize new mobility
services to eliminate traffic congestion in urban areas and
secure transportation methods in rural areas.
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SoftBank is also aiming to achieve a smart city that is
expected to contribute significantly to urban revitalization and
industrial development by utilizing technologies such as 5G, Al,
and loT throughout the entire city, not just in specific fields. For
example, through industry-government-academia collaboration,
the Company will construct a “next-generation data linkage
platform” that centrally manages public data such as traffic
information, private data such as the flow of people, and
sensor data such as the water level of rivers. By utilizing digital
twin technology to conduct simulations and forecast the future
in virtual space, SoftBank will become able to visualize urban
problems, analyze causal factors, and derive optimal solutions,
after which we will apply those solutions in real space. There
are two types of smart cities: urban cities and regional cities.
Particularly in Japan, expectations for technology used in
regional revitalization are increasing every year. SoftBank is
implementing various initiatives such as entering into
partnerships with local governments and educational
institutions in order to solve a wide variety of regional
problems; for example, labor shortages due to Japan’s
ultra-aging population, disaster countermeasures, and tourism
promotion.

1. Acronym for “Internet of Things.” Refers to technologies or services
that are achieved by attaching sensors to various objects, equipping
those objects with a communication function, and connecting the
objects to the internet.

2. Acronym for “Robotic Process Automation.” Refers to the use of
software robots to automate and streamline operations.

Materiality 3

Materiality 4

Resolve labor shortages caused by a declining population
Advance the foundation of industry and renew aging infrastructure
Close the gap in economic disparity between regions
Ensure the continuity of social activities during COVID-19

(1)Expand and enhance the efficiency of the industrial
base through cutting-edge technologies

(2)Create new industries through DX

(3)Revitalize local communities (regional revitalization)

Leverage 5G, big data, Al, and other technologies

Materiality 5 Materiality 6

Initiatives Supporting
Business Activities
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Declines in profitability due to intensified competition caused

by a series of new entries into the enterprise solutions market
Expansion of solutions business for implementing digital
technologies to society

Growing opportunities to provide solutions for regional revitalization

(1)Expanding DX solutions for social and industrial growth /
Revenue from business solution and others: 10% CAGR*

(2)Projects undertaken through co-creation with customers: 17 projects in progress

(3)Expanding partnership agreements and personnel exchanges with
local governments: Cumulative total of 70 local governments (FY2023)

*CAGR: Compound annual growth rate

Streamline industry through Al, RPA (Robotic Process Automation), loT, and other technologies

Create new businesses in various industries using DX solutions through co-creation with our customers

Solve social issues by providing DX solutions to local communities and governments

Engage in co-creation to bring about smart cities

Implement initiatives using technologies to promote collaboration with local governments and stimulate local communities
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Key Person Interview

Yasuyuki Imai
Representative Director & COO

Situation Surrounding Japan and Corporations
(Background of Need for DX in SDGS)

Recently, the impact of COVID-19 has drastically changed
how we work and spend everyday life in ways that we
never could have imagined. In the era of “new normal,” it
is necessary to rethink the way in which we do business
and our work style. The digital shift of corporations is
accelerating rapidly.

Technology is now essential for achieving SDGs, and
digital transformation (hereinafter, “DX”) is expected to
fulfill a leading role. For example, the Japanese
government and Keidanren (Japan Business Federation)
proposed Society 5.0 and announced the concept of
“Society 5.0 for SDGs,” which utilizes innovative
technologies to achieve the SDGs. Furthermore, with the
establishment of the Digital Agency in September 2021, it
is expected that active efforts will be made toward the
formation of a digital society. As a result, DX will progress
in all industries, both public and private, and DX will
accelerate throughout all of Japan.

SoftBank believes that the key to realizing business
growth and contributing to achievement of SDGs is to
leverage our relationships with numerous companies and
local governments, and to utilize our strengths in
technology utilization to assist in DX for all corporations
and the entirety of society.
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Building Society and Industry through Digital Transformation (DX)

DX for Corporation and Society / OS for Cities

SoftBank is promoting DX for corporations and industries

centered on four areas. The digital communication area
invigorates communication through technology such as
online chat and remote conferencing. The digital
automation area uses technology to automate business
and field work. The digital marketing area performs tasks
such as collection/integration of data and analysis of
customers. Finally, the security area protects information
assets from threats such as cyberattacks. SoftBank
combines these areas to make proposals which support
all facets of DX in corporate activities and business
activities.

Additionally, in order to achieve DX of society, SoftBank
will construct a data linkage platform that links public and
private data through co-creation, and centrally connects
and utilizes digital data. The Company will work to
improve resident services provided by government by
connecting data that had previously existed separately on
a single platform, thus creating such a society where the
necessary information can be immediately delivered to
the people who need that information.

Conclusion

The transformation of social design is another important
element of DX initiatives. By using DX to increase the
sophistication of social infrastructure such as medical
care, logistics, water services, gas, and transportation
infrastructure, SoftBank will provide services which go
beyond the digitization of corporations and industry to
realize a more comfortable and prosperous lifestyle for
ordinary citizens. When including subscribers of mobile
phone services such as SoftBank, YImobile, and LINEMO,
as well as users of Group companies such as Yahoo
Japan, PayPay, and LINE, SoftBank has one of the largest
touch points with customers in Japan. By utilizing this
strength to build a BtoBtoC model that serves as a hub
between corporations and between corporations and
consumers, | am confident that SoftBank can create a
new business model while at the same time contributing
to the realization of a society where many people can
work and live in comfort.

Initiatives Supporting

Materiality 4 Materiality 5 Business Activities

Materiality 6

SDGs Value Creation

l Expand and Enhance the Efficiency of the Industrial Base through Cutting-edge Technologies

By utilizing technologies such as 5G, big data, Al, and loT, we will deploy cutting-edge solutions on a broad scope throughout
society. By streamlining and stimulating business, we will contribute to DX-driven advancement of social infrastructure.

Promote Corporate DX and Social DX through Support for Digitization

The spread of COVID-19 has further accelerated the flow of digitization around the world, and digitization is expected to
progress in all industries in the future. SoftBank supports the digitization of all industries under our concept of “Beyond Carrier”
that we advocate as a growth strategy.

For example, the Company is promoting corporate DX by providing more than 100 types of solutions in four areas: the digital
communication area, which accelerates communication and sharing of corporate information, the digital automation area,
which promotes the automation of business and field work, the digital marketing area, which uses enormous amounts of
information to predict the future and then uses those predictions in marketing, and the security area which supports these
three areas. Cloud services are essential for corporate DX. However, the introduction of clouds is not progressing due to many
corporations facing problems such as insufficient know-how for cloud operation, insufficient personnel, and risk of information
leakage. Under the multi-cloud strategy, SoftBank provides centralized services, including network services, security services,
and data center services, thus enabling corporations to freely utilize various public clouds such as Google Cloud and Microsoft
Azure. Furthermore, SoftBank provides consulting, introduction support, and MSP (Managed Service Provider) services offering
managed services, all of which are fully supported by experienced cloud specialist SEs. In this way, we provide integrated
support from cloud introduction to operation. In
February 2020, in recognition of our proposal
capabilities and technical capabilities, SoftBank was
certified as a Microsoft Azure Partner. We became the
first Japanese corporation to receive certification for

We are the only corporation in Japan to acquire MSP’
certification from both Microsoft and Google Cloud?.

V ) Google Cloud

B® Microsoft

both Microsoft Azure Expert MSP and Microsoft Azure Microsoft AzuresS— b — i Google Cloud 24— b+ — I
Networking MSP. In April 2021, SoftBank became one BN 2l
of only four Japanese corporations to be certified as a .

y lour -ap poratl edas M5+ 170 W R HATORERE i Google Cloud MSP
Google Cloud Partner. We are the only corporation in TR i AR D e
Japan to acquire MSP certification from both Microsoft "8 Networking MSP kesonm
and Google Cloud*. + 0oz s s s

*As of April 2021 1. Managed Service Provider 2. As of April 2021
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1. Cumulative number of subscribers to mobile communications services (47.285 million) and
cumulative number of subscribers to broadband services (8.139 million) (as of March 2021)

2. Yahoo! JAPAN: Number of login user IDs per year (as of March 2021)

3. PayPay: Cumulative number of registered users (as of August 2021)

4. LINE: Number of active users per month (as of March 2021)
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SoftBank also possesses a BtoBtoC business model that
leverages the largest customer touch points in Japan. In
addition to SoftBank users who have mobile phones and
smartphones, other touch points include SoftBank Group
companies such as Yahoo Japan, PayPay, and LINE. In this
way, we are contributing to the growth of our customers’
business through the digitization of corporations.

Today. Japan is known as a “developed country facing
problems.” This refers to the many problems faced by
Japan including an ultra-aging society, a shrinking labor
force, depopulation, increasing social security costs, and
aging social infrastructure. SoftBank utilizes cutting-edge
technology to propose solutions to these various social
issues. As a feature of our DX business, we connect
information across all industries (both public and private)
to a “next-generation data linkage platform.” Our goal is to
create a society in which data is utilized in all digital
services such as healthcare and disaster prevention.
SoftBank is creating these digital services through new
businesses co-created with partner companies. Working
together onsite with our partners at the frontline enables
us to share a sense of the problems being faced and to
constantly create new businesses with the power to
execute and drive forward. By leveraging our strength of
having many points of contact with customers, including
users of SoftBank and our Group companies, we will build
a next-generation social infrastructure where these digital
services will spread and transform the social structure of
Japan. By doing so, SoftBank will contribute to the
promotion of DX and the creation of a sustainable society
in Japan.
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Problems Facing Japanese Society

Economic loss due to social problems (annyaly Retirement Natural disasters:
detocisittc 43 trillion yen

1.2 tilion yen (Total for the past 20 years)
COVID-19:  Traffic congestion:
6 trillionyen 1O triton yen ABINg Ne—
infrastructure:

5 trillionyen  Cybercrime:
Ttrillion yen  Domestic medical
expenses paid by
Japanese government:

16 trilion yen

Shrinking labor force:

25 il Food waste: Traffic accidents:
 tilonyen 2 tillonyen 4.2 tilionyen

Note: According toresearch done by SoftBank Corp,

One of the initiatives for the digital transformation of
society is smart cities. As part of this concept, SoftBank
is working to construct a “next-generation data linkage
platform.” The "next-generation data linkage platform" is
a platform for centrally linking public and private data.
For example, public and private data includes public
data such as traffic information, private data such as
weather information and the flow of people, and sensor
data such as cameras and river water levels. All of this
data will be aggregated into a next-generation data
linkage platform which is then connected to various
services in fields such as healthcare, retail, logistics, and
finance. In this way, SoftBank will achieve overall
optimization in all industries. By providing these services
to residents through SoftBank’s touch points with end
users (the largest in Japan), we aim to provide a more
convenient and affluent lifestyle, while at the same time
creating cities which match the shrinking labor force faced

Ak A

Sensor data

QOO»>

Camera Strnuigm Water level

Health data SNS

A cutting-edge example related to smart cities is the
initiatives being conducted at the Institute for Al and
Beyond by the University of Tokyo and SoftBank. The
Institute has begun research on a “Next-generation Al City
Simulator” that uses a human flow guidance algorithm to
encourage behavioral changes in visitors at Ebina Station
(Odakyu Line) and the surrounding area. By utilizing digital
twin technology which reproduces the real world in virtual
space, researchers created a replica of Ebina Station
(Odakyu Line) and then reproduced the surrounding areas
in digital space. Then, researchers used data such as
people flow, traffic, purchasing, and attributes of visitors to
the area to perform simulations which visualize and
predict the flow and behavior of people. Based on these

simulations, visitors are contacted via a smartphone app
to notify them of various information and to issue
coupons. Information is also displayed on digital signage
in facilities. By doing so, researchers are developing and
socially implementing technology related to promoting
behavioral changes in people, balancing the reduction of

congestion and promotion of purchasing, optimizing traffic,

and providing guidance in the event of an emergency.
Moving forward, SoftBank will continue to contribute to
society through work to realize a safe and secure society
made possible by advancing DX; for example, utilizing
digital data for measures such as disaster prevention. At
the same time, we will endeavor to make Japan a DX
developed country through the utilization of data.
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Factor analysis using Next-generation Al City Simulator
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Issue optimal incentives for target

Only corporation in the information and

In recognition of our efforts to solve social problems
through new businesses, SoftBank was the only
corporation in the information and telecommunications
industry selected by the Ministry of Economy, Trade and
Industry and the Tokyo Stock Exchange as a Digital
Transformation (DX) Stock 2021.

telecommunications industry selected as a DX Stock 2021

D X818 2021

- Digital Transformation
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Key DX Theme: Process Automation through RPA

SoftBank is proactively engaged in operations streamlining
through the use of RPA (Robotic Process Automation).

The basic mechanism of RPA is to establish the
decision-making criteria and rules of business processes,
teach the RPA tool about the tasks involved, and have it
repeat those tasks automatically. RPA is therefore ideal for
the automation of regularly scheduled routine work.
Teaching the tasks involved also requires no special

programming knowledge, meaning each individual
operations department can integrate and use RPA.

SoftBank has implemented a project to utilize RPA and Al
to automate 4,000 workers’ worth of processes. The
Company provides highly effective service based on its
knowledge in installing its own systems as well as the
expertise attained by helping numerous customers adopt
RPA, from major corporations to SMEs.

SoftBank’s RPA expertise

> Jo ity B

Materiality 4

B i

Ability to implement an optimized RPA project  Ability to select processes for RPA application ~ RPA education and development abilities
Experience implementing an internal project aimed  Ability to select processes with highly effective RPA tool education and development abilities gained from

at automating 4,000 workers’ worth of processes  screening from 43 internal departments

-Make present processes visible
- Optimize process flow

Key DX Theme: Al

- Corporate Sales
-Human Resources, Legal Affairs
-Revise RPA implementation systems  -Technology, General Affairs, etc.

on-site-led development of approximately 2,000 robots
-Sales escalation robots

- OCR (optical character recognition) tabulation robots
- Weekly data and daily report compiling robots

We are now living in what has been described as the third Al
boom. With the emergence of machine learning and deep
learning, in which Al gains knowledge on its own, the
practicality of Al in business has improved, and companies of
all kinds, regardless of industry, are adopting full-fledged Al.

SoftBank is an early mover in the deployment of the world’s
most advanced Al in Japan, and we promote Al-driven
business evolution.

When an Al is put to work, it memorizes vast amounts of
data, and based on that information, the Al itself understands,
theorizes, and learns things. This conversion of accumulated
data into valuable knowledge contributes substantially to
business. In addition, by using Al machine learning, companies

IBM Watson
(IBM Japan, Ltd.)

can take the various information they have accumulated
(i.e. big data) and perform projections and analyses ahead
of time. Furthermore, Al can of course take on work
whenever necessary, 24 hours a day, 360 days a year, and
handle even high-volume tasks without taking a break.

How successful Al adoption and utilization is depends not
only on the objective in question, but also various factors
including the knowledge level of the persons in charge, and
the understanding and cooperation of surrounding staff.

In addition to the many various solutions using Al in our lineup, we also
support successful Al adoption and utilization by helping our customers
acquire the basic knowledge necessary for considering Al adoption and
clearly identifying the challenges for which Al should be put to use.

Cognitive Solutions
Promotes the business use of Al, and expands partnership services and utilization scenes

Findability Platform
(Findability Sciences K.K.)

Al-powered predictive analysis services
Contributes to all kinds of businesses with predictive analyses that deliver both speed and accuracy

Image recognition solutions
(Japan Computer Vision Corp.)
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Image recognition utilizing Al
Provides cutting-edge image recognition solutions utilization the world’s most advanced Al

Materiality 5

Key DX Theme: 5G

Materiality 6

Initiatives Supporting
Business Activities

Utilizing 5G, which commenced commercial service in 2020,
SoftBank works to support its customers’ digitization. In addition
to offering solutions leveraging the unique features of 5G,
namely high speed, large capacity, ultra-high reliability low
latency, and simultaneous multi-connectivity, we also aim to
provide solutions to challenges facing each industry. Trial runs
using 5G are already underway in a variety of industries aimed
at practical use in areas such as infrastructure inspection,
equipment fault detection, and remote operation of
construction machinery, and we are engaged in initiatives to find
solutions for overcoming labor shortages and cutting costs.

The features of 5G make it highly compatible with efforts to

solve future social challenges, such as IoT, self-driving vehicles,
and remote medical care. For example, 5G is capable of things
that are not possible with 4G (LTE) networks, such as absorbing
and analyzing data from countless sensors installed in factories,
or safely controlling self-driving cars with its low, millisecond
level latency.

In addition, as a new way to make use of 5G networks, staring
in fiscal 2022, SoftBank plans to provide “Private 5G,” a service
that installs, maintains, and operates 5G networks on the
customers’ property. This will enable us to provide 5G
mechanisms for a variety of types of corporations, and we will
use this to make greater contributions to industrial development.

Features of 5G

H|gh Speed and [arge capacity Enables smooth access to 4K and 8K video and content such as VR and AR

Ultra-high-reliability low latency

The evolution of low latency enables the real-time remote control of self-driving
cars and robots

Multi-connectivity

5G connects not only smartphones and tables to networks, but also all kinds of
devices at home and on the town as well.

Key DX Theme: Teleworking

By utilizing the latest technologies and solutions, SoftBank
helps corporations and other entities adopt teleworking,
which enables a flexible style of working regardless of
location or environment.

Under the internal slogan “Smart & Fun!,” SoftBank
leverages Al, big data, IoT, robots, and other IT to conduct
smart business administration. We have been implementing
work style reform incorporating creative and innovative

things, and as part of that reform, we were one of the earliest
to adopt teleworking. Along with our internally accumulated
experience and knowhow in teleworking, we deploy a variety
of solutions to support teleworking, such as network
solutions for tighter security to facilitate safe operations even
under a teleworking environment, and cloud-based
applications to enhance web conferencing and
communications.
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Initiatives Related to DX

Developed a System that Promotes
Cell Culture by Remote Control Using 5G

In collaboration with Taisei Corporation, SoftBank has developed
a new system that enables cell culture through remote control by
utilizing a remote control system equipped with 5G and a robot
arm. Currently, the rapid progress of regenerative medicine in
Japan has greatly expanded the demand for cell culture.
However, the shortage of human resources related to cell culture
has become a major issue, and there is an urgent need for
technological development capable of compensating for the
shortage of human resources. In order to solve these problems,
in the 5G network environment provided by SoftBank, we used
the pipette work remote control system for cell culture that Taisei
Corporation has been developing since 2019 and conducted a
demonstration experiment for remote control of pipette work
between Tokyo and Osaka. As a result, we were able to operate
the robot arms between remote locations and confirmed the
accuracy of pipette work. Furthermore, we succeeded in
acquiring detailed operation data for pipette work, something
which had not been previously accomplished.

In the experiment, we used a 5G network to connect the
SoftBank headquarters building Tokyo Portcity Takeshiba
(Minato Ward, Tokyo) and 5G X LAB OSAKA (Suminoe Ward,
Osaka), linked the robot arm with a remote control system
equipped with an improved pipette, and then demonstrated
remote control pipette work in the cell culture process. Going
forward, we will utilize this system to perform even more
difficult culture work while accumulating Al data, thus
promoting DX in the field of regenerative medicine.
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Drone Service “SoraSolution”
—Solving Social Issues from the Sky

The need to use drones is increasing in various industries; for
example, to improve the efficiency of inspection work using aerial
photography and replacing human work at high heights which are
difficult for people to see. SoftBank provides SoraSolution as a
service that enables anyone to easily use drones. Inspection work
on steel towers, bridges, walls of buildings, etc., is often
dangerous due to the extreme heights. Furthermore, it takes an
enormous amount of time and effort to manage and check the
data acquired during such inspections. SoraSolution uses a flight
management system called “Flight” to easily achieve automated
flight by drones. This shortens inspection time and reduces the
risk of aerial work. SoraSolution also uses an analysis
management system called “Analysis” to enable image
management on the cloud, follow-up observation, and output of
reports. This is expected to reduce work costs. Additionally, the
Analysis system supports further improvement of work efficiency
by extracting change points from chronological images, using Al
to automatically determine rust and cracks, etc.

SoraSolution is also compatible with “ichimill,” SoftBank's
high-precision positioning service. ichimill enables positioning
within an error of several centimeters by using signals received
from GNSS' such as the quasi-zenith satellite Michibiki to perform
RTK positioning? This makes it possible to identify a specific
location with an error in the unit of centimeters, thus more
precise acquisition of information and observation of fixed-points.

SoraSolution enables automation of visual work by automatic
navigation, serves as an alternative for work in high places, and
realizes automatic analysis of acquired data by utilizing Al, thus
promoting operational efficiency. In the future, SoftBank will
gradually expand the functions of SoraSolution to support
real-time transmission and sky infrastructure.

1. GNSS (Global Navigation Satellite System): A general term for satellite
positioning systems such as QZSS (quasi-zenith satellite system), GPS,
GLONASS, and Galileo.

2. RTK (Real Time Kinematic) Positioning: A method that enables
high-precision positioning by exchanging information between two points
in real time by using two receivers (a fixed station and a mobile station).

Initiatives Related to DX

Initiatives to Support DX at
Customers (SB Technology Group)

Based on our ICT services business and centered on the
cloud technological ability which it has gained thus far,
the SB Technology Group will provide IT support so that
corporations can concentrate on their main business
and will strengthen corporate competitiveness through
advanced technologies such as Al and IoT. In this way,
the group will work to realize a prosperous
information-oriented society.

Although DX is expected to promote the digitization
of society and the development of industry, the increase
in cyberattacks will require security measures to protect
corporations and people’s lifestyles. The SB Technology
Group provides managed security services and other
services which operate and monitor its customers'
security systems 24 hours a day, 365 days a year from
its own security monitoring center. Managed security
services provide a robust security operation monitoring
system for various cloud services such as Microsoft
Azure. Its experienced security experts respond quickly
to any suspicious notifications or security incidents that
may occur. Through such comprehensive security
initiatives, the SB Technology Group supports the
construction of a sustainable social infrastructure by
improving the business continuity of its customers.

Initiatives to Support DX at
Customers (SB Mobile Service)

There are many cases in which corporations are slow to
introduce RPA for reasons such as not knowing where to
start or not being able to determine the processes for
which RPA can be introduced. At SB Mobile Service,
experts who are deeply familiar with RPA characteristics
select the target business and optimal RPA tool after
obtaining a solid understanding of customer issues and
requests. SB Mobile Service provides a wide range of
support from creating scenarios at the time of
introduction to conducting maintenance after
introduction. Furthermore, for customers who want to
promote in-house business automation and efficiency by
taking advantage of the characteristics of RPA, SB
Mobile Service provides training in an original hands-on
program that allows customers to immediately confirm
the results of actual processes.

Future Stride—an online magazine communicating the future of business

Future Stride is an online magazine published by
SoftBank to communicate the future of business.

In addition to discussing Al, loT, DX, and other
trends in the information revolution, the magazine
focuses on a variety of “goods and people.” For
example, there are features on professionals working
to create innovative solutions, professionals releasing
products and services which have the potential to
create new trends, and professionals who use
cutting-edge technology to bring us closer to the
future. In this way, Future Stride depicts the form of
new business which is already arriving.

[Future Stride] @
-_—
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Initiatives Supporting
Business Activities

We will work to create and develop new industries, fields, and businesses generated by the
spread and penetration of various cutting-edge digital solution services such as Al, RPA, and loT.

Point of View

We will create diverse use cases by promoting the use of DX solutions and services in various industries, companies and
organizations. Not only will we maximize our customers’ enterprises and businesses, but we will dramatically increase
new business opportunities, and broker business matching and other opportunities for companies and organizations to
come together in ways that have not been achieved under traditional business practices and values.

— SoftBank

= SoftBank

Latest Technologies

Latest Technologies
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DX-driven industrial and social development Creation and expansion of new industry fields and

businesses through the spread of DX

SoftBank has 17 main projects through which it is working to develop new businesses by creating new business
models through digital transformation.

We are working to solve a variety of social issues in areas such as corporate work style reforms, logistics,
healthcare, services, and tourism. We will make people’s lives richer and safer by seeing that the new industries
generated by DX lead to greater efficiency in all kinds of processes and jobs throughout society.

Logistics 4 projects

BigData Social Infrastructure 2 projects
Retail/Distribution 3 projects

DX Real Estate/Construction 3 projects

5G R Healthcare 1 projects
loT | Other industries 2 projects

Health insurance/finance 2 projects

Note: As of the end of FY2020.
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Medical Care/Healthcare

HELPO—Promoting Healthcare DX

Current medical institutions in Japan are said to be facing a crisis in
terms of being able to continuing medical services. This crisis is due
to various problems such as overworked physicians and an increase
in medical expenses.

Doctor Government Citizen

Hospitals with doctors who work Medical expense in 2018 It takes more than 30 min to

more than 155 hours overtime per month 1 6 see a doctor in a hospital
JFY 10 tn

71 (») (National health expenditure: 43 20
% JPY43 tn) L%

Overworked Rising medical cost ~ Ahigh hurdle n isting a hospial

Universal health insurance is a wonderful system that is unique to
Japan. In order to preserve this system for coming generations, the
SoftBank Group company HEALTHCARE TECHNOLOGIES Corp.
developed the healthcare app HELPO with the aim of supporting
Japanese medical institutions and promoting new business in the
healthcare field. The company began providing HELPO to
corporations and government municipalities from July 2020. The main
service of HELPO is a Health & Medical Consultation Chat which
allows users to freely consult with a medical team of physicians,
nurses, and pharmacists 24 hours a day, 365 days a year when they
start to feel poor physical condition (called presymptomatic disease)
or when they feel uneasy about their physical condition. Based on the
contents of the consultation chat, users will be advised on the
appropriate action to take. If the user needs to see a physician at a
medical institution, the app will provide guidance on the appropriate
medical department. If response is possible through over-the-counter
drugs, the app will provide information on the appropriate medicine
available on Health Mall, an EC website for over-the-counter drugs. In
addition to medicine, Health Mall allows users to purchase a wide
variety of products such as health foods, cosmetics, and daily
necessities from partners of the company. Previously, products
ordered on Health Mall were delivered anywhere in the Tokyo 23
wards in as little as 3 hours. From May 2021, products are now
delivered to anywhere in Japan from as soon as the next day after
ordering. Moving forward, the company plans to gradually expand the
target area for short-term delivery to regions such as the entire Tokyo
metropolitan area, the city of Nagoya, and the city of Osaka.
Additionally, in regards to the sale and delivery of products from
Health Mall, it is collaborating with partner corporations such as drug
stores, and it provides the HELPICK app for store staff of partner
corporations. HELPICK facilitates shipping operations and reduces the
burden on store staff when making deliveries. The company also
collaborates with MICIN Inc., which provides the online medical
service “curon,” and started providing an online medical service

function from June 2021. As a result of this tie-up, users of the HELPO
app will become able to receive a full range of healthcare services
from health and medical consultation to online medical treatment. The
company will further expand functions through co-creation with its
partner corporations and continue to promote healthcare DX in Japan.

EFHELPO Feuron

Provision of Saliva PCR Test Services Using HELPO
In cooperation with SB Coronavirus Inspection Center Corp. (a
SoftBank Group company), HEALTHCARE TECHNOLOGIES is
entrusted with PCR testing operations in corporations and local
governments, and the company also provides the HELPO PCR
testing packages for individuals. These efforts are aimed at
enabling even more people to easily undergo inexpensive PCR
tests in order to fight the spread of COVID-19. Using HELPO in
saliva PCR tests makes it easy to perform all processes from
making test reservations to confirming results. Through the HELPO
app. users can easily confirm information from testing reservations
to the method for collecting actual samples. This enables users to
collect samples, send those samples to the inspection center via
the appropriate method, and undergo testing. Finally, users can
check their test results on the app at a later date.

Apply for a test Screening best F Test result r -

Tost kit will be provided
Apphication/T il
S Collsct & send & sample

Check test result
Aller-lesl follow-up

I HELFO $8 Covid-10 Testng Coniar B HELPO

Supporting Workplace Vaccinations at Corporations
From June 2021, HEALTHCARE TECHNOLOGIES has provided the
HELPO Vaccination Support Option supporting workplace
vaccination at corporations. By using this option, staff in charge
of workplace vaccination can perform processes such as
accepting vaccination reservations, conducting pre-examinations
online, and managing vaccination information. Furthermore,
traceability can be achieved through just a few steps.
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MeeTruck—Vehicle Dispatch Support
Service for Transportation Companies

The Japanese logistics industry is currently facing various
problems such as a shortage of drivers and a rapid increase
in cargo due to the explosive growth of e-commerce.

Furthermore, IT has yet to be introduced for much of the
information related to logistics. There are innumerable items
that have not been digitized or standardized. In order to
solve such problems and support DX in the logistics
industry, SoftBank established MeeTruck K. K. (hereinafter,
“MeeTruck”) jointly with Nippon Express Co., Ltd.
(hereinafter, “Nippon Express”). MeeTruck promotes DX in
the logistics industry by providing a cloud-based vehicle
dispatch support service for logistics companies that
perform shipping by truck. Utilizing the knowledge gained
by SoftBank while supporting corporate DX and the
abundant logistics knowledge cultivated by Nippon Express
over many years, the cloud-based vehicle dispatch support
service makes it easy for anyone to register orders for
shipping operations, allocate trucks, create work schedules,
etc., on a web application, regardless of the location or
time. Furthermore, all of the information entered in the
service can be centrally managed as digital data.

In February 2021, MeeTruck started to provide a
performance reference function displayed in monthly units
as a function for executives and managers. The function
automatically aggregates sales by driver, vehicle, and
shipper based on data such as freight rates registered for
each case on the web application. Furthermore, in the
future, MeeTruck plans to provide high-quality matching
services that connect logistics companies and shipper
companies. By providing new services which will become
the foundation of the logistics industry, MeeTruck will create
new value that utilizes technology and contribute to the
sustainable growth of the logistics industry.

L T T
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Screen image
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Scatch!
—Delivery Service Using Al

The Scatch! is an Al-based home delivery service that is
provided by the SoftBank Group company MagicalMove Co.,
Ltd. This delivery service utilizes Al to achieve efficient service
capable of handling deliveries from 6:00 AM to midnight. This
makes it convenient to receive products for single-person
households and double-income households for whom it is
difficult to receive products during the day. By utilizing Al to
realize efficient home delivery, this service also helps reduce
re-delivery and solve the labor shortage of drivers.
Additionally, from 2017, Scatch! has supported drop-off
delivery of packages to pre-designated places such as in
front of front doors, garages, etc.

When shipping starts, the smartphone app Scatch! is used

to check the time remaining

until arrival as predicted by Al

l o S and the location information’
| i = of the delivery vehicle. This
104 information enables more
B reliable receipt by customers.
i Moreover, users can request
¢ fayert drop-off delivery from My
R Page on Scatch! The app also
BB e makes it possible to respond
e 9 to sudden changes in plans
'S on day of delivery2 When the

package has been delivered to
the designated location, the
customer can confirm a photograph of the delivery location
taken by the driver on My Page. This provides the customer
with peace of mind when using drop-off delivery. Moving
forward, MagicalMove will continue to contribute to solving
driver shortages, high re-delivery rates, and other problems in
the logistics industry by expanding functions which utilize
technologies such as Al, and by increasing coverage areas and
services.

1. Users can also check location information of the delivery vehicle
from My Page on Scatch!

2. Depending on the timing, it may not be possible to request drop
off of packages in some cases.

Screen image
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Co-creation with Partner Corporations

WOTA—Aiming to Construct a Decentralized Water
Supply System that Does Not Depend on Water Infrastructure

Water is one of the essential infrastructures for daily life.
However, Japan now faces the issue of increased maintenance
costs due to the aging of water supply infrastructure.
Furthermore, water shortages have become a serious problem
throughout the world.

Aging facilities Maintenance cost  Loss-making operation
10tn

Seismic resistance ratio
of pipelines is only

30%

1/3 of
Y4 in One third of
from national treasury depopulated
disbursements,

local bonds, etc. regions incur loss

In order to use the power of technology to find solutions to these
problems, SoftBank has formed a partnership with WOTA Corp.
(hereinafter, “WOTA”), a company possessing water recycling
technology that utilizes Al and loT. By combining WOTA's
autonomous decentralized water circulation system and SoftBank’s
knowledge in communications
technology and social
infrastructure construction, we [
aim to introduce a decentralized
water supply system that is ———
independent of water service in
Japan. r‘%.

Based on its mission of
“removing every limitation between people and water,” WOTA has
developed and implemented technology in society. One example is
the autonomous decentralized water circulation system WOTA BOX,
which utilizes water circulation technology to enable many people
to use water for bathing, etc., even when there is a limited amount
of water due to water and sewer services being disrupted because
of a disaster. Another example is WOSH, which is a handwashing
machine that utilizes water circulation technology and that can be
installed even in locations without water supply. WOSH is designed
to updated public hygiene on a global scale and is effective for
public hygiene measures throughout an entire city. SoftBank started
sales of WOSH on May 10, 2021, as the first distributor in Japan.
Going forward, SoftBank and WOTA will continue to promote sales
alliances and construct a system for promoting social
implementation of a new public health infrastructure. Through
decentralized water supply systems using cutting-edge technology,
we will develop a sustainable next-generation water infrastructure,
and work to solve water problems in Japan and around the world.

ONE SHIP
—Business Partnership Program

We are developing the R —
partnership program ONE SHIP W

for working with partner e
companies to co-create and

popularize new businesses. Currently, the number of
member companies is 470 (as of March 2021). We are
promoting business matching to provide IT and OT
(Operation Technology) solutions for solving various social
problems.

As a comprehensive digital platformer, SoftBank owns
Japan's largest user touch points such as LINE, and we aim
to solve customer problems through the application of
digital service BtoBtoC. These services are provided
through the four areas of digital communication, digital
automation, digital marketing, and security. Through the
provision of these four areas, we offer quality solutions to
customers while performing business matching between
municipalities and corporations. This is how SoftBank
positions ONE SHIP within our business.

Establishment of the SoftBank 5G Consortium

SoftBank started 5G services in March 2020. Going forward, the
technical specifications of 5G will evolve further and 5G will become
an important social infrastructure within the next few years. The
SoftBank 5G Consortium was established as an organization that
debates and reviews specific solutions for themes in each industry and
field, and which conducts open demonstration experiments.
Participants in the consortium include experts and corporations from
each field, suppliers who support the 5G era through their
products/services (5G communication equipment, cloud, edge
computing, loT devices, etc.), and solution partners. Existing ONE SHIP
members also participate in the consortium and we have started
recruiting new members. Together with our partners, SoftBank
conducts demonstration experiments for 5G solutions, engages in
development aimed at commercialization, and accelerates the social
implementation of 5G.

SoftBank will realize social change SoftBank
through technology and co-creation
with partner corporations participating SG
in ONE SHIP. Together, we will become Consortium

a comprehensive digital platformer.
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Building Society and Industry through Digital Transformation (DX)

Executive Briefing Center—Working Together with Customers to Define a Path to the Future and Accelerating DX

SoftBank opened the Executive Briefing Center
(hereinafter, “EBC”) at our headquarters in Takeshiba as a
facility for experiencing the latest solutions aimed at
accelerating DX initiatives by corporations. The EBC is a
facility for exhibiting and demonstrating various solutions
that utilize technology such as Al, 5G, etc., and solutions
that can be used for digitization of each industry, such as
solutions related to smart cities. The EBC will create
opportunities for discussing the future with our
customers; for examples, providing programs that go
beyond introducing examples of the latest digital
technologies.

Based on our growth strategy “Beyond Carrier,” the EBC
surpasses simple exhibitions and showrooms to show
what is actually being provided by SoftBank and our
partner companies while working to achieve DX through
innovative service provision in a wide range of industrial
fields and through co-creation with other companies.
SoftBank believes that dialogue with customers while
experiencing actual products and services is important
for working together to create new businesses and
solutions. Additionally, we hold discussions in advance
with customers scheduled to visit the EBC in regards to
the contents of previous proposals. Based on those
discussions, we research industry trends from a variety of
information sources, interactions with analysts at the
announcement of financial results, and corporate
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strategies. We then spend a preparation period of
approximately one month per company to design a
program. The EBC is not a place for one-way provision by
SoftBank; instead, it is a place for thinking together,
actively sharing concepts and knowledge, and co-creating
with customers.

At the EBC, solutions are explained by a specialist in
executive briefing programs. The contents of explanations
are not conducted according to standardized manual;
rather, the explanations are customized according to the
customer's reaction. Proposals are made according to the
customer's interests at that time.

Webinars and Zoom meetings are becoming
commonplace due to the spread of COVID-19. An
increasing number of people now believe that online
platforms are sufficient for the mere gathering of
information. Amidst such circumstances, based on proper
measures against COVID-19, the EBC will value the
uniqueness of face-to-face experiences and
communication, and provide programs which create a
feeling of value that cannot be obtained online. The EBC
conveys the feasibility of a wide range of solutions that
goes beyond the communication field to include
non-communication fields such as Al, digital twin
technology, and solutions (smart cities) for local
governments. In this way, we will work together with
customers to envision their future.

Materiality 4 Materiality 5

Co-creation with Partner Corporations

Materiality 6

Initiatives Supporting
Business Activities

Co-creation with Overseas Corporations

5G X LAB OSAKA—A Facility for
Verifying and Experiencing 5G Technology

In October 2020, we opened 5G X LAB OSAKA as a facility for verifying
and experiencing 5G technology. 5G X LAB OSAKA features an
Exhibition/Experience Room and a Verification Lab where companies
can experience 5G demonstrations, and can verify products and
services utilizing 5G free of charge. With the aim of creating 5G-related
businesses, 5G X LAB OSAKA also provides business support such as
development support and matching of business partners.

The Exhibition/Experience Room promotes business ideas through the
experience of 5G technology. The room exhibits about 2,820 types of
products and services utilizing 5G (as of July 1, 2021) in a space of
approximately 240 m2. Visitors can observe and experience exhibits such
as human-cooperative robots useful for disaster recovery, automation of
construction, and digitization of the manufacturing industry; solutions
using MR (mixed reality) devices that can be used for tasks such as
remote work support at factories and construction verification at
construction sites; systems for low-latency operation of vehicles, etc.,
from a remote location; and products and services in a wide range of
industries, with a focus on the new normal after COVID-19.

The Verification Lab is equipped with a test base station. This makes it
possible to perform tests such as throughput measurement to verify
high-speed and large-capacity functions utilizing 5G and 4G LTE. Also, the
adjacent verification space can be used to verify the operation of devices and
applications (contents) brought in by guest companies, and to receive
technical consultation and development support from Verification Lab staff.

5G X LAB OSAKA is located in the TEQS Software Industry Plaza, which is a
base established by the city of Osaka to support technology business. Visitors
can take advantage of various support menus offered by the base. For
example, visitors can take classes on advanced technology or participate in
business development program featuring consultation with experts. SoftBank
will provide technical support to visitor corporations that are considering a
business utilizing 5G. In addition to sharing technical information through
study groups and seminars on 5G and supporting demonstration experiments,
we also support matching of business partners by utilizing the network of the
Company and the Osaka Business Development Agency.

Collaboration with Axiata
Digital Advertising Sdn. Bhd.

SoftBank is promoting alliances with overseas
corporations in order to accelerate the overseas
expansion of our digital marketing

business. d

We have entered into a capital O Q
and business partnership with TR L
Axiata Digital Advertising Sdn. Bhd.
(hereinafter, "ADA”), a group company of Axiata Group
Berhad, which is one of the largest telecommunications
carriers in Asia. ADA develops comprehensive digital
marketing businesses based on data and Al in ten Asian
countries. By utilizing ADA's sales/customer support
systems and knowledge in the data/Al business, SoftBank
will accelerate the expansion of our digital marketing
business in Asia. Furthermore, through ADA, we combine
various solutions such as the customer data platform
Treasure Data CDP handled by SoftBank and the
corporate services provided by our Group company LINE
Corporation with the solutions and knowledge held by
ADA, and then propose and implement the results at
corporations in Asia. In this way, we support the digital
marketing activities of each company.

ADA is a corporation whose strength is its unique data
infrastructure based on the data of about 375 million
consumers. Utilizing this data, ADA supports the
formulation and execution of digital marketing strategies
for customers. It also provides consulting on the
utilization of first-party data, which is data acquired
independently by customers. Furthermore, ADA offers
marketing solutions that accelerate the digitization of its
customers' businesses, and comprehensive solutions that
encourage product purchases and membership
registration on e-commerce services.

Based on our Beyond Carrier Strategy, SoftBank is
focusing on providing innovative services in a wide range
of industrial fields and DX initiatives through co-creation
with partner companies across the boundaries of
conventional telecommunications carriers.. We are also
promoting our Beyond Japan Strategy for overseas
business development. ADA offers a wide range of
services in the field of digital marketing. By combining
those services with various solutions and technologies
held by SoftBank and our Group companies, ADA aims to
create powerful synergy.
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We will engage in various social issues by utilizing cutting-edge technology and advancing DX (digital
transformation), and aim to "provide goods and services that meet diverse needs with out disparity" as
envisioned by Society 5.0, and contribute to a society that realizes smart cities and regional revitalization.

Aiming for a People-oriented Smart City that Connects All Things, Information, and Feelings.

Today, Japan is facing a super-aging society and a serious
decline in its working population. The realization of smart
cities is an initiative aimed at solving these problems,
upgrading social infrastructure, and creating a sustainable
society, and it is essential to enhance collaboration on
various DX solutions across industries.

To achieve that enhanced collaboration, it is essential to
have the cooperation of all parties involved in the
community, including local governments, landowners,
developers, building tenants, tenant
companies, building management, and
neighbors. In our view, it is crucial to make
cities and towns not just places to attract
people and businesses, but places that offer
a forum for activities that provide added
value to society. So far, we have advanced
initiatives for smart cities that are suited to
the specific characteristics of two types of
areas: depopulated areas and urban areas.

By using the cutting-edge technologies of
our service segment Group companies, we
aim to solve various challenges facing
people, businesses, society, and
communities, and we believe that providing

various loT platforms to the people involved will open up
new service possibilities.

We aim to build smart cities and regional revitalization
through “co-creation” powered by IoT, ICT, and DX
solutions, and we will continue to contribute to regional
revitalization. At the same time, we are striving to achieve
ideal and sustainable next-generation cities and regions that
aim for overall optimization to ensure the happiness of the
people who form their cores.

Future Concept
Aiming for a city optimized for people, we contribute to
solving problems using data among city blocks and cities.

Buildings

Develop solutions for comfortable lives, such as
traffic management and disaster prevention

New headquarters in Takeshiba will be smart
building equipped with various solutions

Smart City Takeshiba

Participated as a Collaborative Company in the Super City Initiative of Aizuwakamatsu City

Smart City Aizuwakamatsu is a smart city project operated by
Aizuwakamatsu City in Fukushima Prefecture. In response to the Great
East Japan Earthquake which occurred on March 11, 2011,
Aizuwakamatsu started efforts in 2013 to achieve its goal of becoming
amodel city leading all of Japan in regional revitalization.

SoftBank is currently participating as a collaborative company
involved in the Super City Initiative of Aizuwakamatsu City. By
cooperating with other companies to promote the Smart City Strategy
of Aizuwakamatsu while utilizing the assets of SoftBank and SoftBank
Group companies, we will spread the initiative to other cities and
regions throughout all of Japan, and contribute to regional
revitalization in Japan. To achieve this goal, SoftBank has established
the Aizu Wakamatsu Digital Transformation Center in Aizu as a

headquarters for DX. The Center serves as a place for making and
executing business decisions, not as a branch office or subordinate
organization of the SoftBank headquarters. The Center also promotes
digital demonstration and implementation, as well as expansion to
other regions.

Smart City Aizuwakamatsu implements urban development from the
three perspectives of (1) increasing the vitality of regions, including the
promotion of industry, (2) implementing urban development which
allows people to live comfortably and with peace of mind, and (3)
assisting in urban development through “urban visualization.” SoftBank
will use cutting-edge technology to contribute to this urban
development, and will promote regional revitalization by deploying this
model for success to other regions and municipalities in the future.

National Movement Statistics—Statistical Data on the Movement of 120 Million People Throughout Japan

Japanese cities face a variety of problems such as traffic
congestion, traffic jams, aging infrastructure, and frequent
natural disasters. SoftBank is working to solve these problems
through the concept of smart infrastructure. As one such
initiative, we have released a human flow statistics service
called “National Movement Statistics” in collaboration with
Pacific Consultants.

The National Movement Statistics is a human flow statistics
service which combines the fully-anonymized location
information data for tens of millions of terminals (based on the
data from SoftBank's mobile phone base stations) and the
knowledge/know-how in social infrastructure (urban planning,

Image of provided services

SoftBank started a project for evolving urban
development in the Takeshiba neighborhood of Tokyo. At
the Takeshiba Office of SoftBank headquarters,
approximately 1,400 sensors are operated using
cutting-edge technologies such as face recognition for
admission to the office building and cleaning/security
performed by robots. SoftBank utilizes sensor data to
provide building users with useful information in real time;
for example, determining the congestion rate of
restaurants in the building and predicting the time when
elevator congestion will lessen. In the future, SoftBank will
further expand the linkage of this information. In Phase 2,
we will link with data for the city block surrounding the
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Takeshiba Office in order to improve convenience through
use in areas such as mobility, traffic information, and
disaster prevention. In Phase 3, we will create links
between neighborhoods and promote urban
development capable of providing information required at
that point in time. The MM Research Institute Award
2021, which was held to recognize efforts toward the
development of markets and industries in the ICT field,
gave high recognition to SoftBank’s initiatives for
constructing a model case for smart cities. We were
praised for the high level of future potential and
technological capability, and received the Judges Award.

*Mesh OD

a3 T (Origin-Destination)

volume

Makes it possible to
ascertain changes in

5 the movement status
ﬂ\/ i
\'}{Q ""’m of people by each
transportation
method

- Transportation
facilities OD
volume
Makes it possible
to ascertain the
usage status of
trains including
transfers

transportation planning, etc.) possessed by Pacific Consultants.
By combining location information data with statistical data
such as the usage status of various means of transportation
(railroads, etc.) and the population in each area, we are able to
extrapolate the data on the movement of people in order to
make estimations on the entire population of Japan
(approximately 120 million people) with high accuracy.

By visualizing data related to the movement of people, we will
support urban development measures such as urban planning
and urban development, disaster countermeasures, plans for
opening of commercial facilities, invigoration of tourist spots,
and the introduction of new mobility services.

- Cross-section
traffic volume

Makes it possible to
grasp the number of
people moving
between two adjacent
transportation
facilities by time
period

+ Population
staying in area

Makes it possible
to grasp the
number of people
staying in the mesh
section or area unit
by time period
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Collaboration with Local Governments and Organizations

At SoftBank, we believe regional revitalization is an important
keyword in realizing our growth strategy "Beyond Carrier
Strategy." Regional revitalization is one of the most important
strategies of the Japanese government. In response to major
challenges facing Japan, namely its rapidly shrinking population
and super-aging society, the strategy aims to secure a good
living environment for each community and maintain a vibrant
society well into the future by creating an autonomous and
sustainable society in which each region makes the best use of
its unique characteristics. Various efforts are also being made
for regional revitalization promoted by the government. In
particular, governments and local municipalities that hold the
themes of "future technology" and "Society 5.0" as the keys to
regional revitalization have high expectations for cutting-edge
technology.

State-of-the-art technologies such as 5G, IoT, and Al play an
important role in the shift to more comfortable and convenient
lifestyles and livelihoods. At the same time, though, they have
the potential to help solve various issues facing communities,

regions, not just metropolitan areas as has been the case up
till now, and it could potentially lead to regional revitalization
and national resilience, which are indispensable for improving
international competitiveness. In addition to 5G, we believe the
power of the cutting-edge technologies of SoftBank Corp. and
its Group companies, such as cashless FinTech, Maas, Al, 0T,
and smart cities, will greatly support regional revitalization.

For that reason, we are pioneering the verification of various
issues faced by local governments, advanced initiatives, and
taking the lead in solving problems using cutting-edge
technology. To deepen ties with local governments and local
communities and utilize ICT to support problem solving in local
communities, we are conducting various initiatives and proving
trials as well as forming various cooperation agreements with
local governments. Currently, SoftBank has entered into
agreements with 62* municipalities throughout Japan.

Moreover, in order to solve individual social issues faced by
affiliated local governments, we also provide support which is
even more focused on a particular region; for example,

Partnership Agreements with Local Governments +as of July 31, 2021 *Some agreements excluded

Fujieda City, Shizuoka Prefecture

May 23, 2016

Entered into a comprehensive cooperation agreement for regional revitalization

lkeda City, Osaka Prefecture

July 15,2016

Entered into a comprehensive agreement for the development of Ikeda City and improvement of civic services in areas Such as child care support and public interest activties

Kyoto Prefecture

December 2, 2016

Entered into a comprehensive cooperation agreement on local stimulation to revitalize the area and improve citizen services

Niimi City, Okayama Prefecture

January 17, 2017

Entered into a compreensive agreement for sustainable development of Niimi City and improvement of civic services based on utilization of ICT

Takahama City, Aichi Prefecture

November 22, 2017

Entered into a comprehensive cooperation agreement for regional revitalization

Tokushima Prefecture

December 18, 2017

Entered into a comprehensive cooperation agreement for promotion of "Tokushima Industry 4.0"

Higashi-Matsushima City, Miyagi Prefecture

January 12, 2018

Entered into a comprehensive agreement to develop Higashi-Matsushima City and improve citizen services i felds such as education, health enhiancement, elderly support, and tourism

Hiroshima Prefecture

January 30, 2018

Entered into a collaboration agreement for "Promotion of Al and IoT Utilization"

Fukuyama City, Hiroshima Prefecture

May 9, 2018

Entered into a collaboration agreement for town development and regional revitalization utilizing loT and Al

Inuyama City, Aichi Prefecture

June 27,2018

Entered into a collaboration agreement for surveying and research for the utilization of ICT

Uji City, Kyoto Prefecture

June 29, 2018

Entered into a collaboration cooperation agreement on regional revitalization

Fukushima Prefecture

July 11, 2018

Entered into a cooperation agreement for promotion of "Fukushima Innovation Coast Concept"

Abira Town, Hokkaido

July 18,2018

Entered into a comprehensive agreement on cooperation aimed at contributing to Sustainable development of Abira Town and improvement of townsman services

Kikuchi City, Kumamoto Prefecture

August 1, 2018

Enteedtinto a comprehensive cooperation agreement on ocal reitazation for the purpose ofrealzing regional reitalzatin through colldboraon and contrbution to sustainable regional development

Nagano Prefecture

September 6, 2018

Entered into a comprehensive cooperation agreement on cooperation and collaboration across multiple fields

Tome City, Miyagi Prefecture

November 19, 2018

Enteredt into a comprehensive coaperation agreement to develop Tome City and improve citizen services in ields such as agriculture, education, parenting, heath enhancement, and tourism

lizuka City, Fukuoka Prefecture

January 10, 2019

Entered into an agreement on education business cooperation

Miyagi Board of Education

January 17, 2019

Entered into a cooperation agreement for the purpose of promotion of education and improvement of local athletics by utilizing ICT

Yokohama-city Kanagawa Prefecture

January 18, 2019

Entered into a comprehensive cooperation agreement toward the realization of "SDGs Future City Yokohama"

Ishinomaki City, MiyagiPrefecture shinomaki Senshu Universty

January 25, 2019

Entered into a comprehensive cooperation agreement on promotion of education and sports

Gifu City, Gifu Prefecture

February 1, 2019

Entered into a comprehensive cooperation agreement on regional revitalization

Kanagawa Prefecture

February 4, 2019

Entered into a comprehensive agreement on collaboration and cooperation toward the realization of Society 5.0

Kamakura City, Kanagawa Prefecture

March 4, 2019

Entered into a comprehensive agreement on partnership and cooperation across multiple fields

Tochigi Prefecture

March 26, 2019

Entered into a comprehensive cooperation agreement concerning the improvement of prefectural services and regional revitalization

such as advancing ages and declining population. For example, providing advisory services within government agencies. Otsu City, Shiga Prefecture April 15, 2019 Entered into an agreement on collaboration and cooperation in promoting smart cities
the fast-tracking of 5G network installation will make it easier *As of July 31, 2021 Obu City, Aichi Prefecture May 14, 2019 Entered into a comprehensive cooperation agreement on sustainable town development
to create and nurture businesses and industries in various Ofunato City, Iwate Prefecture May 17, 2019 Entered into an agreement on education business cooperation
Iwate Prefecture July 5, 2019 Entered into a comprehensive cooperation agreement for the purpose of building a peaceful, healthy, and prosperous society for citizens of the prefecture
Sendai University, Kesennuma City, Miyag] Prefecture July 25, 2019 Entered into a cooperative agreement on club activity support projects utilizing ICT, etc.
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Chiba City, Chiba Prefecture

August 22, 2019

Entered into a comprehensive cooperation agreement on solutions to social issues, regional revitalization, and improvement of civic life

Kameoka City, Kyoto Prefecture

October 30, 2019

Entered into an agreement on environment and education business cooperation

Niihama City, Ehime Prefecture

November 27, 2019

Entered into an agreement on cooperation and cooperation for promotion of smart cities

Osaka Prefecture

December 3, 2019

Entered into a comprehensive cooperation agreement on collaboration and cooperation across multiple fields

Shizuoka City, Shizuoka Prefecture

December 16, 2019

Entered into a comprehensive cooperation agreement for regional revitalization

Aichi Prefecture

December 19, 2019

Entered into a comprehensive cooperation agreement on regional revitalization

Ogawara Board of Education in Miyagi Prefecture

December 20, 2019

Entered into an agreement on education business cooperation

Kawanishi City, Hyogo Prefecture

February 3, 2020

Entered into a collaboration agreement for the improvement of citizen services using ICT

Nisshin City, Aichi Prefecture

February 18, 2020

Entered into an agreement regarding business cooperation concerning issues such as child-rearing support

Hamamatsu City, Shizuoka Prefecture

March 23, 2020

Entered info a comprefiensive cooperation agreement for regional revitalzation, inclucing the promotion of digital smar cites, revitalization of local indusries, and city promation

Ena City, Gifu Prefecture

March 26, 2020

Entered into a cooperative agreement for revitalizing the region and improving citizen services using ICT

<fH VIR oK. m‘."gg';;ﬁ:] |;a|§-}; Kakegawa City, Shizuoka Prefecture April 9, 2020 Entered into an ICT comprehensive cooperation agreement for the purpose of regional revitalization and improvement of citizen services
: BRI (CRIT S EN. ICTHIESRIRE Wi Osaka City, Osaka Prefecture July 16, 2020 Cooperation agreement for creation of 5G related business (Entered into a tripartite agreement with the AIDOR community)
i Nishio City, Aichi Prefecture July 22, 2020 Entered into a cooperative agreement on Community Development Utilizing ICT
Iwate Prefecture July 30, 2020 Entered into a cooperation agreement on local revitalization
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Nichinan Town, Tottori Prefecture, Tottori University

August 21, 2020

Entered into a cooperative agreement on problem Solving and SDGs promotion in mountainous areas

Morimachi, Hokkaido

August 24, 2020

Entered into a Business cooperation agreement in ICT education

Nakama City, Fukuoka Prefecture

September 10, 2020

Entered into a cooperative agreement on futuristic urban development for the purpose of improving resident services

Sakai City, Fukui Prefecture

September 25, 2020

Entered into a cooperative agreement to create a bright future by utilizing ICT

Ebino City, Miyazaki Prefecture

September 28, 2020

Entered into a cooperative agreement for regional revitalization and improvement of resident services using ICT

Ogaki City, Gifu Prefecture

September 30, 2020

Entered into an agreement on cooperation and collaboration aimed at using cutting-edge technology to enhance the educational environment

Iwaki City, Fukushima Prefecture

October 2, 2020

Entered into a cooperative agreement on the promotion of Society 5.0

Miyazaki City, Miyazaki Prefecture

October 7, 2020

Entered into a cooperative agreement to promote regional revitalization

Mino City, Gifu Prefecture

October 12, 2020

Entered into a cooperative agreement on regional revitalization measures such as using ICT in education, childcare support, and health

lyo City, Ehime Prefecture

October 14, 2020

Entered into a cooperative agreement on using ICT for urban development aimed at sustainable livability and SDGs

Ichinoseki City, Iwate Prefecture

December 17, 2020

Entered into a cooperative agreement on using ICT for human development/urban development which will connect to the future

Tagawa City, Fukuoka Prefecture

March 23, 2021

Entered into a cooperative agreement on the utilization of DX and ICT inside/outside of government agencies

Tokunoshima Town, Kagoshima Prefecture

March 25, 2021

Entered into a cooperative agreement on solving educational issues on remote islands and promoting SDGs future cities

Miyoshi City, Hiroshima Prefecture April 9, 2021 Entered into a cooperative agreement related to “Garden City x Digital”

Saku City, Nagano Prefecture June 29, 2021 Entered into the “Regional Revitalization Project Cooperative Agreement”

HigashiHroshima City,Hioshima Prfecture,Hioshima Universty July 2, 2021 Entered! into an agreement on the promotion of comprehensive cooperation for the realization of Society 5.0 and smart cities in HigashiHiroshima City and surrounding areas
Kyoto City, Kyoto Prefecture July 9, 2021 Entered into a cooperative agreement on promoting digitization for revitalization of local communities
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Using Maas$ to Improve Medical
Services (Ina City, Nagano Prefecture)

In Ina City, which has the third largest area of municipalities in Nagano
Prefecture, the uneven distribution of medical institutions is causing an
increasing number of residents to face problems with going to hospitals,
especially elderly residents who require regular hospital visits. In the
Kami-Ina medical district of Ina City, the number of physicians is lower
than the national average, and the shortage of physicians is a major
issue. Family physicians provide home-visit medical care to patients who
have difficulty going to a hospital and face chronic diseases. However,
there is concern that the burden on physicians will increase due to need
to travel long distances and the aging of physicians.

From 2019, Ina City has been working to solve these problems by
conducting a mobile clinic demonstration project using medical care and
MaaS in collaboration with MONET Technologies Inc. and Philips Japan, Ltd. In
2021, the team will complete the demonstration experiment and start
full-scale operation. Moving forward, Ina City will increase the number of
cooperating medical institutions to enable use by even more residents.

In the mobile clinic demonstration project, a mobile medical care vehicle
staffed by medical personnel such as nurses will go to the patient's residence,
and physicians at medical clinics will provide online medical care via the video
call system in the vehicle. Thus far, six medical institutions (including Ina
Central Hospital) in Ina City are participating in the project and providing
online medical care for a total of about 100 cases (32 actual users). Patients
have expressed how the project reduces the burden of going to the hospital
and increases their peace of mind because they are able to consult with a
physician more frequently. Physicians have remarked how they are able to
make effective use of their time; for example, they are now able to provide
thorough response to outpatients and patients with urgent conditions,
compared to previously when travel time was incurred to conduct onsite
consultations. Additionally, online guidance on medication has begun

following the revision of the “Act on Securing Quality, Efiicacy and Safety of
Products Including Pharmaceuticals and Medical Devices” in September 2020.
Ina City is promoting DX by
announcing the “Ina City DX
Happy Town Declaration,”
which aims to achieve
affluent lifestyles and
work-style reform while
utilizing technology to
address various regional
issues such as population
decline. Going forward,
SoftBank will continue to
support urban development
through Maas so that
everyone can live
comfortably and with peace
of mind.
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Utilization of Technology to Solve Agricultural
Problems (Minami-Osumi Town, Kagoshima Prefecture)

Located in Kagoshima Prefecture, Minami-Osumi Town is a region blessed
with a warm climate. Consequently, the town cultivates a large amounts
of green peppers, which prefer high temperatures. In Minami-Osumi
Town, the number of new farmers from urban areas such as Tokyo,
Yokohama, and Osaka is gradually increasing due to city dwellers moving
to the region in pursuit of a rural lifestyle. On the other hand, Japanese
agricultural techniques have been handed down to younger generations
orally, and the most pressing issue facing the town today is how to pass
on the techniques of veteran farmers to young people. Furthermore,
elderly residents account for 48% of the population in Minami-Osumi
Town, which makes it the oldest municipality in all of Kagoshima
Prefecture. Although the number of new farmers is increasing, the town
faces problems such as the increasing age of producers, as well as a
shortage of successors and personnel supporting agriculture.

In order to solve these problems, Minami-Osumi Town introduced a
demonstration project known as “e-kakashi.” By fusing
experience/intuition and data from agricultural sites, e-kakashi serves as
an agricultural Al (artificial intelligence) brain that supports more efficient
cultivation. By analyzing a variety of agricultural data based on the
knowledge in plant science, proposing specific countermeasures, and
converting cultivation techniques into digital manuals, the project
contributes to improving productivity and promoting the succession of
technology. In addition to being implemented at about 500 locations in
29 prefectures throughout Japan, e-kakashi has also been implemented in
the Republic of Colombia as part of the Smart Rice-Farming Project for
improving the productivity and sustainability of rice cultivation. In this way,
e-kakashi is being introduced throughout Japan and across the world.

In the demonstration project held in Minami-Osumi Town, e-kakashi loT
sensors were installed for producers of green peppers in the town. Data was
measured from November 2019 to the end of February 2020. A data analysis
workshop was held in January 2020. At the workshop, the ideal
environmental conditions, etc., for activating photosynthesis clearly indicated
in numerical form. The acquisition of know-how based the accumulation and
analysis of data through 1oT in agriculture has the potential to not only solve
current problems but also to create new innovations in agriculture. The
project builds new relationships with data in the field of agriculture.

Regional Revitalization Using
Cashless Payment

PayPay Corporation has been supporting the implementation
of campaigns in collaboration with local governments and
the payment of public fees (invoice payment). In particular,
the campaigns conducted in collaboration with local
governments eliminate the need for the local government
pay for the issuance and distribution of regional promotion
certificates and gift certificates. Furthermore, users can
obtain gift certificates without the need to visit a specific
location, so they are able to easily participate in campaigns
with peace of mind while avoiding crowded places. In this
way, using PayPay increases convenience for both local
governments and users.

In response to how COVID-19 is having a major impact on
regional economies, the “Supporting Your Town Project” is
holding a campaign which aims to invigorate regional
economics by utilizing the payment platform of PayPay in
collaboration with local governments. 234 local governments
have already decided to hold the campaign. Furthermore, 69
of those local governments found the first campaign to be so
popular that they have decided to hold second and
subsequent campaigns. The project has already spread to 42
prefectures throughout Japan.

On June 17, 2020, the company opened a consultation
desk for inquiries from local governments that are
considering regional economic measures and livelihood
support for residents through campaigns that utilize PayPay.
Furthermore, the company is carrying out activities which are
linked closely to each region; for example, staff from sales
offices located in regions throughout Japan introduce PayPay,
provide follow-up care, etc., depending on conditions unique
to each region. Moving forward, the company will continue to
collaborate with local governments, support regional stores
and lives of residents who have been affected by the spread
of COVID-19, and work to invigorate regional economies. By
doing so, the company will promote initiatives for achieving
regional revitalization in the future.

.

Use PayPay to
support your C|tyI

: JM

LINE Smart City Promotion
Partner Program

LINE Corporation operates the LINE Smart City Promotion Partner
Program which assists interested local governments through measures
such as providing information, proposing plans, and building
communities among local governments. These measures promote the
establishment of smart cities by local governments, the provision of
highly-convenient government services for residents, and support for
the increasing the work efficiency of government employees.

The company has always supported local governments in order
to bring people closer together, to bring residents and the
government closer together, and to provide highly-convenient
government services. Upon entering into agreements with multiple
local governments such as Shibuya Ward in Tokyo and Fukuoka
City in Fukuoka Prefecture, the company and the local
governments cooperated to enable usage of LINE for submission
of applications for residence certificates, transmission of
information, receipt of consultation, introduction of cashless
payments, etc. Thus, the company has supported the realization of
a “Portable Government Office” where people can receive various
government services on an official LINE account. For example, in
Fukuoka City, Fukuoka Prefecture, residents who discover defects
in roads, parks, etc., can submit reports from LINE. This contributes
to the creation of an easier-to-live city in which residents can
report problems without having to go to a government office. It
also allows governments to confirm conditions in real time and to
improve resident services through fast response.

Currently, due to the spread of COVID-19, there is an increasing
need for people to maintain social distancing and avoid contact
as much as possible. Governments face the issue of how to build
an environment where administrative services can be provided
without having to go to a counter at a government office.
Therefore, there is increasing importance for the movement
toward realizing smart cities with functions such as digitization of
administrative services. Even while maintaining social distancing,
the company is facilitating interaction between government and
residents, building a society where people can consult, apply,
and perform procedures at any time and from anywhere. In this
way, the company is supporting urban development which
ensures that people can continue residing in their municipality.

Society in which citizens can consult with government,
submit applications, and perform procedures anytime and anywhere

CLOSING THE DISTANCE
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In order to lead more people to new lifestyles of convenience
and abundance, SoftBank will not only aim for the spread of
smartphones, tablets and other smart devices but we will also
create new information-based experiences and attractive
value by providing advanced telecommunications and ICT
facilitating the acquisition of communications and information
in all situations that enable the activities necessary for daily
life.

The latest 5G communications services will enable the use
of services and content that require high-speed connection
and large capacity starting with VR and AR. To make appealing
and cutting-edge experiences more accessible to many
customers and to meet user needs which are increasingly
diversified these days, we will renew our price plans so they
are the same for 4G/5G. In addition, SoftBank newly
established the LINEMO online brand in March 2021, and with
a “multi-brand strategy” offering two other brands in addition
to LINEMO, namely Yimobile and SoftBank, we are able to
respond to a wide range of requests.

Utilizing synergies which are a strength of our Group,
SoftBank is working on offering more appealing customer
experiences. In March 2021, a business integration between Z
Holdings Corporation and LINE Corporation was completed,
and as a result, the LINE Corporation joined the SoftBank
Group. By coordinating the areas of “Search/Web portal,”
“Advertising,” and “Messenger” mainly operated by Yahoo
Japan and LINE with the e-commerce and fintech areas, we
will realize the provision of a more convenient Internet service.
Simultaneously, we will aim for creating new value and solving
social issues. Yahoo! JAPAN's existing services also enhance
their functions in response to needs that are becoming
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increasingly diversified. Yahoo! JAPAN provides information
and creates environments facilitating the instant obtainment of
necessary information, such as a variety of news and disaster
information, to provide peace of mind. Leveraging ICT’s
advantage of overcoming time and geographical constraints,
the utilization of smart devices and the Internet will
progressively increase in shopping, healthcare, education,
finance and various other areas.

Moreover, targeting the top ranking in the e-commerce field,
SoftBank has been promoting an approach utilizing Group
synergies as well. With Yahoo! Shopping, ZOZOTOWN,
PayPay Mall and other services, people are able to buy
anything they want anywhere, anytime. Additionally, PayPay
promotes a cashless society, supporting the realization of
smart and environmentally conscious economic activities. In
addition, we will also work to eliminate information disparities
(the digital divide), support education and create a foundation
to promote the use of ICT so that everyone can enjoy the
convenience and value of smart devices and the Internet. We
aim to create a world where everyone can access technology,
devices, and information with peace of mind, regardless of
age, physical condition, or socioeconomic status.

So that everyone can live a comfortable life using smart
devices, SoftBank offers simple smartphones that even seniors
can operate as well as junior phones and kids’ phones for
children. In addition to our Maho Project in support of the
education of people with disabilities using ICT, we also assign
smartphone advisors to shops nationwide and offer
smartphone classes in-person as well as online. Mainly
through these activities, we provide support for access to
information by any and all customers.

Realization of enriched daily life by
spreading and using smart devices
Bridge the digital divide, matching
information demand and supply

(1)Realize attractive customer value through
the spread of smart devices

(2)Provide an environment in which everyone
can access information

(3)Leverage ICT to create new lifestyles
and enhance the foundations for daily
life

Declines in profitability due to new entrants in existing telecommunications services and intensifying competition
Declines in profitability due to intensifying competition or discontinuation of
market growth in the e-commerce and finance/payment businesses

Growth in smartphone subscribers and increase of large volume data users

Expansion of business to non-telecommunication areas through provision of super apps
Increased profit opportunities via deeper data-driven marketing

(1)Helping everyone enjoy the value of cutting-edge devices/communication
Smartphone cumulative subscribers: ¥30 million (fiscal 2023)
Survey for NPS' improvement: Monitor results

(2)Promotion of easy-to-use information acquisition/distribution environment
Yahoo! News DAUZ 45 million
Expanding the HAPS Alliance to broaden Internet communications across the world: Promoting initiatives
Holding classes to teach how to utilize smartphone: 430,000 classes

(3)Expansion of ICT service users in lifestyle fields
PayPay cumulative registered users: 50 million
E-commerce transaction value (Merchandise): ¥4 trillion
1. Net Promoter Score 2. Daily Active Users

Provide a wide range of customer value, price plans and services through spread of smart devices and multiple brands  Promote the expansion of Internet communications throughout the world

Provide new experiences using 5G such as VR and sports viewing

Hold smartphone classes in our stores nationwide

Implement initiatives aimed at expanding and enhancing online shopping from
smartphones, providing new payment methods, and improving logistics efiiciency

Enhance accessibility to news and various information provided on the Internet ~ Contribute to education, healthcare and financial fields using ICT
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Mobile services centered around smart devices are
increasingly becoming more important as an essential
lifeline in the daily lives of people that supports social
and economic activities. The recent spread of COVID-19
has changed the daily lives of people dramatically, and
online shopping, contactless payment tools, and other
services are in demand more than ever before.

SoftBank considers leading many people to lifestyles of
convenience and abundance through the spread of smart
devices as one of our missions, and we are deploying a
“multi-brand strategy” to offer services that match the
lifestyles and utilization scenes of all customers. In March
2021, we launched a new online only brand called
LINEMO. LINEMO offers very simple price plans for which
customers can sign up easily at the website or with LINE.
By providing LINEMO together with “SoftBank” which
offers large capacity data plans and “Y!mobile” which
provides small and medium capacity data plans,
customers are able to select the best plan from among
these three brands according to their lifestyles and
usage. In addition, leveraging our strength of Group
synergies, we provide a wide variety of services starting
with Yahoo! JAPAN, PayPay, LINE, and ZOZOTOWN to a
broad range of customers in familiar formats. In this way,
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Materiality 1

we produce new lifestyles and aim to offer
unprecedented customer experiences.

At the same time, SoftBank has been proactively working
to eliminate the digital divide (information disparities)
through various approaches so that all customers can use
smartphones comfortably without worry. At SoftBank and
Y!mobile shops across Japan, approximately 1,200
SoftBank-certified smartphone advisors suggest the most
suitable price plan and provide solid support, from
selecting the appropriate device to walking customers
through initial settings after purchase. Moreover,
SoftBank offers smartphone classes to first-time
smartphone users and customers who are not familiar
with smartphones so they can learn about the fun
associated with smartphones and experience the
convenience. To prevent the spread of COVID-19, we
launched online smartphone classes using Zoom for
customers to provide remote and contactless assistance
to customers with learning comfortable smartphone use.
We are promoting approaches to support comfortable
daily lives of our customers in flexible and diversified
ways.

We would like to contribute to the achievement of SDGs
and realization of a sustainable society through the
creation of a society where anyone can access
technology, devices, and information without worry.

Materiality 3 Materiality 4

Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

We aim to create value linking people and a wealth of information through the provision of the latest devices, the development of
services and the provision of information and content maximizing the power of ICT and technology.

To understand customer needs that have diversified in recent years, it is essential to understand lifestyle backgrounds, including the
characteristics and customs of the places where customers live. We will promote the utilization of technology as a multi-device tool for
creating new excitement and value, rather than simply for efficiency and cost reduction. Additionally, to provide optimized services
meeting customer needs, SoftBank will utilize cutting-edge technologies within the services of our Group companies to continue making
every effort to provide attractive value suiting individual needs and circumstances.

As a result, we believe we will be able to realize a society in which all people are able to enjoy new experiences and excitement, and

live high-quality and abundant lives.

Toward 30 Million Cumulative Smartphone Subscribers

To achieve the target of 30 million cumulative
smartphone subscribers, we have been working on a
“multi-brand strategy” and “differentiation by Group
assets.”

We offer three brands in the “multi-brand strategy” in
response to diverse customer needs. The “SoftBank” brand
is for those who use their smartphones actively, while
“YImobile” is for light users and “LINEMO” online only
brand is for users in the digital native generation. LINEMO
also responds to the increasing need for services that can
be completed online due to changes in life scenes and the
like. Moreover, since various handling charges are free
when switching among the brands, customers can switch

easily anytime. Customers can select the best plan for
their situation according to their life stage anytime.
“Differentiation by Group assets” is realized by combining
the mobile services centered on 5G and smartphones,
which is the foundation of our business, with our Group
assets such as Yahoo! JAPAN, PayPay, ZOZOTOWN, and
LINE which joined the Group in March 2021. Utilizing the
differentiation by Group assets, we strengthen ties with
customers and offer more convenient and affordable
services. We will continue to further expand our customer
base with services that leverage our Group synergies.

SoftBank’s Mobile Strategy
Further Evolution of Strategy by Adding LINE’s Assets

Multi-brand Strategy Differentiation by Group assets

Deployment of 3 Brands including LINEMO

= SoftBank [l
Small and Medi

Y., mobile C?Sac?tny Lovi pltrji?e

Small and Medium
Capacity Online only

LINEMO

Top services in Japan

YAHQO! LINE
TAPAN
Shopping, :
travel, videos, SNS
etc. ] . o
Fashion
Mobile e-commerce
payment websites

2) PayPay ZOZOTOWN

*May 11, 2021, earnings announcement materials for the fiscal year ending March 31, 2021
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About Multi-Brand Strategy

We aim to differentiate ourselves from other companies by
expanding the smartphone business through a multi-brand
strategy. SoftBank offers a wide range of choices to
customers currently using other companies’ smartphones as
well as new customers, facilitating an environment making it
easy to select our mobile services by meeting a diverse
range of user needs through the development of three

brands: SoftBank, YImobile and LINEMO. Not only for
existing customers but also for customers whose needs
change due to lifestyle or life stage changes, we promote
upgrades and continuous use (retention) by simplifying the
process to switch to other brands in the Group including the
elimination of handling charges required for switching to
other brands in the Group.

About Multi-Brand Strategy

Y7 mobile

Merihari Un I.I m ItEd Slmpleg @ §X1e7980/.°"‘:‘"':: Basic rate
. P 0. Smartphone Plan ¥2,480/month
Fixed Slmple[M] @ ¥2 9802 (tax excluded)

Basic rate

Unlimited basic rate
data ¥ /month = Fixed s Mini
6,580 Simplel. [y | - MiniPlan  ¥900/mon

Large capacity

Small and medium capacity

Shop support Shop support

The LINEMO online only brand was launched in
March 2021 to meet diversified customer needs.
Leveraging the synergy effect with LINE, LINEMO offers
the “LINE Giga Free” service where no data is used for
the “LINE” communication app. Since the entire
procedure including contracts for services can be
simply completed online, shop visits are not required
either.

Since LINEMO uses the same network as SoftBank, a
high-quality network can be used as well, thereby
enabling the use of a comfortable Internet service
conveniently and at low cost. Moreover, “SoftBank”
and “YImobile” provide multiple price plans, creating
an environment that is easy for customers to start
using smartphones which helps prevent switching to
another company.

Furthermore, we offer a campaign to assist customers with
switching services according to changes in their life stage,
and customers can switch brands among “SoftBank,”
“YImobile,” and “LINEMO” without various handling charges.
Customers can take advantage of this campaign when
switching brands both at the website and in shops for free.

Moreover, we made SIM lock cancellation

unnecessary during brand switching and simplified
contract procedures from August 18, 2021. As a result,
customers will be able to select the most suitable plan
more freely from among the wide variety of services
and plans.

Going forward, we will steadily increase the number
of smartphone contracts as we aim to realize the goal
of 100 million smartphone users.

s ¥2,480/ month Supports eSIM

Audio call/ | LINE stamp
Q Talk ‘ Video call | Premium Basic plan

SoftBank i [ Same-day establishment
Same network . r from LINE
Same quality % &l Secure support

*FY2020 new online exclusive brand launch event reference material

About 5G Services

5G which is the next-generation communications standard offering High speed and [arge capacity
communication speeds faster than conventional 4G, noteworthy for its Enables smooth access to 4K and 8K

greater use of equipment and close to zero latency in communications. video and content such as VR and AR @
5G has three distinct features: “high-speed and large-capacity” enabling
smooth access to 4K and 8K video and content such as VR and AR,
“massive device connectivity” connecting smartphones, tablets and all
kinds of devices throughout the home and around town to the network,
and “low-latency” enabling the remote control of high-quality
augmented reality (AR) content in real time with ultra-high reliability. The
practical application of 5G will make daily life even more convenient and
enjoyable through virtual reality (VR) and mixed reality (MR).

Ultra-high-reliability and low-latency

The evolution of low latency ((( )))
enables the real-time remote control i
of self-driving cars and robots ||

Multi-connectivity

SoftBank considers the year of 2021 as the first year when customers 5G connects not only smartphones and
actually use 5G, and we will aim for the top in five categories, namely, tables to networks, but also all kinds of
“price,” “products,” “content,” “sales support,” and “network” so we will devices at home and on the town as well.
be No.1 in 5G.

Price Network

New price plans which are the same for 4G and 5G were
respectively launched in “Yimobile” on February 18, 2021 and
“SoftBank™ and “LINEMO” on March 17, 2021. In these new
services, 5G communication can be used without additional
fees, which allows all customers using 5G compatible models to
experience high-speed 5G communication more casually than in
the past. In addition, “SoftBank” offers an unlimited data plan
which has been well received as a service that enables

large-capacity high-speed communications at a reasonable price.

With regard to network infrastructure, we are utilizing
existing base stations and technologies and will
proceed with appropriate capital investments and
bandwidth expansion to rapidly deploy 5G services. By
sharing infrastructure with other companies to quickly
deploy 5G services throughout Japan, we are aiming
for coverage of more than 90% of the population
within 2022.

(see Materiality 5 on p.127)

5G LAB Realizes a Realistic Viewing Experience

5G LAB s a service unique to the 5G era launched on March 27, 2020, to
distribute content that realizes an immersive viewing experience. The 5G
LAB service is centered on entertainment and sports, and can be enjoyed
on smartphones and tablets regardless of carrier. 5G LAB services comprise
four categories: AR SQUARE, VR SQUARE, FR SQUARE, and GAME SQUARE.
The addition of a spin-off video of “Soko magattara, Sakurazaka?” (If you
turn the corner there, is there Sakurazaka?) , a Sakurazaka 46's variety TV
show broadcast since March 2021 on TV Tokyo, was announced. An original spin-off video which is coordinated with the TV show was exclusively
streamed in VR and FR images, and the video closes in upon the real feelings of members under the themes of “being super close” and “feel of
sneaking backstage” which are only realized by 5G LAB. We will work on further enhancing the content and offering new viewing experiences.

) AR scusre @I VR souare FR souare GAME souare
g Beinthesame placeasyour  [RUEIERG Realistic live sports unfold New movie experience enjoyed PC games can be played
-

WP  favorite entertainer or celebrity before your eyes from multiple angles on your smartphone
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5G LAB FUKUOKA—Facility for Experiencing
Cutting-edge Content Using 5G

SoftBank opened “5G LAB FUKUOKA” on March 26, 2021. In the
facility, visitors can experience the grandeur of the carrier free
content streaming service “5G LAB” using 5G and the latest
technologies. The facility has a space wherein visitors imitate the
batting swing of a professional baseball player Yuki Yanagida and
experience a batting swing comparison through “Swing Imitation
with Al Diagnosis” using skeletal estimation technology. Another
space offers an experience featuring the content of NiziU LAB
which is a collaboration project with NiziU to fully enjoy the allure
of NiziU. Visitors can also enjoy various other 5G LAB content in a
5G environment in the facility.

In the “Swing Imitation with Al Diagnosis” corner, Al diagnoses
how close visitors can imitate the batting swing of professional
baseball player Yuki Yanagida, their batting swings are compared
and analyzed with skeletal estimation technology after recording
with a special application and visitors can check their scores. In
addition, visitors can experience the “Baseball LIVE” application
that enables enjoying baseball games including Japanese Pacific
League games in a next generation format in the 5G environment.

b ——
Coxaer . mmonasy
. GexsitERy |
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Materiality 1

Immersive Motion—Interactively
Moving Digital Art Using 5G

Utilizing 5G and MEC*, SoftBank jointly planned and produced
digital content as interactively moving digital art with NOMLAB of
NOMURA Co., Ltd. This digital art is displayed in 5G X LAB OSAKA
where companies are able to verify 5G technologies and
experience 5G demonstrations.

The digital art produced here is the application of “Digital ART”
content that enables the interactive enjoyment of displayed art.
Digital ART was displayed in a “Gijutsu no Chikara” (The Power of
Technology) exhibition hosted by SoftBank in 2020. In order to
realize complex artistic expressions and interactive components
regardless of location, drawing processing, arithmetic processing,
and other processing that requires high-load data communication
are executed in the SoftBank communication network.

When visitors stand in front of the digital art, sensors installed in
the “5G X LAB OSAKA™ exhibition venue acquire skeletal estimation
information and data is collected in an interaction management
system developed by SoftBank through its 5G network. Collected
data is converted into control signals in the interaction
management system and sent to a GPU (Graphic Processing Unit)
server set up in SoftBank’s data center. In the virtual environment
built in the server, the data is coordinated with digital content
produced by NOMLAB, and drawing processing and physics
processing are executed in SoftBank’s communication network and
sent to and displayed in the exhibition venue through the 5G
network. As a result, experience-based digital art that changes in
real time according to movement of the visitors is realized.

*Multi-access Edge Computing: Technology to optimize
communication and realize high-speed communication by
equipping a data processing function in locations near the
terminals

Avatar changes to match person’s
movement and clothes color

Recognizes person and generates avatar

Materiality 3 Materiality 4

Materiality 5

Customer Support Initiatives

Materiality 6

Initiatives Supporting
Business Activities

SoftBank aims to popularize smart devices that are easy to use, safe and secure for everyone, from children to

seniors. We are working to eliminate the digital divide through the constant support of smartphone advisors

and smartphone classrooms and the provision of various devices and plans that meet a wide range of needs.

Smartphone Advisor System, Smartphone Classes
for Seniors and Developing Products for Children

At SoftBank stores, SoftBank-certified smartphone advisors*, who are
smartphone experts, respond to customer inquiries free of charge. Advisors
ascertain usage details, suggest and provide solid support from selecting
the most suitable price plan and appropriate device to walking customers
through initial settings such as filtering and providing consultation for
repairs. Advisors also introduce the use of PayPay. SoftBank offers a variety
of classes on tablets, online shopping and smartphone settlements, as well
as smartphone classes that SoftBank customers as well as customers with
devices from other companies can attend. In July 2020, we launched online
smartphone classes using Zoom for customers who could not go outside
due to COVID-19. Providing in-store services online is well received as a
new option particularly by seniors who worry about going out and those
who are not comfortable remaining in shops for extended periods of time.
We will continue to improve the convenience of SoftBank shops and
continue to explore ways to provide support for smartphones and other
services while reducing anxiety about the risk of COVID-19 infection.

*Smartphone

advisor
Store staff support
specialists certified
by SoftBank conduct
smartphone classes
and provide
guidance on
smartphone
operations.

2020 Activities
Classes held: 420,000 times
Smartphone advisors: about 1,200

Fiscal 2021 Target
Classes held: 430,000 times

Development of Products for
Seniors and Children

With the spread of smart devices, we are providing
devices and plans that are easy for everyone to use, from
children to seniors, to prevent the digital divide from
widening. In addition to “simple smartphones” and “easy
smartphones” that can be easily operated by seniors, we
offer “junior smartphones” and “kids’ phones” for teens
and children, as well as plans for customers over the age
of 60 through Y!mobile.

Simple Smartphones and Easy Smartphones
With large, easy to read - =
fonts, icons and keyboards,
these smartphones can be

easily operated by first-time
users and seniors.

Simple Smartphone: 5

Junior Smartphones

Since this service allows iPhones and Android
smartphones to be configured for use by children,
parents and guardians do not have to worry about
letting their children use the smartphones. The service
does not require monthly fees.

The service blocks the use of pay services or
purchases by children without the knowledge of
parents and guardians and prevents the launch of
harmful sites and apps.

Kids Phones [ ® ]
These smartphones are '
equipped with various
monitoring functions that
block contact from strangers,
including the “Mimamori
app” that displays the
whereabouts of children.

Junior Smartphones

Kids Phones2

SoftBank Corp. Sustainability Report 2021

55



56

SoftBank
Sustainability

Message from
the CEO

Customer Support Initiatives

Materiality 1

Materiality 3

Selected as the Operator of the Ministry of Internal Afiairs and
Communications” Project on Digital Utilization Support for Users

SoftBank is entrusted with a Ministry of Internal Affairs and
Communications’ project on digital utilization support for users for a
nation-wide deployment model and community coordination model.

For the nation-wide deployment model, SoftBank will provide
support mainly for online applications for government services by
adding new courses to our smartphone class curriculum by
Smartphone Advisors. Approximately 1,050 SoftBank shops across
Japan will offer the courses.

In the community coordination model, SoftBank’s seminar instructors
who have completed training specified by the Ministry of Internal
Affairs and Communications will provide assistance for basic
smartphone operation and online applications for government services
in coordination with local municipalities in community centers and
other public facilities.

In the newly established “Government Services Course” to support
online applications for government services, our seminar instructors
mainly explain how to apply for an Individual Number Card, how to use
Mynaportal, and how to apply for Individual Number Card Points to
help users become familiar with residence services and apply for the
services easily.

By providing support for digital utilization to people in Japan starting
with seniors, we will carry out initiatives for the project on digital
utilization support for users through smartphone classes for the
purpose of eliminating the “digital divide” and realizing a society where
everyone can enjoy the benefits of digitalization.
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Nationwice Unified Smartphone Debut Test for Parents
and Children to Learn the Correct Knowledge of Smartphones

As initiatives for Yimobile and SoftBank, we are implementing a
nationwide unified smartphone debut test which enables children
who will make their smartphone debut and their parents to have
correct knowledge about smartphones in a quiz format. The
nationwide unified smartphone debut test which is produced under
the supervision of Professor Daisuke Fujikawa of the Faculty of
Education in Chiba University assists parents and children with the
acquisition of correct smartphone knowledge together.

The nationwide unified smartphone debut test has two versions,
namely, one for parents and one for children. In both tests, the
questions are given in a multiple-choice quiz format. An explanation
by Professor Fujikawa follows the answer check to help parents and
children understand the questions more thoroughly. After answering
all the questions, parents and their children are abletogoto a
screen to create an original rule list for assembling rules for
smartphone use together based on the test contents and
explanation. The nationwide unified smartphone debut test is
available to non-YImobile or SoftBank customers as well.

Since January 2019, the nationwide unified smartphone debut test
has been recommended by the Office of Youth Affairs and Public
Safety of the Tokyo Metropolitan Government in the hopes that
youth who will make their smartphone debut and their parents
discuss how to handle and use smartphones properly and acquire
correct knowledge.

Recently, the media environment surrounding children has been
changing, and the trend is for younger children to start owning
smartphones. Smartphones are becoming a familiar item for
children more than ever. On the other hand, issues such as
dependency on the Internet and problems caused by social media
use are on the rise. We implemented the nationwide unified
smartphone debut test with the intention of supporting children
with making their smartphone debut by arming children with
correct smartphone knowledge and in-depth understanding of
smartphones acquired through discussions on proper use and
thinking about smartphones with their parents.
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Materiality 4

Initiatives Supporting

Maicdales Business Activities

Materiality 6

SoftBank will contribute to the realization of a society in which everyone can obtain the latest information fairly without any
inconvenience, providing an attractive platform connecting people and information enabling everyone to get the information
they require in real time through efforts to bridge the digital divide (information disparities) by improving access to information.

The convenience of lifestyle services, including e-commerce, and Internet shopping, is improving day by day.

SoftBank provides more convenient and affordable services that are safe to use for everyone, striving for synergies
linking the services of our Group companies to each other with the achievements, know-how and customer base in the
e-commerce domain offered through Yahoo! JAPAN, ZOZOTOWN and other Group company services.

In addition, we are making improvements on a daily basis to enable customers to easily find what they need safely
and comfortably using the Internet. By taking advantage of the immediacy and speed of the Internet, SoftBank strives to
provide and distribute services and content from which anyone can easily obtain necessary information on all topics,
such as sports and entertainment, to highly urgent information such as news and disaster information in a timely
manner, and to improve access to information.

Furthermore, to ensure that, as the information society spreads, problems such as the digital divide are not
exacerbated, we are working to provide devices that are easy for everyone to use, including seniors and children, and
to provide an environment where people with various backgrounds can use them safely and comfortably.

et e

ZOZOTOWN
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Business integration Between Yahoo and LINE Aiming to Support Japan to Become a “Trailblazer Country of Finding Solutions” Utilizing Al

SoftBank’s subsidiary Z Holdings Corporation

completed a business integration with LINE

Corporation on March 1, 2021. As a result of the

integration, the Z Holdings Group, with 23,000

employees and 6,500 engineers, has become one of
Japan’s largest Internet corporate groups that has a

total of over 300 million users, 15 million corporate

clients, and over 3,000 collaborations with local
municipalities; and that provides services in 230

countries and regions. The Z Holdings Group aims to

be a presence supported by many people by resolving

the numerous remaining issues in society and the daily lives of
people, providing convenience, and contributing to a flourishing
society.

The Z Holdings Group now has more than 200 services and
covers three sources of actions that are indispensable to our
daily lives; “information,” “payment,” and “communication.”
Coordination of existing services of Yahoo Japan and LINE allows
us to leverage an abundance of user touchpoints. The Z Holdings
Group will create new value by solving various social issues of
each individual living in each of the countries and regions, to
provide convenience and to contribute to a flourishing society.

The Z Holdings Group has designated “Search/Web portal,”
“‘Advertising,” and “Messenger,” mainly operated by Yahoo Japan
and LINE, as its core areas of business promotion. The Z
Holdings Group has also designated “Commerce,” “Local/Vertical,”
“Fintech,” and “Social Services,” as its four focus areas where
there are large social issues that are expected to be solved with
the Internet. We will apply data and Al technologies to each of
these areas to activate powerful synergies to add convenience
and vitality to the daily lives of our users, business activities, and
all of society.

Al is an essential technology for the development of next
generation services, and the Z Holdings Group will incorporate Al
into all of our services to promote the creation of new value.
Furthermore, to develop all businesses with a focus on Al, we are
budgeting ¥500 billion and planning to increase 5,000 engineers
engaged in the use of Al, both in and out of Japan in the next five
years. Moreover, by building on LINE’s overseas operations in
Taiwan, Thailand and Indonesia, we will make a global expansion,
introducing the best practices from Japan, as well as applying
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best practices from overseas to the Japanese market. We will also
make full use of the know-how and network of SoftBank and
NAVER in the efforts of our global expansion.

Under the concept that data generated through service use
belongs to users, we aim for safe and worry-free service provision.
When handling data, we will focus on the following four points:
providing easy-to-understand explanations, operating in
accordance with applicable laws and regulations, continuing to
receive advice and evaluations from experts, and giving priority to
privacy and security.

To provide more convenience to and to contribute to a
flourishing society for users as well as to become a driving force in
Japan’s transformation from a forerunner full of challenges of
developed economy into a trailblazer country of finding solutions,
we have launched a Suggestion BOX for a Better Digital Society in
a special website, for people to share the issues they would like
us to tackle, their requests on services and functions, and what
they would like to do with information technologies. We will
continue to work on solving social issues together with users.

Focus Areas

Data and Al Technologies

Core Areas
Advertising

Search/Web portal

Messenger

Materiality 3

Materiality 4 Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

Closing the Distance—Approach of LINE Under its Mission of Bringing People, Information and Services Closer Together

LINE was conceived as a mobile messaging service shortly
after the Great East Japan Earthquake that occurred on
March 11, 2011. After the tragedy, it became apparent that
there was a fundamental need for a global communication
tool that could strengthen relationships with family, friends,
and people close to us and promote the bonds so we
launched the LINE messaging app in June 2011.

With this approach, LINE has grown into a communication

app with hundreds of millions of users worldwide, having a
particularly strong focus in the rapidly advancing continent
of Asia. Monthly Active Users (MAU)" in Japan are over 88
million people which accounts for more than 70%? of the
population. The DAU/MAU ratio is the proportion of
monthly active users that use the app at least once a day
(Daily Active Users). The DAU/MAU ratio of LINE in Japan is
85%?3, and the LINE app has secured a foothold as a life
infrastructure of Japan.

In addition to Japan, users outside of Japan are also
increasing. In other Asian regions such as Taiwan, Thailand,
and Indonesia, LINE users are significantly increasing. The
MAU in four key countries including Japan is 169 million
users and the DAU/MAU ratio is 79%.

1. According to LINE. Monthly Active Users of the app are as of
end of March 2021

2. LINE app’s Monthly Active Users for Japan (88 million people)
divided by the total population of Japan (125.41 million
people) (Finalized value as of April 1, 2021 by the Statistics
Bureau, Ministry of Internal Affairs and Communications)

3. Ratio of Daily Active Users (DAU) (users who use the LINE app
at least once a day) in MAU as of the end of March 2021

LINE has been working on various initiatives leveraging the
use of LINE as “life infrastructure” by many people in
coordination with local municipalities.

Toyama Prefecture opened the Toyama Prefecture Pregnancy
and Childbirth Hotline using the LINE app for those concerned
over pregnancy and childbirth due to various reasons including
unexpected pregnancies and financial
problems. Easy consultation and reporting
with the LINE app realizes more support to
younger women. Automatic responses by
chatbots to questions is also implemented,
which also leads to a reduction in response
time by consultants.

In addition, the Tokyo Parent and Child HotLINE
for consultation by parents and children using the
LINE app in coordination with the Tokyo
Metropolitan Government was established to
accept inquiries and receive reporting through the
LINE app to decrease the number children

LINE NEWS

MAU in Japan'

DAU/MAU ratio?

880 million people

85%

+OVER

More than 70% of Japan’s population3 Daily LINE users in Japan

suffering from child abuse.

LINE is being used by a wide range of age groups from the young
generation to seniors, and LINE has been working on the establishment
of systems that will attract many users and not isolate those with
concerns over these social issues.

Our journey to evolve into a Smart Portal will continue, as we will
meet all needs that our users face in a constantly changing mobile
universe. In the world we strive to create, users will have seamless
online and offline access to all the people, information and services
they need in their daily lives - LINE is the gateway.
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Initiatives Aiming to Become No.1in E-commerce in Japan

In the backdrop of the recent spread of COVID-19
infections across Japan, the demand for e-commerce has
significantly increased. The e-commerce market of Japan
exceeded ¥19 trillion in 2019 and further growth is
projected. Aiming for the highest e-commerce transaction
volume (merchandise) early in the 2020’s, SoftBank has
been promoting an approach leveraging Group synergies.
The annual transaction volume of e-commerce led by
Yahoo Japan continues its upward trajectory, reaching
¥3.2 trillion in fiscal 2020. In Yahoo Japan's e-commerce
business in particular, in addition to “Yahoo! Shopping”
and “Yahoo! Auction,” we are working to further expand
online shopping by developing “PayPay Mall,” “PayPay
Flea Market” and participation in “Z0ZOTOWN.” “Yahoo!
Shopping” and “PayPay Mall” are used by people of all
ages, from young to old. In addition, “PayPay Flea Market”
and “ZOZOTOWN?” are also used by a large number of
customers mainly consisting of the younger generation.
Utilizing user touchpoints of abundant services such as
SoftBank. Y!mobile, LINE, PayPay, Yahoo! JAPAN which is
our Group strength and sending customers between
e-commerce services with many users, these services can
be used more affordably and conveniently. We will search
for opportunities to grow by strengthening the
coordination with LINE and PayPay in addition to working

LINE

No. of users

88 mil

. SoftBank
No. of users

55 mil

Sending customers to each other

YAHOO! vavevy Y=y sfryl
LOHACO

ZOZOTOWN

E'Commerce transaction Value(Merchandise, service/digital)
[Billions of yen] 3,200

2,600

FY2016 FY2017 FY2018 FY2019 FY2020

on improving the easiness of using our online shopping

services mainly by improving the easiness in discovering
what customers are looking for and increasing delivery

quality.

Going forward, we will continue to leverage Group
synergies to provide an easy, safe, and worry-free online
shopping experience to everyone and roll out a variety of
services aimed at becoming No. 1 in e-commerce in
Japan.

E PayPay YAHOO!
No. of users

41 mil

No. of users

80 mil

;2 PayPay -1 &) PayPay 7uv
ASKUL

*[Number of subscriptions] Total of mobile communication service cumulative subscribers (47.285 million) and cumulative broadband

subscribers (8.139 million)(As of March 2021)

Yahoo! JAPAN: Annual number of login user IDs (As of March 2020)

PayPay: Number of cumulative registered users (As of August 2021)
LINE: Number of monthly active users (As of March 2021)

SoftBank Corp. Sustainability Report 2021

Materiality 4

Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

Shopping Experience Leveraging Group Synergies with “Z0ZOTOWN”

Since launching “ZOZOTOWN” in 2004, ZOZO, Inc. has devoted itself
to providing “a website that is easy to use”, “products that are in
demand,” and “products that are received quickly” for the consumers.
Specifically, the Company has created a website that is attractive to
both its users and brands, proactively promoting the listing of new
brands in wide-ranging segments that can respond to its diverse user
needs.

Since ZOZO became a consolidated subsidiary of Z Holdings in
November 2019, ZOZOTOWN opened the ZOZOTOWN PayPay Mall
Store in PayPay Mall in December of that year. Due to the synergy
effect starting with significant reward points to customers in PayPay
Mall, sales at the “ZOZOTOWN PayPay Mall Store” recorded a higher

total than the main ZOZOTOWN online shopping website on March 28,

2021 which was the final day of the “Cho

PayPay Matsuri (Super PayPay Festival)”.  pumm

Expansion of different new customer —
demographics from conventional = . o

ZOZOTOWN users is being promoted. _

Yahoo Japan Corporation and ZOZO, Inc. began offering a
function that enables simple 3-step posting of items
purchased at “ZOZOTOWN?" in the “PayPay Flea Market” flea
market app managed by Yahoo! JAPAN in July 2020. This
function links item data in ZOZOTOWN with PayPay Flea
Market and automatically reflects product information such
as the item name, brand name, size, and time of sale to a
posting form of “PayPay Flea Market,” which provides a
smooth posting experience to users.

“PayPay Flea Market” started offering a function to
effortlessly post items without spending time on inputting
product information for items purchased in Yahoo! Shopping
and PayPay Mall in March 2020. By adding a posting function
that is coordinated with item data
in ZOZOTOWN in the fashion
category which is also quite
popular in “PayPay Flea Market,” we [eat b
are striving for further expansion of et
users and the number of items.

PayPay 2y v

AU

Complete Large Size Item Delivery Service Covering Everything from Packing, Collecting, and Delivery to Installation

Yahoo Japan Corporation and Yamato Home Convenience Co., Ltd. (hereinafter,
“Yamato Home Convenience”) began offering the “Complete Large Size Item
Delivery Service.” In the service launched on November 24, 2020 in the “PayPay
Flea Market” app managed by Yahoo! JAPAN, delivery staff from Yamato Home
Convenience take care of everything from packing, item collection, delivery,
unpacking, and installation to packing material collection for items up to 450cm in
total on three sides.

In the background wherein people spend more time at home, the need for large
item transactions such as large size home appliances and furniture between

individuals is increasing.

Yahoo! JAPAN realized the posting of large size items in “PayPay Flea Market” by
enhancing the delivery method in coordination with Yamato Home Convenience.
The “Complete Large Size Item Delivery
Service” eliminates troublesome
packing and delivery work and
improves convenience so customers
can more casually conduct transactions
between individuals.

App Based Virtual Fitting for 3D Sampling Images in “PayPay Mall”

The “PayPay Mall” app for smartphones offers a “virtual fitting”
function. Users are able to try on 3D sampling images of glasses,
earrings, and piercings which are similar to actual products available in
PayPay Mall in terms of color and/or shape. Approximately 40 images
of glasses and seven images of earrings and piercings are available.
First, users take a picture of their face with smartphones in the
“virtual fitting” function in the app. Then, by selecting the shapes
and colors of eyeglasses and earrings they would like to try on,
the users can try 3D sampling images of eyeglasses and earrings
on their facial photo. Furthermore, users can enjoy a diagnosis*
to calculate how much the facial outline and eyeglasses match
percentage wise and a function that shows a list of products

that particularly match the facial outline of the users.

The virtual fitting allows users to purchase items online that fit
well and assists customers who are uncomfortable with visiting
brick-and-mortar stores and with trial fitting of items due to
anxiety over the recent spread of COVID-19. We will continue to
face the issues and the needs of users in online shopping and
improve the convenience
of users to realize new
shopping experiences.

[ viRTuAL FITING )

o o T
*The diagnosis is only . DB
available for eyeglasses. s UL,
i PayPay v-a
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Improving Accessibility to Information on the Internet

Information and Media Services
Centered on Yahoo! JAPAN

Through Yahoo!
JAPAN, the largest
Internet platform in
Japan connecting
people and
information, we will
realize a high degree of accessibility that allows everyone to
access information essential for daily life.

As one of the largest Internet companies in Japan with more
than 80 million users* per month, the media business one of
Yahoo Japan’s main business domains.

Leveraging the immediacy and speed of the Internet, in addition
to news, disaster information and other highly urgent information
people require, Yahoo Japan provides a variety of other
information such as financial news, maps, traffic information,
sports and entertainment and television and horoscope readings.

Yahoo! News, which is one of our key content, was launched in
July 1996. Yahoo! News delivers articles and videos distributed by
a wide variety of partners such as newspaper publishers,
telecommunications companies, and TV stations
twenty-four-seven 365 days a year.

In Yahoo! News topics, the articles undergo editing to
respond to public nature and social interest. Disaster
information and important news are published quickly so users
do not miss breaking news.

Yahoo! News is supported by a wide range of age groups,
with about 22.5 billion-page views (PVs) per month, making it
one of the largest news websites in Japan.

*Number of daily unique browsers used to access

Yahoo! JAPAN services (average for the fiscal year ended
March 31, 2020). Access using both a browser and the
smartphone app is counted as duplicates.

YAaHOO!

JAPAN

Yahoo Japan introduced biometric authentication in the Android
version “Yahoo! JAPAN" app. Apps such as “Yahoo! JAPAN" app
and “Yahoo! Shopping” app (i0S version and Android version) and
use of these apps via web browsers (Safari, Google Chrome) are
now compatible with the biometric authentication.

Yahoo! JAPAN realized the introduction of an authentication
method according to FIDO2 standard in the “Safari” iOS browser
in the world's first commercial service for consumers.

Yahoo! JAPAN started offering a login method using SMS and
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not passwords in 2017. In 2018, login through Android web
browsers became compatible with biometric authentication. For
iOS, biometric authentication became possible in some iOS apps
in 2019, and login through iOS web browsers with biometric
authentication was realized in 2020. As these advances indicate,
Yahoo! JAPAN has promoted the
introduction of non-password
authentication methods to
improve the convenience and
security of users.

Yahoo Japan will continue to
work on popularizing safe log in
using biometric authentication
and other methods to realize a
passwordless world.
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The top page of “Yahoo! JAPAN” now has an available “Region” tab
featuring local news and information. When users add the “Region”
tab and select their region, users can check the latest news,
weather information (weather forecast, temperature, weather
warnings, rain cloud movement information by radar, heat index),
security information, emergency information from local
municipalities, etc.

According to a survey conducted by Hakuhodo DY Media
Partners Institute of Media Environment, approximately 30% of
users answered that they check information for their residential
neighborhoods more often than in the past*. Mainly due to the
recent natural disasters and expansion of the spread of
COVID-19, the provision of information closely related to
locations where users live are becoming important.

Yahoo! JAPAN also plans to offer original content in the
“Region” tab, and we will work
on enhancing functions as a
service that delivers more
convenience and more comfort
to the daily lives of users.

*Institute of Media
Environment’s survey on
contact with media after lifting
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survey: End of May 2020)
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Materiality 4 Materiality 5

Yahoo Japan provides the API (application program interface) for
the technology to evaluate comments using the deep
learning-based natural language processing model (Al) which
was introduced for the purpose of improving the quality of
“Yahoo! News Comment” for free of charge. By using the API of
Yahoo! JAPAN, operators that allow users to post comments are
able to evaluate comments posted on their services with Al and
delete and change the order of display of comments.

From 2007, Yahoo! News provides Yahoo! News Comment, a
function that allows users to post their opinions and comments
on the distributed articles. The purpose of this function is to
enable users to come in contact with various opinions through
the news articles and to provide an opportunity to gain new
perspectives.

In order to create a sound forum of speech, Yahoo! News takes
measures against inappropriate postings using Al developed by
Yahoo Japan, in addition to human patrols by a specialized team.
Through such measures, Yahoo! JAPAN News deletes an average
of approximately 20,000 inappropriate comments per day,
including slanderous and defamatory comments.

By introducing this Al Technology used in Yahoo! News, which
has on average more than 320,000 comments per day*,
operators that allow users to post comments will be able to
provide a sound comment feature in their services, without initial
investment in a large amount of training data and computational
cost required for Al development. Please note that several
patents are pending for this Al Technology.

As part of its corporate social responsibility and with a
commitment to ensuring transparency in this Al Technology and
respect in the diversity of opinions, Yahoo! JAPAN will provide
this Al Technology also to various operators of services that
allow users to comment, and lead the industry as a whole to
improve the soundness of the Internet in Japan.

*As of May 2021

Start introducing Yahoo!

Al technology at other
companies to improve quality
of comment section

MewsPicks  Gamepedia mamasta Community

YaH: I=a-2

APAN

Materiality 6

Initiatives Supporting
Business Activities

Yahoo Japan provides a function to enable users to check
the congestion level around retail stores and commercial
facilities with three types of icons using a congestion radar
which is available in the Yahoo! MAP app.

Since the congestion level around each facility is
displayed by three icons, namely, blue (less congested
than usual), green (as congested as usual), red (more
congested than usual), users are able to identify the
congestion level easily.

Users can check the congestion level as of 20 minutes
ago or earlier for approximately 170,000 locations
including supermarkets, pharmacies, and other retail
stores, shopping malls, other large size commercial
facilities, and leisure facilities including zoos and
aquariums that are covered not only in Yahoo! MAP but
also by Yahoo! Search and Yahoo! Loco.

The congestion level is calculated after gathering
statistics on data of users who have granted permission
to use the location information in each app provided by
the Yahoo! JAPAN in addition to use of unerry Inc.’s
Shopping Congestion Map*.

*This function was realized through the results of joint research

with Shimosaka Research Group of the Tokyo Institute of
Technology.
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Initiatives for Eliminating the Digital Divide

Intiative for Elimination of the Digital Divide through
Establishment of a Telecommunications Environment in Africa

SoftBank and the Smart Africa Secretariat (hereinafter, “Smart
Africa”) will work to bridge the digital divide by providing
accessible and affordable internet connectivity to Africa's
underserved regions.

Smart Africa is working to implement the Bulk Capacity
Purchase Project, an initiative that aims to deliver affordable
internet connectivity for African citizens through the large-scale
joint procurement efforts of Smart Africa member countries.

SoftBank also became a Smart Africa Gold Member in
October 2020. HAPSMobile Inc., a subsidiary of SoftBank, and
the Ministry of ICT and Innovation of Rwanda signed a
Memorandum of Understanding (*MoU”) in July 2020 under
which both parties will conduct a Joint Research Project that
studies the use of High Altitude Platform Stations to provide
mobile Internet connectivity in Rwanda.

To contribute to the Bulk Capacity Purchase Project,
SoftBank will deploy its Non-Terrestrial Network (NTN)
Solutions to reduce internet costs and build affordable
internet infrastructure. SoftBank's NTN Solutions will utilize
the connectivity services of HAPSMobile and others.

The partnership, with a vision to expand the area of work
from internet infrastructure into digital transformation (DX),
will boost the transition and development of a
knowledge-based social economy in Africa. The collaboration
will also aim for the realization of a single digital market on
the continent through Information and Communication
Technology (ICT). To bridge the digital divide, SoftBank and
Smart Africa will also study ways to collaborate and engage
with organizations such as the HAPS Alliance, which seeks to
promote the commercial adoption of HAPS, among others.

Further, through a series of engagements in the coming future,

this partnership will also consequently work to contribute to
the United Nations' Sustainable Development Goals (SDGs)
by providing digital solutions that address societal challenges.

Toward a Society Where Information Can be Obtained
Anywhere in the World (Promotion of the HAPS Alliance)

To facilitate the provision of Internet communications utilizing
high-altitude aircraft, the HAPS Alliance was established in 2020 under
the leadership of HAPSMobile, with the aim of proactively working with
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regulators in each country and cooperation on standardization
activities for defining product specifications for HAPS and the
interoperability of HAPS technologies. Through these activities, the
alliance aims to resolve various social issues and create value by
building an Internet connectivity environment covering the entire planet
by utilizing high-altitude communication networks and aerial vehicles.

The HAPS Alliance promotes each of these activities as a member
among the world's leading companies, governments, universities and
research organizations in the
telecommunications,
technology and aviation
industries.

ALLIANTCE

5 IN THE HAP TRY

HAPS Stratospheric Communications
System (see Materiality 3 on p.84)

Initiatives for Solving Issues Faced
by People with Disabilities

Aiming for the creation of a society where people with hearing disabilities and people
without hearing disabilities communicate with each other easily, SoftBank has been
working on the creation of an environment where anyone can have many ties with people.

“Sure Talk” jointly developed by The University of
Electro-Communications and SoftBank is a communication tool that
enables conversation between sign language and voice and Al
learning of sign languages. This system is equipped with sign language
recognition which is a core engine, natural language processing, and
voice recognition. Through a camera on a terminal, Al tracks physical
movement and extracts the characteristics of sign language,
recognizes the sign language, and converts the sign language into text
in real time. On the other hand, the system converts voice caught by a
microphone on the terminal into text. In this way, this system enables
communication with sign language and voice. We will continue to
improve the convenience of users by enhancing the sign language
database to lead to improved accuracy of sign language recognition.

Using cutting-edge technology, SoftBank promotes the
establishment of social —

infrastructure where people 7 , _ EE——

with hearing disabilities are
able to flourish in their own =N T ..t
way on the same stage as
people without hearing 148 . ..

disabilities in any scene. —

AnmeassTeETARTRT

Materiality 3 Materiality 4

Materiality 5

The SoftBank Shibuya store has a sign language counter where sign language staff
are permanently stationed so that customers with hearing impairments can
conduct contract-related business and consultations with peace of mind. Since
2010, we have also provided a
remote sign language window
service where staff members can
provide customers with sign
language guidance using a
videophone to connect
smartphone advisor stores
nationwide with sign language
counters.

SoftBank provides an app enabling user to learn sign
language by playing games. With over 200,000
downloads in 2020, everyone from children to adults
are having fun while
learning sign language.

Furthermore, this is
the first sign language
app to be
recommended by the
Tokyo Federation of the
Deaf.

N\

\ - J

Sign language dictionary app screen

“Assist Guide” App to Expand Opportunities of
Those who Have Disabilities in Their Daily Lives

The Assist Guide is an app that allows users to make a visualized To Do list
in daily life with explanations on what and how to do items on the list. Users
can take pictures of each activity with smartphones or tablets and list up the
activities in order together with explanations on the details of the activities.
Since users can understand the entire picture of the activities beforehand,
they can see their overall schedule ahead and take action without worry.
This app assists not only children and seniors but also those with
disabilities in daily life (including those with intellectual disabilities and those
with developmental disorders) to
act with confidence and expand '
opportunities to flourish. . .mw”“:‘m
SoftBank aims for the creation of -
an environment where people
can make the most of their
intrinsic capabilities.

Materiality 6

Initiatives Supporting
Business Activities

Maho Project Supporting Children
with Disabilities Using Technology

Through an empirical research project with the Research Center for
Advanced Science and Technology at the University of Tokyo, the
‘Maho Project” utilizes practical research supplemented with
technology to support children with a desire to learn but who, for a
variety of reasons, have difficulties with standard learning methods.

SoftBank lends out tablet devices and the humanoid robot
Pepper free of charge for a certain period to special support
schools all over Japan for use in learning and life with the objective
of increasing opportunities for children to participate in society.
Since this project was launched in 2009, a total of 700 schools
have cooperated in this practical research.

Additionally, widely publicized examples of this project have led to
opportunities for proposing to the Ministry of Education, Culture,
Sports, Science and Technology that technological support is effective
for children who have difficulty learning on their own. As a result, the
Maho Project was approved as a project supported by the Ministry of
Education, Culture, Sports, Science and Technology in February
2020.The utilization of technology creates learning environments
facilitating learning support for all children as well as environments that
can draw on the intrinsic abilities of children with disabilities.

Participant Feedback
— v‘--- el ol A student with a

: progressive illness in
need of assistance with
transportation and other
aspects of daily life was
unable to describe their
role in society and worried about the future. This
student is good at operating computers and using
other technologies.

Participating in this project and programming
Pepper enabled the student to actively participate
in various activities and gain confidence. As a result,
the student decided to pursue engineering as a
future career, taking on the challenge of the
entrance exam of the School of Human Sciences,
Waseda University (e-school), which the student
passed. At university, this student is studying about
how technology can resolve and make up for
various difficulties faced by people with physical
disabilities.

SoftBank Corp. Sustainability Report 2021

65



N

Message from SoftBank

the CEO Sustainability Materiality 1

By utilizing advanced communication technology and ICT, we aim to enhance lifestyles by improving the convenience
and expanding use of services that are closely related to people’s lives, such as finance, education, and medical care.

In the area of finance, the FinTech field utilizing IT is attracting attention as it enables comfortable, safe and secure
financial services transactions utilizing technology and the Internet for asset management, settlements, payments and a
variety of other activities. SoftBank aims to innovate FinTech financial services to provide people with new experiences
and a new concept of money through the provision of new financial services that are both safe and convenient, including
settlement services, lending using Al and stock trading apps, to increase the ratio of cashless transactions in Japan.

In the field of education, the development of an ICT environment is moving forward, with the Ministry of Education,
Culture, Sports, Science and Technology (MEXT) engaging in full-scale efforts toward the “GIGA School Concept,”
establishing a high-speed, large-capacity network with personal computers or tablets provided to every elementary and
junior high school child and student.

Moreover, even when the spread of COVID-19 makes it impossible to physically attend school, the utilization of this
technology will enable children and students to learn anytime, anywhere, without disruptions, making the importance of
ICT utilization in education grow day by day. Education and learning using ICT is expanding not only in schools for
children, but also in the fields of education and sports. SoftBank will contribute to the incorporation of ICT in educational
settings and offer learning opportunities to as many people as possible through the provision of various educational
solutions and services using ICT devices, including smartphones and tablets, applications such as Zoom, robots and other
toys that enable education and learning regardless of location, geographical or time restrictions.

In the field of medicine, as Japan faces social issues such as the emergence of areas with no public transportation due
declining birthrates, an aging population and depopulation amid increasing concerns about preventative medicine and
self-care, there is a growing movement toward the incorporation of ICT into healthcare to revise systems related to online
medical care and increase online healthcare consultation services. SoftBank is engaged in the use of cutting-edge
technologies in the healthcare field, including the provision of apps for medical services available online, as well as
services that help resolve issues in areas facing problems including the uneven distribution of hospitals and transportation
of outpatients through the provision of healthcare mobility using Maas.

|
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Use of Technology in the Financial Field

Financial Services Initiatives Centered on PayPay

The PayPay cashless payment service completes payment seamlessly with a smartphone app. Since launch of the service in 2018, PayPay has continued to
increase the numbers of users and member stores and reached 41 million cumulative registered users and 3.4 million member stores (As of August 2021). The
total number of payments from April 2020 to March 2021 exceeded 2 billion payments, which is a 2.5-fold increase compared to 800 million payments in the
previous fiscal year. Gross Merchandise Value (GMV) is 3.2 trillion yen, which is approximately 2.6 times greater than 1.2 trillion yen in the previous fiscal year.
While every corner of Japan has been greatly affected by the spread of COVID-19, PayPay has played the role of a platform to popularize electronic payments
recommended in the new lifestyle. We provided mini apps which are convenient for users and implemented campaigns offering great deals. In addition, we
carried out many activities to pursue safety and security. For example, the PayPay Securities Corporation offers “Bonus Management” in its mini app where users
can simulate the management of PayPay bonuses that users have without any troublesome procedures including ID registration or opening an account. As a
result, in only one year and three months from service launch, more than 4 million users enjoy PayPay Bonus Management in the mini app (as of July 30, 2021).
In addition, we also started “PayPay coupons” that allow member stores to set PayPay bonuses on their own. Through these measures, PayPay supports member stores
with the digitalization of sales promotions. Furthermore, PayPay implements campaigns in coordination with local municipalities to contribute to the revitalization of
local economies and digitalization of the regions. PayPay will continue to work on the diffusion and promotion of cashless payments and improve the convenience of
users and productivity of society through the addition and expansion of services.

Increasing users and available locations

Number of member stores’ otion
g 41 million g 3.4million

“ cumulative users * cumulative member
II stores
I I I I 1billion

F1g Frie FY18 Frie Fr2o
. ] i fcat i FY19 FY20
As of August 19, 2021. Number of member stores is the number of membership contract applications for PayPay (stores, taxis, etc.)

Change in No. of Payments

Approx. 2.5 times

Furthermore, PayPay is utilizing the SoftBank and “Yahoo! Wallet” customer base to expand its range of services, including offline payments as well
as online payments, utility payments (invoice payments), and interpersonal transactions. By linking these with e-commerce services such as PayPay
Mall, PayPay Flea Market and other mobile services and realizing delivery order placements and coupon acquisition from the PayPay app, our pursuit
of deploying services that can be used by customers conveniently and economically will continue. PayPay also aims to build an ecosystem starting
with the enhancement of financial services and create a “super app” that can solve any issue faced by users beyond the border of payments.
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PayPay Bank, which is a Group company of Z Holdings
and Sumitomo Mitsui Banking Corporation, changed its
name from The Japan Net Bank in April 2021. Any and all
banking services starting from applications to opening an
account to bank transfers, foreign currencies, and
mutual-fund management can be used with smartphones
only. Money charging on PayPay and other various
cashless payment services can be conducted with the
app. and PayPay Bank users can use Seven Bank ATMs
without a bank card. Inquiries are accepted by the LINE
app twenty-four-seven. All financial services can be used
with just a smartphone without worry.

While PayPay is evolving into a “super app” that is
equipped with multiple functions, PayPay Bank will
contribute to the innovation of fintech by accelerating ICT
x financial services through measures such as the
establishment of a system offering business loans via the
website used by PayPay member stores.
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As Japan’s first securities company specializing in trading with
smartphones, PayPay Securities offers unprecedented financial
services such as a simple 3-tap only procedure and investment
in units of thousands of yen so even first-time investors can
start stock investment at their own pace. In addition, users of
the “Bonus Management” which is a service launched from
April 2020 for users to experience the simulation of investment
management in the mini app’ in “PayPay” exceeded 4 million
people in approximately one year and three months after
service launch (as of July 30, 2021). In “Bonus Management,”
users convert “PayPay Bonus"? into original points® provided by
PayPay Securities and experience simulated investment
management. Since anyone can immediately start the
investment experience on the “PayPay” app without requiring
an account opening or other troublesome procedures, the
service is used by many customers.

PayPay Securities will continue to offer the easiest-to-use,
simplest, and unprecedented financial services so many
customers can experience stock investment more casually.

e sy e
- ARMTBE EAGR AN

. Mini app is a function that mainly enables users to use the
services (service reservation, ordering/paying for products, etc.)
provided by partner companies of the PayPay Corporation with
the “PayPay app” without downloading apps from the respective
partner companies.

2. The amount given to users’ PayPay Bonus accounts due to special

bonus offering, campaigns and other occasions

3. The original points provided by PayPay Securities are only for

management in “Bonus Management” and conversion to PayPay

Bonus, and the original points cannot be used for any other

services at this point.

Materiality 3 Materiality 4

Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

Utilization of Technology in the Education Field

Using ICT equipment and devices, SoftBank aims to create an environment enabling everyone to study and learn anytime, anywhere. Through technology,
we will contribute to improving the intelligence and abilities of the young people and children who will lead the next generation toward Society 5.0.

Learning Support Service “Classi”

“Classi” is an educational platform operated by Classi
Corp., a joint venture between Benesse Holdings
Corporation and SoftBank. To make the most effective use
of “Classi,” SoftBank is supporting the incorporation of
tablet devices in schools provided by the Benesse
Corporation at a low cost with peace of mind.

So that students can use the tablets with peace of mind,

we provide mobile device management (MDM) enabling
the tablet security policy to be set remotely. We also
reduce burdens on administrative staff with the provision
of an extensive support system for rental tablets that
includes installation and troubleshooting.

Going forward, SoftBank will contribute to lessening the
burdens of instruction for teachers and realize safe, secure
and efficient lessons through the provision of “Classi.”

Introduction of “Classi” and Tablet Sets - Over 30,000 sets introduced!

Kandu “Robot LAB”

At the “Robot LAB” opened within the Kandu work experience
theme park that can be enjoyed by three generations of parents
and children, we want you to look ahead toward a future
dominated by Al and robots and feel the imagination, logical
thinking and pleasure of interacting with robots through a
programming experience using the humanoid robot Pepper. The
“Robot LAB” provides children with activities that allow them to
experience working as a robot engineer.

The experience is based on problem-solving in which children
respond to various problems that occur in the city of Kandu by

programming Pepper while thinking about how to solve problems.

F Kandu
¥ A work experience theme park at
the Aeon Mall New City enjoyed by
three generations of parents and children.

“palstep” Senvice Supporting Learning for Chilaren and Students
Who Refuse to Attend School or Have Learning Dificulties

“palstep” is an e-learning study support service provided
as part of social contribution activities conducted by SB
Players Corp., which provides solutions to national and
local governments. “palstep” is provided free of charge to
help ensure educational opportunities for children and
students who have difficulty going to school or attending
lessons in a classroom.

Even if learning is delayed, “palstep” provides three
main support functions so that children and students can
proceed with learning at their own pace.

<Main Support Functions>

1. Learning support tailored to individual students

To aleviate concerns about delayed learning, four subjects (elementary school language and mathematics, and junior
high school language and mathematics sgmess e NI S
based on a teacher's instruction plan =% - ; V2L
are provided to enable students to
commence learming at their own pace
with goals adapted for each student.

2. Support using communication bots

Original characters help students navigate daily goals and problems in a fun way
while ascertaining lifestyle
rhythms, interests and
preferences, including
bullying detection, through
natural conversations.

3. Remote conversations
In addition to simple messages between students, parents and
teachers, parents can inform teachers of school attendance,

physical condition and
&= z e hit. B

other circumstances
using a hassle-free
questionnaire.

Furthermore, continuing on from the previous fiscal year, in response to the
demand of local municipalities in preparation for assisting students to study
at home during school closures to prevent the spread of COVID-19, we
continue to create palstep accounts for all students in schools free of charge.
SB Players Corp. aims to revitalize local communities by creating innovative
services in collaboration with national and local governments and local
businesses.

SoftBank Corp. Sustainability Report 2021

69



Message from SoftBank
the CEO Sustainability

LINE’s Digital Literacy
Education

LINE Corporation has been working on a wide variety of initiatives to improve
various literacies that will be necessary for the coming digital society for
children to bear the future.

To educate youth regarding healthy Internet use, LINE Corporation is
implementing information ethics education in schools, local municipalities, and
related institutions across Japan and providing the “LINE entry” programming
studying platform that enables children to master programming logic while
having fun. Moreover, LINE Corporation also deploys cyber security education
and financial/information literacy
education. LINE Corporation has
been working on activities to realize
a safer, energetic society filled with
communication.

loT Challenge Supporting
Programming Classes Using loT

The “loT Challenge” launched in April 2019 targets elementary and junior high
students who will lead the next-generation society amid the spread of loT, artificial
intelligence (Al) and smart robots. This initiative supports programming education
through the provision of a free kit? that includes microbit, sensors and other
peripherals, and a teacher's guide as a set of teaching materials for programming
education with loT as the theme. 143 elementary and junior high schools
participate® in this program nationwide (fiscal 2021).

The “loT Challenge” realizes creative programming instruction that could not be
achieved using a single programming teaching material by linking the humanoid robot
Pepper with micro:bit and sensors via the Internet. Children and students can
experience manufacturing from an ICT perspective through programming and combining
various sensors while thinking about solutions to problems common in schools and
local communities.

Teaching materials for educators are
provided under the supervision of Principal
Yasufumi Kawarada, Sagami Women's
University Elementary School.

1 micro:bit is a microcomputer that
was developed by the BBC for
educational purposes. In the United
Kingdom, it is distributed free of charge to about
one million fifth- and sixth-year pupils at all the country’s primary schools,
giving all access to a tool to learn programming intuitively.

2 Teaching materials for learning programming using micro:bit and teaching materials for
teachers edited independently are provided free of charge by SB C&S Corp.

3 Selected by open recruitment from elementary and junior high schools
participating in the Pepper CSR Program, which is an initiative to support
programming education for elementary and junior high schools throughout
Japan conducted by SoftBank Group Corp.
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Smart Coach Supports Practice with
Expert Coaches and Smartphones

“Smart Coach” facilitates private lessons on smartphones and tablets by
professional coaches with a wealth of knowledge and experience,
including former professional sports players and athletes.

When practicing at home, users can send practice videos to the coach,
who will return the video with advice and corrections using a pen or voice
message. As instructional videos can be watched over and over again, they
can be used to for practicing repeatedly while watching the video, leading
to improved skills.

We offer distance instruction
courses for all generations,
including track and field instruction
for children and maternity yoga for
expecting mothers, as well as
other advanced courses.

® AZ—+3-F

Main Courses

Bicycles and road bikes @ Baseball @ Sprinting (for children)
Triathlons @ Pelvic adjustment yoga @ Fitness and many others

Providing Remote Guidance Videos with
“ICT Support for Extracurricular Activities”

The “ICT Support for Extracurricular Activities” initiative supports
extracurricular activity and physical education class instruction in
elementary, junior high and high schools using smartphones and
tablets providing remote guidance by coaches with abundant
knowledge and experience. In school sports instruction, this enables
supplemental leadership capabilities through remote guidance from
a specialized coach to alleviate the worries of extracurricular activity
advisors and physical education teachers. Additionally, we aim to
eliminate regional disparities caused by susceptibility to weather and
time constraints, as well as reduce the working hour burden on
teachers required to conduct extracurricular activities.

=l ICT Support for
Extracurricular Activities

School

1.Film video Remostyesge‘\rrgct\'on

" — 2.Send video )

s © E 3 ] .................. 3

L ey |1 DO

Student — Club activity advisor : Specialized coach
4.Direction

£}
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Initiatives Supporting

Maicdales Business Activities

Materiality 6

"STELABO Online" Nurtures People Able to Fulfill Dreams through STEM Education

SB C&S Corp., launched the "STELABO Online" business, a school that
promotes STEM" education, with the aim of fostering the abilities of
children who will lead the future to play active roles through learning
about manufacturing and programming.

For elementary school students, STELABO Online aims to nurture four abilities
in children: aptitude in science, math and ICT fundamentals, the power of
creativity and expression, the ability to think deeply on one’s own and the ability
to cooperate with and learn from one another.

Lessons first involve learning about basic principles and mechanisms. Then,
students work on producing assignments using the knowledge they just acquired
on their own or by working with classmates through trial and error. At the end of
the lessons, students conduct presentations of their work and work on advanced
assignments (homework) at home to solidify what they have learned. By
repeating the cycle “input—deepening understanding through manufacturing—
output,” these four abilities critical to the children’s future can be developed.

*STEM is an acronym referring to the subjects of science, technology,
engineering and mathematics.

/

- STELABO Online
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“Colorful Tech Academy” Introducing a Learning Method of Reading, Writing, and Expression Using ICT

SB Players Corp. opened the Colorful Tech Academy to introduce a leaming method using ICT (information and communications technology) devices such as tablets to children in an online
seminar format in July 2021 under the theme of colorfully coloring the future of children with the power of technology.

At Colorful Tech Academy, elementary school, junior high school, and high school students learn how to study reading, writing, and expressing themselves effectively with ICT devices. In addition,
for parents and guardians with concerns over the use of tablets by children, the Academy introduces tips for rule creation regarding tablet use at home and how to use technology properly.

B Online Seminar Outline

1. Introductory Seminar for Reading and Writing Using Technology (For Elementary, Junior High
School, and High School Students)

To reduce the burden of children who find reading and writing a burden such as taking too much time to

copy what the teacher has written down on blackboards or finding reading difiicult, the seminar

introduces reading and writing methods using tablets where intuitive operation is easy.

2. Seminar for Expressing Themselves Using Technology (For Elementary, Junior High School, and High
School Students) Expression

For children who find writing in pencil and erasing with an eraser troublesome and expressing their

thoughts in sentences difficult, the seminar introduces tips on how to assemble and express their

thoughts using a tablet instead of pencils and erasers.

3. Seminar for Studying Using Technology (For Elementary, Junior High School, and High School Students)

To reduce the burden caused by problems such as falling behind with note taking during class and not

being able to understand what is taught in class due to over-focusing on note taking, the seminar

introduces how to use technology according to the respective situation of study including taking notes

with a tablet or working on worksheets.

4. Technology Utilization Seminar for Parents and Guardians (For Parents and Guardians)

To eliminate concerns of parents and guardians over tablet use by children such as spending too much

time playing games and watching videos and proper use of tablets, the seminar introduces tips for

creating rules at home and how to use technology properly.

Introductory seminar
for reading and writing
using technology

Seminar for expressing
= themselves using
1 technology

Seminar for
. studying using
technology

Technology utilization
seminar for

- parents and guardians
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Using Technology in the Fields of Medicine

The utilization of ICT and technology will contribute to the creation of a society in which all people can maintain
their health, detect illnesses early and have exams at medical institutions anytime, anywhere.

In addition to health management using ICT devices and apps, SoftBank supports medical services that utilize
technologies such as telemedicine and Maa$ for people who have difficulty receiving medical services in sparsely

Materiality 3

populated and other areas.

“HELPO” Healthcare App

“HELPO” is provided by Healthcare Technologies, a SoftBank
Corp. Group company, from July 2020. With the “HELPO” app,
users can seamlessly conduct health consultations as well as
search for hospitals and purchase over-the-counter medicine
in online shopping malls and visit doctors online. The health
care consultation team of doctors, nurses and pharmacists
belonging to Healthcare Technologies is
available 24 hours a day, 365 days a year,
providing appropriate information and
advice for various health consultations
through live chat in support of health,
safety and peace of mind.

(see Materiality 1 on p.37)

Mimamori Monitoring Service

The Mimamori Monitoring Service enables users to remotely check the use of
smartphones and home appliances by family members who live separately. The
app shows when lighting, remote controllers, and any other home appliances
where a special loT product named Mimamori Battery (sold separately) is
installed are used by a senior family member living alone or any other family
members to be monitored.

Recently, the number of seniors living alone is on the rise, and their
families who live separately feel concerned. In the “Mimamori Monitoring
Service,” as soon as the app setting is complete, monitoring becomes simple
with smartphones without troublesome procedures and complicated
operation. “Mimamori Battery” is a special AA battery. Users only need to
use the batteries on regular home appliances. Construction is not required
and introduction is easy, and it is budget-friendly as well. Unlike services
using cameras and other devices, people who are monitored do not feel like
they are being watched and feel more comfortable. The Mimamori
Monitoring Service can be used by many people without worry.
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Health Maintenance Support
Using loT Devices

SoftBank provides the “Smart Body Composition Monitor 2”
service for the purpose of health management and promotion. By
simply using the “Smart Body Composition Monitor 2,
measurement data is automatically transmitted to the cloud,
enabling users to instantly check health-related metrics such as
weight, body fat, and muscle and bone mass using an ICT device.

Body weight Bone level
Visceral fat level @ Body fat percentage
Hydration Basal metabolism
BMI Skeletal muscle level
Physical age

Telemedicine Support (Fukushima Prefecture)

Due to the spread of COVID-19, there is an “examination avoidance”
phenomenon of refraining from required health consultations due to
fear of infection. This is expected to worsen with the approach of the
cold and flu season in autumn and winter. For this reason, SoftBank,
in collaboration with comprehensive cooperation agreement partner
Fukushima Prefecture and the cooperation of several clinics, has
launched support for telemedicine using tablet devices as one means
of ensuring peace of mind for patients.

Service model image

Healthcare institution User

Exam appointment
Remote exam appointment
placed in advance by phone

Telemedicine

Launched at five medical institutions

Tablet rental in Fukushima Prefecture
SoftBank

Initiatives Supporting

Materiality 4 Business Activities

Materiality 5 Materiality 6

Early Dementia Intensive Support with ICT Devices

As a new initiative in early dementia intensive support for the early detection of dementia, we are implementing trials in coordination with Shijonawate
City of Osaka Prefecture, Kusunoki Area Union (Shijonawate Branch), Shijonawate City Region Early Dementia Intensive Support Team, and Community
Comprehensive Support Center.

In early dementia intensive support, specialists from medical care, nursing care, and welfare visit those with dementia or those suspected of having
dementia and their families and provide information regarding dementia and support to lead to medical institution visits and appropriate use of
long-term care insurance services. In the Shijonawate City region, an Early Dementia Intensive Support Team was established in January 2018.

In an ongoing trial (started from March 15, 2021), ICT devices* provided by SoftBank are used by a dementia support team during their visits to the
residences of those receiving support so specialist dementia physicians are able to understand the status of support receivers and provide advice online.

Due to the use of the ICT devices, the specialist dementia physicians can understand the situation during the visits in real time and the dementia
support team and specialist dementia physicians can share the information quicker and easier. Furthermore, misunderstanding and miscommunication
can be prevented. IC device use supports the smooth management system of the Early Dementia Intensive Support Team.

*Provision of ICT devices and communication lines

Elderly Monitoring Support “Orange Safety Net”

We facilitate a monitoring support service that uses smartphones for elderly people with dementia through the provision of
“Orange Safety Net,” a smartphone app that monitors the whereabouts of elderly people with dementia across Japan. This
service has been deployed by 6 local governments so far as of the end of August 2021 and has been used since June 2019
in Kumakogen Town, Ehime Prefecture, where approximately 48% of the population is elderly. In actual search activities,
there are cases where a missing person was discovered in 10 to 15 minutes due to the smooth exchange of information.

System aiming for social implementation in collaboration with people
who watch over safety of wandering elderly individuals with dementia

Cooperate with businesses closely related to regions compatible for monitoring activities

- T —
Adjacent iegzddok A Sl
municipalities : ) i ' AL

Organizations protecting local safety
(police/fire departments, etc.)

Municipalities " ~ ?
Information management of )
search targets, search requesters,
and search collaborators

Network of nursing care providers
Search requester and search collaborator

Taxis, buses, convenience stores, co-ops
Water/gas meter reading companies
Cooperation with businesses capable of
watching over safety of regiont

Family requesting a search Volunteers
Search requester and search collaborator
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Materiality 3

Creating New Business
through Open Innovation

- Creating New Value through the New Businesses of SoftBank Corp. Group Companies -

GOOD HEALTH QUALITY DECENT WORK AND 9 INDUSTRY, INNOVATION 11 SUSTAINABLE CITIES ‘I 7 PARTNERSHIPS
AND WELL-BEING EDUCATION ECONOMIC GROWTH AND INFRASTRUCTURE AND COMMUNITIES FOR THE GOALS

—’”\f' !ﬂl ﬁ/l & ﬁE@ﬁ @

Leveraging its connections to leading companies around with MONET Technologies and BOLDLY, in the m m
the world, SoftBank is determined to create innovative office-sharing business with WeWork and in the

businesses and deploy new technologies and business ride-hailing service business with DiDi. Advance innovation (promoting the widespread adoption Risks Delay of business development and/or loss of business opportuniies
models in Japan, while building a highly professional SoftBank is committed to building frameworks for the of cashless settlement, securing means of transportation due to shortages of required human resources and knowledge
workforce to support the expansion and spread of those recruitment, training and business formation that will amid the difiiculties posed by an aging population with a Inability to recoup invested funds o incur impairment losses
new businesses. drive growth and to be an early mover in developing declining birthrate and enabling access to communications due to faiure in achieving expected results

To accelerate the transformation of lifestyles and businesses to serve the needs of the next generation. For in developing countries) Opporturities ~ Acquisition of human resources and knowledge and speedy
industries, SoftBank will deliver a steady stream of these purposes, SoftBank is attracting and training business development through collaboration with partners
innovative services, through the use of cutting-edge specialized personnel and building a system that will o , ,
technologies such as Al, loT and 5G and partnerships serve as a key driver for business formation, as vital Adiancement and deepening o |nhovat|on trovgh cg-(?reanon and expansion
with outstanding companies in Japan and around the measures for business creation. ofthe scale of markets and operatons the Group paricpates

world. The Company is already conducting operations in
the financial-services and payments businesses with

» - - D
PayPay, in the next-generation mobility-service business i B

(1)Develop new business models with cutting-edge technologies (1) Advancement of efforts toward practical utilization of HAPS (FY2023)
(2)Incubate and spiral-up cutting-edge businesses overseas (2) Promotion of business operations in Japan
(3)Build systems to recruit and develop human resources (3)SoftBank InnoVenture commercialization

to lead growth and create new businesses

Realize a safe and comfortable mobility society Promote a cashless economy through the spread of barcode
Build a high-altitude communications network in the stratosphere and QR code payment settlements
Provide opportunities for mobility through the practical utilization Job posting system that aims to shift human resources to

of self-driving vehicles new businesses and growth businesses

Provide innovative community-style workspaces Allocate personnel to new businesses through improvements in operational efficiency
Leverage Al and data analytics technologies to provide Human resources recruitment and development systems (SoftBank Academia, SoftBank
taxi dispatch platforms InnoVenture, SoftBank University) necessary to create and promote new businesses
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Executive Vice President

Technologies such as artificial intelligence (Al) and
leading-edge business models hold the keys to solving
problems in the society around us and keeping SoftBank
on the path of sustainable growth. For SoftBank,
expansion into domains other than communications is an
indispensable engine for driving SoftBank’s growth and
contributing to a society that is more convenient than
ever and enjoyable to live in.

Creating and growing a new business takes time. Even
so, to cultivate the new businesses of five or 10 years
from now, we need to discover, invest in and nurture the
technologies and business models that will sow the
seeds of future businesses. SoftBank is focusing keenly on
developing new businesses, gathering the necessary
resources both inside and outside the Group.

SoftBank Corp. is a member company of the SoftBank
Group, which is headed by SoftBank Group Corp. (SBG).
By working with Al and “unicorn” companies worldwide
in which SBG is an investor, as well as with business
partners in Japan and overseas, SoftBank can introduce
and implement these worldwide cutting-edge business
models and technologies in Japan. This position was
strengthened in March 2021, when LINE Corporation,
which boasts a strong business platform in Japan and
elsewhere in Asia, merged with Z Holdings Corporation
to become a member of the SoftBank Group. This merger

SoftBank Corp. Sustainability Report 2021

Materiality 1

Materiality 2

made the SoftBank Group the corporate Group in Japan
with the largest number of customer touchpoints, as it
augmented the SoftBank smartphone subscriber base
with the user bases of Yahoo! JAPAN, LINE and PayPay.
The sales and technical capabilities our Company has
amassed, chiefly in communications and internet
operations, along with the Group’s retail network,
communication infrastructure and Japan’s largest number
of customer touchpoints as just mentioned, form a
strength we can leverage to maximum advantage to
move quickly and launch businesses rapidly. This is a gift
only SoftBank can achieve. By capturing synergies among
Group companies, including Z Holdings, we aim to
maximize the corporate value of the SoftBank Group.

For SoftBank, developing new businesses is about more
than growing our business. We aim to use leading-edge
technologies to solve a wide variety of issues in society
and transform people’s very lifestyles. Two representative
examples of SoftBank’s new businesses are PayPay and
DiDi. PayPay is a cashless settlement system for use
between consumers and retail outlets. During the current
COVID-19 pandemic, PayPay proved useful not only for
handling the soaring demand for internet shopping, but
also as a solution to concerns about spreading the virus
through the spread of droplets and contact between
consumers and retail employees as transactions are
settled in cash or by credit card. DiDi, a service that
optimizes the timing of taxi dispatch, solves issues held by
society and consumers about traveling in inclement
weather and lack of public transit in some areas.

By introducing and developing cutting-edge technologies
and business models in a timely manner, | believe
SoftBank can contribute to solutions for issues in society,
to the growth of SoftBank and the achievement of a
sustainable society.

Materiality 4

Initiatives Supporting

Maleiaig Business Activities

Materiality 6

Advantages in New Businesses and Business Promotion

The SoftBank Group is proactively promoting the expansion of new businesses utilizing cutting-edge technologies
and business models in Al, 10T, FinTech, security, mobility and other domains. In terms of the creation of new
business, by collaborating with leading-edge Al corporate groups worldwide in which SoftBank Group Corp. has
invested, we are able to launch businesses efficiently with minimal initial investment compared to launching business
independently.

Firms in which the SoftBank
SOftBank + Group has invested

Full utilization of the:Group’s platforms and assets

No. of Transactions with No. of Business
subscribers about 95%?2 consolidated || No. of stores platforms
about of major employees about 6,1003 || (networks, IT,

billing, etc.)

55 million’ corporations || about 38,000

1. Total of cumulative number of subscriptions to mobile communications services (47,285,000 subscriptions) and cumulative
number of broadband subscriptions (8,139,000 subscriptions) (as of March 2021)

2. Approximate share of listed companies with annual sales of ¥100 billion or more that do business with SoftBank (as of February 2021)

3. Total directly managed retail outlets and dealerships plus bulk retail outlets and shops offering multiple carriers that offer both SoftBank and
Yimobile (as of March 2021)

Moreover, by combining the Group’s strengths, namely the Yahoo! JAPAN customer base, technologies such as 5G
and loT, and capabilities in corporate sales, we can achieve rapid launching of new businesses. We also possess an
impressive arsenal of resources, consisting of our customer base, sales capability, technology, retail network and
communication infrastructure. Our rock-solid base of 95% of major corporate customers in Japan is a commanding
advantage when creating new businesses. And with the addition of 88 million LINE users Japan-wide, the SoftBank
Group now boasts the largest number of customer touchpoints of any company in Japan.

SoftBank’s business creation achieves rapid launch by synergizing this diverse array of assets with collaboration
with business partners in Japan and overseas and the world’s most leading-edge business models and technology.
By introducing and developing the most advanced business models and services in Japan, SoftBank is creating
businesses through open innovation to solve issues faced by today’s society.

SoftBank

l Shareholdings

’ Shareholdings

SoftBaglmli

Z HOLDINGS

|

SoftBank Group investment

recipients, etc.
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SoftBank will create new businesses with cutting-edge technologies through partnerships with leading
global innovative companies. Our aim is to contribute to the realization of a safe and comfortable mobility
society, where everything in the world is interconnected, by accelerating the pace of innovation in Japan.

Maas

MONET Pursues Potential of Mobility Services

MONET Technologies Inc. ("MONET") is a joint venture between
SoftBank and Toyota Motor Corporation, with capital participation
from other companies, that commenced operations on February 1,
2019, with the objective of creating new value and solving social issues
related to transportation, while collaborating with local governments
and other companies.

In Japan, Mobility as a Service (MaaS) has drawn attention as a
potential solution for a variety of social issues, such as a shortage of
vehicle drivers, underutilized areas in public transportation systems
due to depopulation, an increase in elderly people who have turned in
their drivers’ licenses and now have a hard time getting around, traffic
accidents caused by older drivers, and traffic jams in urban areas.
MONET is engaged in the realization and diffusion of new mobility
services that bring people, goods and services together. These include
streamlined mobility services using on-demand vehicle-dispatch
platforms as well as mobile convenience stores, clinics, offices and
more based on self-driving vehicles.

In June 2021, MONET rolled out MONET LABO Medical, a
business development program specialized for medical Maas.
Provided in collaboration with CMIC Holdings Co., Ltd., MONET
LABO Medical supports enterprises that wish to create their own
Maa$ businesses in the medical and healthcare fields. The CMIC
Group has extensive expertise in building evidence as a medical,
pharmaceutical and healthcare service provider and is the
operator of harmo, a personal-health-record (PHR) system based
on electronic medical diaries and other advanced technologies;
MONET partners with various local governments and enterprises
to conduct MaasS operations. Operated jointly by these two
companies, MONET LABO Medical provides powerful support to
companies, including new entrants from other industries, seeking
to create MaaS operations in the medical and healthcare fields.
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As part of these
efforts, in August 2021
MONET launched a
service that bundles
on-demand buses,
medical and government
MaasS, ad other service
into a single package.
For business operators,
the service furnishes all of the items required to offer vehicle-based
services. These may include administrator systems, driver apps,
customized vehicles and so forth. For users, the service offers a
dedicated smartphone app. This app can be used throughout Japan,
affording unprecedented convenience. For example, users can access
mobile clinics in their region, on-demand buses at a travel destination
and much more, all from a single account.

For example, CMIC
Holdings may plan and
operate seminars and
workshops and
promote programs to
solve issues for local
governments through
the efforts of multiple
companies, while
MONET offers overall management of operations. The two
companies also plan to offer support for proving tests in
preparation for business launches, for use of a wide range of
healthcare data, and so on.

Medical Maas(Ina City, Nagano Prefecture)

Materiality 4

Initiatives Supporting

Maleiaig Business Activities

Materiality 6

BOLDLY Uses Self-Driving Buses to Solve Problem of Driver Shortages Causing Bus Routes to Disappear

On April 1, 2020, SB Drive Corp. changed its name to BOLDLY Inc. to emphasize its commitment to
boldly taking on the challenge of creating transportation networks with greater capacity. Since its
establishment, the company has been advancing business with the aim of rapidly rolling out
convenient and sustainable self-driving buses through the development of Dispatcher, a platform
for managing self-driving cars, and conducting proving tests of self-driving buses in various regions.

In collaboration with BOLDLY and others, in November 2020 the Town of Sakai in Ibaraki
Prefecture introduced NAVYA ARMA, a self-driving bus, on a regular route, as a means of
transportation within the town. Similarly, in September 2020 Haneda Innovation City, a large-scale,
mixed-use complex adjacent to Haneda Airport, began operation on a regular route to make it
easier to get around the sprawling complex.

BOLDLY is keen to accelerate the rollout of projects using self-driving vehicles across Japan. Reflecting on its experience operating self-driving buses in
various locations in Japan, BOLDLY has begun an exchange of views with the relevant ministries and government agencies regarding related laws and
regulations. Taking part in the 6th Investment Working Group of the Regulatory Reform Promotion Council, held by the Cabinet Office on December 15,
2020, BOLDLY tabled four requests for the Working Group to consider. Thanks to adjustment by a team under the direct authority of Taro Kono,
Minister for Administrative Reform and Regulatory Reform, Cabinet Office, the following three deregulatory actions were achieved.

Driving on pedestrian walkways
Assuming that pedestrians are sufficiently informed, and subject to permission to use the roads, self-driving vehicles are now permitted to drive
at low speeds on pedestrian walkways. With this regulatory change, self-driving vehicles that travel sufficiently slowly to stop immediately when
a pedestrian is detected can serve as a new method of transportation, operating in co-existence with pedestrians.

Use of existing bus stops
Under the provisions of the Road Traffic Act, in principle only fixed-route buses and similar vehicles are permitted to stop or park at existing bus stops.
With the change in regulations, however, if the operators of a self-driving bus service and a fixed-route bus service agree to do so, and if users of the
fixed-route bus service and the like are assured of reliable transportation service, the self-driving buses may make use of the existing bus stops.

Streamlining of the permitting process for road use
In manual operation, NAVYA ARMA uses special mechanisms that differ from ordinary steering and braking systems. For specially equipped
vehicles such as these, the process for obtaining the permits required for automated driving on public roads has been streamlined.

Dispatcher

Dispatcher is a driving management platform equipped with
functions for operating self-driving vehicles from a remote location,
namely driving direction, status monitoring, emergency response
and proceed/stop decision-making. Operation of multiple types of
self-driving vehicles can be managed simultaneously. Supporting
over 20 vehicle types, Dispatcher manages all vehicle types using
the same operations and user interface.
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OpenStreet Promotes the Sharing Economy

OpenStreet Inc., a SoftBank Group company, offers the world’s
most environmentally friendly shared-mobility service, enabling
anyone to travel freely without owning a means of transport of
their own.

Using HELLO CYCLING', a shared cycling platform, and HELLO
SCOOTER, a multi-mobility sharing service, OpenStreet is
partnering with local governments to provide multi-mobility
stations, enabling bicycles, scooters and micro-EVs to be lent out
from a single platform.

These multi-mobility stations make urban transportation more
convenient while supplying a portion of the energy used by each
vehicle from renewable energy sources, contributing to the
achievement of a low-carbon society.

Transportation hub = city center

10_
JRE POINT i By A
members
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On May 10, 2021, OpenStreet entered into a capital and busi-
ness alliance with the East Japan Railway Company (JR East) 2.
The alliance combines the strengths of the two companies
through JRE POINT, a common platform of the JR East Group, to
link up a diverse range of services. Another feature of the alliance
is that it enhances mobility functions using shared cycling to
promote the formation and deployment of Maa$, enriching the
lives of customers and people in communities served by JR East.

1. As of July 2021, HELLO CYCLING has established approximately
3,900 stations in 200 municipalities throughout Japan and is
continuing to build out its station network.

2. The capital and business alliance was implemented by means of
issue of new shares in OpenStreet to JR East through a third-party
allocation of shares.

Share mobility = city outskirts

Ports in living areas:
3,900 locations

4 ) {) Movement data
. around station
G Lifestyle-oriented
app
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JScore Helps Customers Realize Their Own Investment Goals
with Big Data and Al Scoring of Crediitworthiness and Potential

J.Score Co., Ltd. was established as a joint venture with Mizuho
Bank, Ltd. in 2016 for the purpose of providing FinTech-based
lending services to individual customers. These score-based
lending services are a first for Japan, allowing customers to enter
their data into a smartphone app and apply for a loan, based on a
scoring model that lets them enter additional data to improve their
score.

The information provided by customers with their consent is
analyzed using the latest Al and Big Data technology to create an
Al Score, which reflects as a score* on the future potential and
creditworthiness of the individual. Al Score Lending has been
available as a source of financing for individual borrowers since
September 2017. Since November 2019, customers have been able
to borrow funds for side businesses to expand their career choices.

«4 J.Score

In December 2019 the total number of customers
registered to receive an Al Score topped 1 million. In June
2020 the service was linked with Toyota Wallet, a
smartphone settlement app that combines multiple payment
methods, including electronic-money settlement and
settlement using QR codes and bar codes. Toyota Wallet is
provided jointly by two Toyota companies, Toyota Financial
Services Corporation and Toyota Finance Corporation.

J.Score handles customer information with customer consent
and with data safety and security as the highest priority.
Through the Al Score, the company looks forward to expanding
its wide range of services still further, supporting customers in
the challenge of making their dreams and goals come true and
achieving financial self-actualization.

*Al Score Lending and Al Score are the first services in Japan
to use Al to analyze various information provided by

customers to score their creditworthiness and future potential,
which is displayed as an indicator to the customer.

SB Payment Service: Comprehensive Proposals
in a Wide Range of Business Domains

— OB Payment Service
SB Payment Service Corp. is a comprehensive provider of payment
services. The company offers online settlement services that gather
together the payment methods of over 35 brands, including the
credit-card-settlement and carrier-settlement methods that are
indispensable for today’s e-commerce and online shopping. SB Payment
Service also supports in-store settlement services, such as credit-card,
e-money and QR-code settlement conducted in person at retail outlets,
powerfully supporting merchants’ “online merges with offline” (OMO)
needs by providing a wide array of settlement terminals. SB Payment
Service’s transaction volumes are growing every year, exceeding ¥4
trillion in FY2020 (a 14% increase over the previous fiscal year). Backed
by this impressive track record as a payment-service provider, SB
Payment Service not only operates in this capacity but also holds
licenses from numerous international credit-card brands, including Visa,
Mastercard and UnionPay. Unlawful and fraudulent e-commerce
transactions are rising steadily year by year. SB Payment Service
protects operators from this threat by providing a comprehensive,
one-stop settlement service, using a common platform for detecting
unlawful transactions using Al. Drawing on an extensive track record,
SB Payment Service caters to merchants’ settlement needs with a
seamless, high-quality payment experience, offering a wide choice of
methods to suit each operator’s needs and line of business.

Number of transactions processed | 37.98 million transactions/month

Settlement volume 417.4 billion yen/month

Number of online transactions | 73.79 million transactions/month

Credit processing speed* Average of 1-2 seconds/transaction

*April 2021 results
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JCV Offers Al-driven Image Recognition Solutions

Japan Computer Vision Corp. (*JCV”) is the provider of
SenseThunder, an Al temperature detection solution that can
perform temperature reading simultaneously with facial
recognition. By combining Al-based facial-recognition
technology with an infrared camera, SenseThunder can detect
the temperature of a person standing as far as 1.5m* away
and conduct high-speed and high-precision measurements
even of subjects wearing a surgical mask and eyeglasses,
enabling people to enter premises without removing their
masks. The system is being progressively introduced at
national and local government offices, companies, medical
facilities and others, to halt the spread of COVID-19.

JCV delivers the convenience and efficiency of its
technology, combining computer vision with deep learning, to
customers in a wide range of industries, with the aim of
improving quality of life for everyone. Today facial recognition
and other image-recognition technologies are in use in

airports and various other venues across Japan. By developing

services that apply these pioneering image-recognition
technologies, JCV is delivering solutions to the emerging
smart-retail and smart-building sectors.

In the smart-retail field, JCV offers JCV Attribute Analysis
SDK, a development kit that can infer the attributes of a
visiting customer from characteristics such as face and height.
The kit can acquire a wealth of information useful in
marketing, including not only sex, age and facial expression
but also clothing, attention time, duration of visit and
frequency of visiting. This valuable information can serve
retailers in applications such as proposal of sales-promotion
plans, optimizing store layout, and raising the efficiency of
event and campaign operation. Turning to the smart-building
field, JCV caters to this industry’s needs with the JCV Total
Building Access Solution, a solution that can manage building
entry and exit using facial recognition at building gates and
doorways. Registration of a single facial photograph enables
the solution to detect living bodies rapidly and accurately,
assuring smooth, secure entry and exit control.

By raising the efficiency of office environments, optimizing
the layout of stores and commercial facilities, improving
hospitality and streamlining settlement, JCV will create
workstyles and lifestyles for a new era.

*In the case of SenseThunder-E.
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The SenseThunder Al Temperature Detection Solution Can Be Custom-installed
with Fast, Accurate Temperature Reading and Facial Recognition

Sample screen displays '. '.
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Industry’s fastest reading using facial recognition
at just 0.1 seconds' Can be managed remotely by
Contactless reading smartphone

Reading enabled even when subjects Reading data can be stored in logs

are wearing surgical masks Up to five individuals can be
Measurement error of just £0.3° C2 detected simultaneously?

Can be used offline Can be connected to
Individuals can be identified attendance-management systems

1. SenseThunder-Air (temperature reading only), JCV survey (February 2021 survey), in
tablet-type contactless temperature detection device using Al facial recognition
2. SenseThunder-E only 3. SenseThunder-Air only

On April 28, 2021, JCV launched Thunder SDK, a development
tool equipped with multiple features. In addition to
SenseThunder’s basic features of facial recognition (living-body
detection), temperature reading and mask detection, it can be
used to develop applications using door locking and 2D code
reading. Thunder SDK can also link with SenseLink, a
management tool, and connect to outside systems using APIs.
With Thunder SDK, hotels and accommodation facilities can
manage check-in, while hospitals and clinics can perform
admissions automatically using facial recognition.

=5 _ " 1

-

Installing equipment at SoftBank’s headquarters in Takeshiba, Minato Ward, Tokyo

JCV will continue to contribute to protective measures
at ports and airports against infectious diseases such as
COVID-19 and influenza. Using features such as
temperature reading and facial recognition, JCV will
contribute to the streamlining of corporate operations
during and after the COVID-19 pandemic.

Materiality 4 Materiality 5
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INCUDATA Supports Corporate Clients
in Using Data to Advance DX

‘ ) INCUDATA As more and more companies grapple with DX,

data utilization is growing ever more important.

In tandem with these developments, privacy protection and security
enhancement are becoming issues of paramount importance. INCUDATA
Corp. uses TreasureData CDP, a customer data platform, to build, operate and
consult on data platforms for tasks ranging from proposal of strategies for
data use to implementation of a wide range of measures. TreasureData CDP
supports customers’ business-transformation efforts with a one-stop solution.

On April 1, 2021, INCUDATA launched a consulting service focused on the
construction of appropriate privacy environments. This service enables robust
support for customers’ protection of data privacy and construction of security
frameworks.

ALES Achieves High-precision Positioning
to within Just a Few Centimeters

ALES Corp. is the provider of the ALES
A I_ E S Transmission System'. This system generates
and broadcasts the calibration data
required to perform high-precision positioning, pinpointing locations to
within just a few centimeters. The ALES Transmission System is based
on a GNSS? signal that is received by over 3,300 SoftBank proprietary
reference points installed throughout Japan.

The ALES Transmission System is used by ichimill, a high-precision
positioning service provided by SoftBank to corporate clients. ALES
also uses this system in the Centimeter-level Positioning Service, which
it began offering to consumers in August 2020.

The high-precision positioning made possible by this service is put to use in a
wide array of industries, ranging from agriculture through construction to
automaking. In agriculture, it is applied in self-driving and drive-assisted farm
machinery such as tractors and automatic navigation of drones used in crop
dusting. The construction industry applies the service in surveying and the
management of positioning and work histories of construction equipment. In the
automotive industry, the service is expected to be used in highly precise
self-locating of self-driving vehicles, as well as in MaaS, where it is anticipated to
enhance vehicle position management, driving-route management and navigation.

By providing the ALES Transmission System, ALES works with a wide range of
partner companies to develop and implement innovative GNSS solutions to make
people’s lives richer and more convenient than ever.

1. In the case of SoftBank’s ichimill, the ALES Transmission System is referred to as
a “positioning core system.”

2. Global Navigation Satellite System (GNSS) is a generic term for satellite
positioning systems. The Quasi-zenith Satellite System (QZS9), Global Positioning
System (GPS), Global Navigation Satellite System (GLONASS) and Galileo are all
examples of a GNSS.

Agoop Brings New Perspectives to Business
with Big Data Using Positioning Information
operations using positioning

ﬂ 00
\ v ﬂg ' p information. Based on positioning data

acquire'd from apps on the smartphones of consenting users, Agoop
generates and analyzes data on floating populations, which is a
valuable tool for tasks such as trading-area analysis, marketing, tourism
analysis, disaster-preparedness planning and urban planning. The data
provided by Agoop is used by organizations ranging from companies to
academic institutions and local governments. Floating-population data
can unlock possibilities for a more affluent society, as it can reveal
demand in a wide range of businesses, including health products and
services, healthcare, medicine, social services, disaster preparedness,
crime prevention, traffic, tourism, education and finance.

Amid the social upheaval caused by the COVID-19 pandemic, Agoop
provides government bodies at all levels and news media nationwide
with floating-population analytical reports, contributing to assessment
of the effectiveness of measures to restrain and prevent the spread of
infection.

Agoop is engaged in Big Data

Cinarra Systems Japan: Marketing Tools to Visualize
Customer Trends at the Intersection of Online and Offline

. Cinarra Systems Japan Co., Ltd.

I n q rr supports optimal marketing by
visualizing and analyzing

customer movements across the boundary between the
online and offline worlds. Cinarra’s integrated marketing
tool, Real Audience Marketing Suite™, marshals
thoroughly anonymized positioning and carrier data to
analyze online and offline promotions. This solution not
only visualizes customers’ online journey but also
combines this information with visualization and analysis
of offline promotions, so that users can maximize
customer traffic to bricks-and-mortar retail outlets while
optimizing their online presence.
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HAPS Stratospheric Communications System

Established as a subsidiary of SoftBank in 2017, with an
eye on developing business globally, HAPSMobile Inc. has
created the high-altitude platform station (HAPS), a
system that provides network connectivity from the sky,
and developed the Sunglider unmanned aircraft system as
a stratospheric communications platform that flies
approximately 20 kilometers above the earth.

Sunglider was developed with United States-based
AeroVironment, Inc., its development partner for the aircraft,
and flying at high altitudes, the Sunglider acts as a
telecommunications base station to provide
communications services over a wide area. It makes it
possible to bring reliable internet connectivity to places and
regions that do not have communications infrastructure in
place, such as mountainous areas, remote islands and
developing countries.

Furthermore, by efficiently interconnecting with modern
communications networks, it is possible to provide network
coverage over wide areas from the air and land, which may
facilitate the spread of drones, 10T, 5G and other advanced
technologies. In addition, Sunglider is able to provide
reliable communications networks unaffected by conditions
on land, and may therefore be able to help with rescue and
recovery efforts after a large-scale natural disaster strikes.
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In February 2020, the HAPS Alliance was launched with
leading global companies in the telecommunications,
technology and aerospace fields for the purpose of
cooperating on activities to standardize HAPS technologies
to enhance compatibility, define specifications for
HAPS-compatible products, and work with regulatory
authorities in each country with the intention of hastening
the rollout of Internet services from high-altitude aircraft. The
ultimate objective of this effort is to solve various social
issues and create value by building out Internet connectivity
around the world through advanced communications
networks and high-flying aircraft like Sunglider. Through the
HAPS Alliance, we aim to realize a world where anyone can
access information, and we will continue activities to expand
world-scale Internet communications.

On September 21, 2020, Sunglider undertook its fifth
test flight out of Spaceport America in New Mexico. The
flight marked the progression from start of fuselage
development to successful stratospheric flight in just
three years. It was also notable for the world’s first
successful LTE transmission from the stratosphere using
the HAPS autonomous flight system.

To achieve a world with no information disparities, we
will revolutionize the mobile Internet by leveraging HAPS.

Materiality 4 Materiality 5
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BBIX: IX Connections for Low-latency,
High-quality Communications

The worldwide growth in
internet traffic, which has
continued relentlessly in recent
years, is intensifying today
amid changes in behavioral patterns such as the trend toward
working and studying at home. Responding to this burgeoning
demand is a major issue for internet service providers (ISPs).

BBIX, Inc. conducts internet exchange (IX) operations with a
mission of spreading and developing the internet, to create a
world in which everyone can use the internet with ease and
convenience. The company has operations in Japan, Asia
ex-Japan, Europe and North America.

By connecting to the many IX connection points installed by
the company in locations near customers in Japan and
overseas, BBIX delivers low-latency, high-quality
communications, while charging global standard rates for IX
connections instead of the higher rates common in Japan.
These operations contribute to the reduction of today’s
ballooning internet-traffic costs.

BBl

Internet Exchange,

SB Engineering: Smart Office
Solutions Using ICT and loT

0 . Against the background of
SB Engineering e ongoing covin-1o
pandemic, though a wide

range of workstyles are being proposed, the reality is that many
offices have not yet sufficiently embraced the workstyles of the
“new normal.” SB Engineering Corp. uses ICT and loT to deliver
Smart Office solutions that improve the quality and efficiency of
office work. Catering to each customer’s needs and wishes, SB
Engineering can introduce a wide range of solutions, including
clusters of individual booths and Al temperature-reading
solutions in each area of an office, including entrances, work
spaces and meeting rooms. SB Engineering also constructs
one-stop solutions linked to networks and the cloud. This
company will contribute to society through engineering and
operations that support DX in companies and industries.

BB Backbone: High-quality,
High-security sXGP Services

B!

BB Backbone Corporation supports corporate clients’ DX
journey. The company’s mainstay operations consist of two
services: an optical service providing unprecedented
broadband communications through flexible optical-fiber
design and the proprietary Spectrum service, and SXGP, a wireless-communication
service that upgrades PHS with stable communications and links to local 5G.

In February 2020, BB Backbone partnered with NEC Corporation to offer a private
LTE system supporting sXGP, a TD-LTE standard for private communications using the
19GHz band. In March 2021, BB Backbone began selling SXGP access points
supporting new frequencies. In July 2021, the company followed up with the rollout of
portable sXGP kits, each incorporating sXGP-supported access points and core
equipment, smartphones, SIMs and related items. SXGP access points can be used not
only as intercom telephones within facilities, as a substitute for private PHS, but also at
outside locations, using the same smartphones. Capitalizing on the characteristics of
the 1.9GHz band, SXGP access points can be used to introduce wireless
communications in sites that contain a wide range of obstacles that may obstruct
communications, such as production plants, warehouses and construction sites. The
access points can also be deployed by local governments and the like, to build
exclusive wireless communication environments for use in mission-critical use cases.

umamill Creates Export Opportunities
for Japanese Food Producers

Demand for Japanese food products overseas is
m increasing, with the number of retail outlets that
umami®? handle Japanese foodstuffs steadily increasing. For
overseas buyers of these products, insufficient
information can be a challenge, making it difficult for them to find the
Japanese foods they need. umamill is a platform that delivers samples
to these overseas food buyers, expanding the lineup of products
available to them and creating opportunities for Japanese food
producers to export their products. umamill has seen a steady
increase in its roster of registered Japanese food producers, which has
grown to around 850 companies listing about 3,500 products as of
June 2021. Meanwhile, the number of registered restaurants and other
overseas buyers has risen to around 400. The company currently
exports to Singapore, Hong Kong, Australia, Cambodia and others,
with plans calling for expanding the service to other overseas markets.
The impact of the COVID-19 pandemic has made it difficult for
representatives of food producers in Japan to travel overseas for
business discussions. Under these conditions, umamill has emerged as
a vital tool creating precious opportunities for negotiations between
Japanese food producers and overseas food buyers.

SoftBank Corp. Sustainability Report 2021

85



Message from SoftBank
the CEO Sustainability

Materiality 1

Materiality 2

SoftBank contributes to the maximization of economic opportunities through involvement in the creation of
sustainable and groundbreaking business models that constantly advance and grow, by strategically generating
synergies through joint ventures and business tie-ups with leading-edge companies around the world.

Utilizing the success models and cutting-edge technologies of the global leading companies in which SoftBank Group Corp. has
invested, SoftBank can create businesses quickly, with lower investment cost and reduced risk than launching a business from
scratch. Moreover, SoftBank extends the lessons from success stories in Japan to its overseas ops, generating a spiraling-up effect.

¢Leading-edge business models

(0 )

ncubator/Establishment of joint ventures

SoftBank

|
| Yasgor

SoftBank Vision Fund

Deployment of success stories

PayPay Cashless Payment Service

SoftBank Corp. and Yahoo Japan Corporation established
PayPay Corporation through a joint investment on June 15,
2018, in partnership with Paytm, the largest payment service
provider in India. The service’s base of users and accepting
retail outlets has grown steadily since its launch. As of
August 2021, the cumulative number of registered users
exceeds 41 million, while the number of stores that accept
PayPay has topped 3.4 million.

In collaboration with YJ Capital Inc. and Jakarta-based East
Ventures, on October 26, 2020 PayPay launched the PayPay
Accelerator Program and began recruiting participating
companies. The program aims to support the growth of
participating startup companies while extending the feature
set of the PayPay mini-app. To participate, companies may be
of any industry but must be “early-stage™ enterprises. The
products completed as a result of the program are made
available to the public via the PayPay mini-app?.

In May 2021, PayPay conducted Demo Day, a briefing
session on the final results of the PayPay Accelerator
Program. At this event, PayPay adopted four startup
companies for future mini-app development. In addition to
releasing open APIs for the mini-app on PayPay for
Developers, a developer tool, PayPay implements the PayPay
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Accelerator Program, guiding synergies with the advanced
technologies and novel ideas of startup companies, to
deliver and expand the use of mini-apps that promote the
creation of “super apps” to solve various user problems.
(see Materiality 2 on p.67)

1. The main target group for the project consists of companies in the
early stages of startup that already offer products of their own.

2. To begin offering their own services on the mini-app, the companies
must register as PayPay for Developers participating merchants and
pass a review process. At the time of this writing, the start date for
offering the products and services is still to be determined.
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Materiality 4 Materiality 5

WeWork:
Flexible Offices

wework

In July 2017, SoftBank Corp., SoftBank Group Corp. and
WeWork Companies Inc. created WeWork Japan as a
joint venture to bring to Japan a groundbreaking
platform for providing workspaces, communities and
services to freelancers and companies of all sizes, from
startups to major multinationals.

In Japan, there are currently more than 40 WeWork
locations in seven cities, and membership (users) was
higher than 21,000 people as of March 2021.

Demand for community workspaces looks likely to
increase alongside changes brought about by
work-style reforms and the dispersion of office
locations during the COVID-19 outbreak.

As demand for office space diversifies, WeWork
provides office environments to suit customers’ varying
needs. Workspaces, satellite offices and even head-office
functions are available, supporting activity-based working
in sizes from large to small. To promote collaboration,
WeWork strives to build environments that encourage
members to share ideas easily, with office layouts that
encourage open innovation and community stimulation.

On December 1, 2020, WeWork began offering All
Access, a plan that provides unlimited access to shared
areas at 30 locations across Japan for a monthly fee of
¥42,900 per person. All Access is tailored to the needs of
the new workstyles of the future, focusing on telework
and satellite offices. All plans that incorporate All Access
can be contracted on a per-month, per-person basis,
enabling users to optimize their office costs.

WeWork Japan’s mission is to create communities
where anyone can work in their style and take on
challenges. WeWork Japan endeavors to create new
work styles that will become the de facto standard in the
future, by providing office environments that draw out
open innovation that spans the boundaries of industries
and business formats.

Materiality 6

Initiatives Supporting
Business Activities

Cybereason: A Service that Detects the Signs of
Cyberattacks and Counters Them in Real Time

In light of the
increasing &P cybereason
sophistication of

cyberattacks in

recent years, corporations and organizations have
beefed up their security in various ways, such as
entrance and exit security measures, as well as
monitoring operations at security operation centers
(SOC). However, these security measures cannot
prevent 100% of intrusions, making it necessary to take
new approaches for rapidly detecting and countering
cyberattacks in the event of an intrusion, in order to
thwart an attack.

Cybereason Japan Corp., the Japanese affiliate of
Cybereason Inc. in the United States, is the provider in
the Japanese market of the Cybereason platform for
protecting against cyberattacks. Cybereason Japan
offers Cybereason EDR (endpoint detection and
response), a cybersecurity analytical platform that uses
a proprietary, machine-language-enabled engine to
parse voluminous log data at endpoints inside a
company from multiple angles to detect and counter
cyberattacks in real time. It also offers Cybereason
NGAV, next-generation anti-virus software that blocks
ransomware and file-less malware intrusions. This suite
of solutions enables security countermeasures that
protect assets in all stages, from intrusion prevention
to early detection and countermeasures.

Cybereason Japan is also a provider of managed
detection and response (MDR) services, in which highly
skilled cybersecurity specialists proactively monitor
customers’ environments 24 hours a day, 365 days a
year. These services enable customers to focus on
their daily business tasks with peace of mind.

Cybereason has the top share of the EDR market in
Japan. In the cybersecurity field, Cybereason has been
evaluated highly by prominent security analysts,
research firms and product testing organizations
around the world, and it has received third-party
certifications for cloud security, anti-virus software, and
anti-malware functions. In March 2021, the Forrester
MDR Report certified Cybereason MDR as a “Strong
Performer” for its outstanding threat hunting, multilayer
protection and detection of cyberattacks using
correlated behaviors.
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DiDi
Taxi Hailing Platform Service

Established in June 2018 as a joint venture between
SoftBank and Didi Chuxing Technology Co., Ltd., DiDi
Mobility Japan Corp. (“DIDI Mobility Japan”) provides
an Al-enabled taxi-hailing platform.

@ DD
Do NS &%

@ 7 @

DiDi Mobility Japan Corp. fuses Didi Chuxing Technology
Co., Ltd.’s taxi-dispatch platform, an advanced analytical
and predictive technology using world-leading Al, with
SoftBank’s marketing capabilities and operating platform
as a communications carrier.

In Japan, DiDi Mobility Japan offers a taxi-hailing app
that uses advanced Al and data analysis to enable efficient
matching of people looking for a taxi with available taxis.

To hail a cab, customers enter their departure location
and destination in the smartphone app. They can then
confirm the location and time of arrival of the taxi they
hailed in real time. Being able to check the status of the
taxi facilitates a smooth hailing experience, and in the
unlikely event the customer cannot find their taxi, the
driver and customer can text each other. Payments are
handled within the app, so the passenger can exit the taxi
without having to pay the driver upon arriving at their
destination.

Taxi fleet operators receive a driver version of the app
designed with a simple interface for receiving a hail,
picking up a passenger, and getting paid. Dispatchers can
use a special console for managing fleet status and driver
operating conditions.

To assure passengers of the best possible safety and
peace of mind, the app’s display indicates whether the
driver is wearing a mask and whether the driver had a
temperature reading before starting work. This measure
enables passengers to confirm before they ride that the
driver of the cab they have hailed has taken satisfactory
measures against COVID-19.
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Materiality 1

Materiality 2

From May 2021, DiDi Mobility Japan is issuing a DiDi
discount coupon with a total value of ¥3,000 (¥1,500 each
way) for rides to a site for vaccination against COVID-19
(until the budget for this discount program is exhausted).
The company is proud to do its part to encourage
vaccination against COVID-19.

OYO Brand of Hotels
that Use Technology

OYO JAPAN

OYO Japan manages OYO Hotel, an accommodation business
that commenced service in Japan in 2019. Under the concept
“go where you like, when you like,” OYO Japan operates over
200 hotels of incredible variety, scattered throughout Japan,
under two brands: OYO Hotel and OYO Ryokan. OYO Japan
assures guests of a smooth and comfortable stay from
reservation to checkout.

Amid concerns about the impact of COVID-19, OYO Hotel has
implemented the “OYO Worry-free Stay Verification Program,” a
suite of safety and hygiene
measures, to ensure that
guests enjoy peace of mind
and a comfortable stay. With
the spread of new modes of
living as people learn to live
with COVID-19, OYO Japanis  oyo Hotel
conducting a variety of Reasonably priced and trustworthy hotels
campaigns aimed at
encouraging guests to use
OYO Hotel and OYO Ryokan
for telework and “worcations.”

In January and February
2021, to support essential
workers, others who work to
support society every day and
students taking exams under
unusually trying circumstances, OYO Japan conducted a
“Campaign of Support for Everyone Keeping Up the Good
Fight.”

Also, in July 2021, OYO Japan donated some 4,000 linen
towels to six accommodation and recuperation facilities for
people suffering light symptoms of COVID-19.

OYO Ryokan

OYO-brand ryokans harbor
the spirit of attentive service

Materiality 4

Materiality 5

zIPS: Security Solutions
for Mobile Devices

At a time when attacks on mobile
devices are growing more serious
by the day, visualizing the risks
these attacks present and taking effective action against
them is a responsibility of every company and a
necessary condition for business growth. To defeat
these threats, SoftBank offers zIPS, a mobile-security
solution that defends against even unknown threats
using a unique threat-detection engine developed by
US-based Zimperium, Inc.

Risk areas Attack vector
D jes [f T
EEE " mEm
Devices  Applications Device  Network Application

threat threat threat

‘@ ZIMPERIUM.

Understand Detect/protect Automate

Visualization

mobile risk against active resolution
threats

and forensics

Unlike conventional signature-based security, zIPS
detects unusual behavior generated by devices as well as
attacks on operating-system processes. By this approach,
zIPS responds to attacks against mobile devices
regardless of the threat’s infiltration route, enabling
companies to respond promptly and effectively.

A =] Jailbreak
y D OS exploit
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b Malware
y Malicious applications

Moreover, zIPS can be combined with device
management services such as Enterprise Mobility
Management (EMM) and Mobile Device Management
(MDM), so that when a threat is detected, a company’s
mobile-device administrator can respond rapidly to
prevent it from propagating, for example by shutting
down Wi-Fi service or locking devices remotely. In this
way users are assured that their devices are kept safe
while in use.

Materiality 6

‘P ZIMPERIUM.

Initiatives Supporting
Business Activities

The Mapbox
Location Data Platform

For DX to succeed, data must be delivered in real time.
By visualizing real-time data and displaying it on a map,
fresh solutions for the age of 5G and IoT can be devised,
such as automated driving, Al vehicle dispatch and
autonomous running of disaster-relief robots.

Mapbox Japan, a joint venture established by SoftBank
in partnership with US-based Mapbox, Inc., draws on its
expertise as a cartography leader to provide developers
with a platform for developing map-information services.
Using this platform, developers can apply a wide range of
location data, including IoT data, to develop location
services that generate new user interfaces and user
experiences.

In 2020, Mapbox was used to visualize the extent of the
impact of the global COVID-19 pandemic. It was used in
the medical field as well as many other domains that
support a stable foundation for people’s lives. In the
post-COVID-19 world, DX and data application will
continue to serve as some of the most important
approaches for solving society’s problems. Mapbox Japan
will continue to apply state-of-the-art technology to
contribute to the formation of a sustainable society
through the development of society’s foundations.
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Bulld Systems to Recruit and Develop Human Resources to Lead Growth and Create New Businesses

Materiality 4

Materiality 2 Materiality 3

Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

In order to rapidly develop businesses in response to next-generation needs, SoftBank hires
and trains personnel who have advanced professional skills and builds frameworks that
become key drivers of new business creation, as a part of major initiatives to create business.

Mechanisms for Human Resource Recruitment, Training and Business Creation for Next-Generation Business Development

When hiring new college graduates, SoftBank searches far and wide
for diverse people who will support next-generation businesses in line
with its “Universal Hiring” policy. Instead of hiring new college
graduates en mass, as it is traditionally done in Japan, SoftBank opens
its doors widely to anyone who is willing to take on challenges,
allowing people to apply for jobs on their own volition throughout the
entire year. Eligible applicants include mid-career types, in addition to
new graduates and already graduated younger people, who are able
to challenge themselves again. All applicants are evaluated based on
the same reference standards without regard to individual attributes,
such as gender or nationality. We also take into account the
applicant’s desires to participate in one of a variety of our selection
programs, such as priority hires and work experience-based
internships. Screening programs are offered in two types: open
screening and job-matching screening. In job-matching screening,
candidates select their preferred duties and, if they pass screening,
they obtain a firm promise of those duties at their initial placement.
Close attention is paid to matching candidates with their desired
duties, enabling the Company to attract personnel with highly
specialized skills.

In order to train personnel who will create and advance new
businesses, SoftBank has unique training programs centered on three
initiatives: SoftBank InnoVenture, SoftBank Academia, and SoftBank
University. In 2010, on the 30th anniversary of its founding, the
SoftBank Group unveiled its Next 30-Year Vision for becoming “the
corporate group needed most by people around the world.” As a part
of this vision, we drew up a plan to expand into a strategic synergy
group of 5,000 companies within 30 years. To achieve this plan,
SoftBank InnoVenture was launched in 2011 as an in-house

Primary Initiatives

entrepreneurial system that solicits ideas for new businesses from

within and without the company. Ideas are solicited three times a year,

and if the ideas are judged worthy of being turned into a business, the
people who came up with the business ideas can participate in
moving the business forward. Each year, we receive an even greater
number of new business ideas.

Opened in 2010, SoftBank Academia is headed by Masayoshi Son
himself with the aim of grooming successors and discovering and
training businesspeople who can carry out Al strategies for the
SoftBank Group.

SoftBank University is SoftBank’s own unique training system that is
designed to train personnel who can contribute to the realization of
the SoftBank Group's corporate philosophy. SoftBank University has
three main curricula, comprising the SoftBank Business Program, the
Technology Program and the Stratified Layer Program. Within the
Technology Program, an Al Campus, custom-made for Al, is provided.
Instead of a corporate-steered, uniform program for career
development and training systems, the framework is geared toward
self-directed career development, in which employees choose courses
aligned with their own career objectives. (see Materiality 6 on p.178)

~ SoftBank
Academia

SoftBank — SoftBank
University r- InnoVenture

SoftBank InnoVenture (InnoVenture =

SoftBank InnoVenture is an

= SoftBank_ in-house entrepreneurial system

launched as a part of the goal to
InnOVenture become a strategic synergy group
of 5,000 companies in line with
SoftBank’s Next 30-Year Vision, which was unveiled in 2010. The
system solicits unique, innovative and creative ideas for new
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Innovation + Venture)

businesses from within and without the company, and provides
wide-ranging support from the pre-idea creation stage to scaling up
after commercialization. Innoventure Lab is an incubation program for
employees in the SoftBank Group that helps them through the new
business idea application process, until a final judgment is made. This
program was started in 2016 with the objective of helping employees
obtain and put into practice a broad spectrum of knowledge related

to startups around the world, as well as insight into new business
development and hypothesis verification methods. All employees in
the SoftBank Group and prospective hires are eligible to register for
the program, as long as they intend to start a business in-house. Ideas
that have passed the final screening process are then developed with
the aim of turning them into a business (starting up a company)
through the creation of hypothetical business strategies and usage
verification with beta-version products. After commercialization, the
next step is to scale up the new business with fundraising in mind,
while executing a refined business strategy.

To accelerate these activities, Innoventure Studio provides
mentoring by specialists and content that assists with product
development and business plan formulation, along with a variety of
tools that help verify business plans. On four fronts, the program
assists with products currently in the scaling up phase, after they have
passed final judgment and been turned into businesses.

SoftBank InnoVenture advances the fostering of a corporate culture
that accepts new challenges by strongly encouraging employees to
come up with new business ideas.

SoftBank Academia

SoftBank Academia was founded with Masayoshi Son himself as the
principal, with the aim of grooming successors and discovering and
training businesspeople who can carry out Al strategies for the SoftBank
Group. In 2020 the school celebrated its 10th year of operation.
Participants are recruited widely, from both inside and within the
SoftBank Group. The programs are well-rounded and varied. Based on
themes related to management issues pertaining to the SoftBank Group,
students take part in a presentation program; management games, which
simulate company management; and special lessons on management
theory presented by Masayoshi Son. Conversations with distinguished
guests are also a part of the curriculum. So far approximately 600
Academia students have taken part, competing for the Group’s top jobs.

SoftBank Academia is both a place for the practical study of
management and a forum where students gathered from within and
outside the SoftBank Group encourage each other in friendly rivalry. It
will continue to evolve as an agora whose members strive to climb the
highest peaks.

Enrolled students
300 approxy

External REELE
o students FITIGENIE

50%

40%
27% 29%
I I i

208 305 405 50s

. Relative proportion of internal
Attributes of external students and external students Age range
(Others: Engineers, researchers, (External students: (As of April 1, 2020)
university professors, g Students not employed
raduate students, etc.) by the SoftBank Group)

SoftBank Al Human Resource
Training Scholarship

We live in an era in which Al is broadly utilized in all industries,
effecting significant changes in industries’ business models. To
develop the Al-knowledgeable personnel to develop these
industries, SoftBank established the SoftBank Al Human Resource
Training Scholarship (scholarship name: JEES SoftBank Al Human
Resource Training Scholarship) as a benefit-type scholarship for
FY2021. In tandem, from October 16, 2020 to January 8, 2021,
Japan Educational Exchanges and Services (JEES) canvassed
applications for the scholarship from students already in their
first year of a master’s program at designated universities as of
April 2021, conducting study and research related to Al in fields
such as computer science, information science and statistics*,

This offering marked the third time the SoftBank Al Human
Resource Training Scholarship was offered, continuing from
FY2019 and FY2020.

SoftBank will continue to conduct a range of initiatives to
promote the use of Al in solving issues in society and developing
industry and to contribute to the development of the skilled
workforce those industries will require.

*JEES is a public interest incorporated foundation established to help
Japanese students and foreign students pursue their studies. Scholarship
operations at JEES receive contributions from corporations and
individuals to fund scholarship programs named after their benefactors.

SoftBank Corp. Sustainability Report 2021

91



SoftBank
Sustainability

Message from
the CEO

Materiality 1 Materiality 2

Materiality 3

Materiality 3 Creating New Business through Open Innovation

SDGs Value Creation  (3)Build Systems to Recruit and Develop Human Resources to Lead Growth and Cr

Hiring Talented Personnel
Regional Revitalization Interns

At SoftBank, when we hire new college graduates, we discover
diverse personnel who can support next-generation businesses. For
this purpose, we conduct the Job-Match internship program, in
which students serve as offline work-experience interns; the Beyond
Border Week Challenge, an online work-experience program; and
the TURE-TECH internship program for regional revitalization.

TURE-TECH is an internship program for students aiming to
become the “change leaders” who will build the world of the coming
age. In this regional-revitalization program, interns seek solutions to
problems faced by local governments in Japan, an advanced country
that has new problems, by traveling to regions of interest and
interviewing city employees, local residents and business owners.
On the last day of the internship, the intern submits to the mayor of
the municipality a proposal for solving the problems using ICT. In
March 2021, the TURE-TECH internship program was placed fully
online, in view of the impact of the COVID-19 pandemic. Through
online interviews and local live broadcasts, proposals to solve the
specified issues were considered and a presentation was made to
the mayor.

SoftBank’s mission is to bring about an “Information Revolution —
Happiness for everyone.” By bringing students directly to the places
where this revolution is needed, SoftBank provides interns of diverse
backgrounds with hands-on experience that goes beyond armchair
cogitation in search of solutions to problems that have no answers.
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Job Posting System Designed to Shift
Personnel to New and Growing Businesses

This internal recruiting system for starting up new business lines
provides opportunities for employees to grow and express
themselves and establishes a challenging work environment. This
system is very popular among employees, as shown by the 3-5x
ratio of applicants to job postings. Applying for posts does not
require the permission of the manager of the applicant’s workplace.
Since the introduction of the job-posting system in FY2015, over
1,500 employees have transferred to their preferred workplaces.

Job Posting System

Aim Reassignment of personnel to new and growth businesses

Quarterly, in principle

Digital Worker 4000 Project Shifts Resources to
New Businesses by Increasing Work Efficiency

The Digital Worker 4000 Project was launched to
conduct sweeping reviews of internal work processes. As
a way to kick off structural reforms, this project aims to
expand business by digitizing work equivalent to 4,000
work hours companywide, thereby increasing efficiency
and freeing up employees for new businesses and
higher-value-added work.

The Digital Worker 4000 Project is a key project in our
growth strategy and structural reforms, which are
designed with a second growth pillar in mind, and by
tackling this project in unison across the entire company,
SoftBank will spur further growth over the medium and
long term.

Materiality 4

Materiality 5

Materiality 6

Initiatives Supporting
Business Activities

Research and Development in Support of Operations

SoftBank has always advanced by incorporating a wide variety of corporate cultures and integrating the technologies and diverse
personnel it has gathered. Looking to the future, SoftBank aims to become a comprehensive digital platformer—a Company that
acquires data through its communication infrastructure and analyzes and recombines it on a wide range of platforms to create
novel value that enriches people’s lives. To this end, SoftBank will build a robust communication infrastructure focused on 5G and
press forward with the development of leading-edge technologies, including Al, 10T, robotics, DigitalTwin and even 6G and HAPS,
raising the sophistication of its communication platform to new heights. Never resting on our latest achievements, we will press
ever onward, tackling the challenges of technological development to contribute to the provision of solutions and fresh value.

The Institute for Al and Beyond

SoftBank, the University of Tokyo, SoftBank Group Corp. and
Yahoo Japan Corporation established the Institute for Al and
Beyond as a world-top-level institution for research in Al. The
Institute launched joint-research operations in July 2020.

The Institute for Al and Beyond pursues research in two
directions: research with a medium-to-long-term outlook,
pursuing cutting-edge Al projects, including the advancement
of Al itself as well as fusion of Al with other technologies; and
high-cycle research that sets its sights on commercialization
based on research results. A key feature of the Institute for Al
and Beyond is that it aims to create its own ecosystem, as
the returns from projects are fed into further research
activities as well as educational initiatives to train the next
generation of Al professionals. The goals of the Institute for
Al and Beyond are ambitious. The Institute has set specific
numerical targets, aiming to create 10 never-before-seen
businesses and three novel fields of academic inquiry from its
research results over 10 years. Working with
commercialization-advancement teams assembled by
SoftBank, the Institute conducts research activities
encompassing the initial stages of business development to
full commercialization. SoftBank, SoftBank Group Corp. and
Yahoo Japan will invest up to ¥20 billion in the Institute over
10 years, in a bold quest to advance research and business
activities in which Japan will lead the world, thereby
pioneering fields of academic inquiry beyond Al.
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The SoftBank Next-generation Battery Lab

The diversification in mobile devices seen in recent years is driving a
worldwide push to develop the next generation of batteries. In June 2021
SoftBank established the SoftBank Next-generation Battery Lab, a facility
for the evaluation and proving of a wide array of next-generation batteries
from around the world. The Lab’s aim is to conduct R&D on
next-generation batteries that will be lightweight and safe and boast high
mass-energy density (expressed in Wh/kg) and commercialize them
rapidly.

The SoftBank Next-generation Battery Lab will evaluate and compare
battery cells produced by manufacturers around the world under the same
environment, to analyze differences in performance and identify technical
issues in a timely manner. The test results obtained by the SoftBank
Next-generation Battery Lab will be provided to each manufacturer as
feedback, thereby accelerating the development of next-generation
batteries. In addition, the Lab is expected to test elemental technologies
developed with joint-research partners. By sharing the expertise obtained
from the testing with participating manufacturers, the SoftBank
Next-generation Battery Lab will contribute to raising the general level of
development of next-generation batteries. The Lab has already lined up
next-generation batteries from 15 battery manufacturers worldwide and will
continue to expand its roster of development partners. Through these
activities, the SoftBank Next-generation Battery Lab aims to emerge as a vital
platform for spurring the development of next-generation batteries.

Image provided by Espec Corp.
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Materiality 4

with the Power of Technology

- Realizing a Carbon-neutral, Recycling-oriented Society -

GOOD HEALTH CLEANWATER 12 RESPONSIBLE 13 CLIMATE VIDA ‘I 7 PARTNERSHIPS
AND WELL-BEING AND SANITATION CCONSUMPTION ACTION FOR THE GOALS
AAND PRODUCTION

&

To achieve a sustainable global environment, SoftBank contribute to energy use and reduction of greenhouse A ~ Al
will respond to climate change and promote the gas emissions. As the theme of technology utilization in = ) pportu nities
?chlevgment ofa recych.n.g-onented society by il Su el |ssue§ attra.wcts greater attentl.on, LS Prevention of natural disasters caused by global warming and climate change ~ Risks Infrastructure disruption and communication blackout
improving power use efficiency through the use of fully leverage synergies with Group companies to N . B . :
. . . . o e Transition to a circular economy that recycles and reuses limited resources due to disasters caused by climate change

cutting-edge technology and encouraging the adoption improve the power efficiency of our facilities and Difficulty in securing non-fossil fuel electricity and
of renewable energy. equipment, and to take measures to reduce the increase in cost for long-term electricity procurement

In order to contribute to the solution of the environmental load. N .
i i i ) ) ) B A Impact on financing due to lack of global environmental efforts
increasingly serious climate change issues, SoftBank has Furthermore, to protect the global environment and 2 y ) i o
announced the “Declaration of Carbon-neutral 2030,” the resources it provides, we limit the amount of , o ) , Ol S RREng e MEF s ier Wil -eneigy-eiictn:

. ! o I (1) Contribute to the mitigation of climate change through technology and business solutions that utilize 10T, etc.

which aims to reduce greenhouse gas emissions from resources used by our corporate activities and _ _ _ S l S
electricity, etc., used in our business activities to businesses and promote recycling and reuse. (2) Promote a recycling-based society (circular economy) Expanspn © bu5|r.1esses EEiEel o e STETE Eeanoim)
essentially zero by 2030, the year targeted for We will also endeavor to achieve a prosperous (3) Realize a prosperous society through the spread of renewable energy Expansion of businesses related to renewable energy
achievement of SDGs. society through the spread of renewable energy by

We will promote energy conservation through promoting and expanding renewable energy-based
measures such as utilizing renewable energy aimed at operations and services that contribute to the _ i 1S ses and Initiatives
suppressing COz2, switching to energy-saving equipment, achievement of an environmentally friendly society. We
and improving the efficiency of electricity use by utilizing plan to implement these efforts by providing natural (1) ~Ratio of renewable energy for base stations: Improve power use efficiency
and spreading loT. electricity from renewable sources and converting to 50% or greater in FY2021 and 70% or greater in FY2022 Substitute energy-saving equipment

SoftBank will also actively utilize cutting-edge renewable sources for powering our base stations. Contribution to overall COz reduction of society: Promoting initiatives Utilize IoT and other technologies to improve
technologies such as Al and big data in fields that To achieve carbon neutral (FY2030)

power use efficiency and promote environmental awareness

(2) “ Number of mobile phones collected for reuse or recycling:
10 million (FY2020-2025 Total)
Percentage of decommissioned base stations going to landfill:

Convert electricity consumed by facilities and equipment such as mobile
phone base stations to electricity generated using renewable energy*

Implement initiatives aimed at achieving carbon neutral
1% or less (@nnually) ) )
Mobile phone recycling
(3) - Promoting renewable energy power provision:

Adopt carry bags made from materials other than paper or plastic
Expanding provision of renewable energy power plans P ybas l pap past

Promote the reduction of reliance on paper-based procedures through the application of smart devices
Proper use of water resources and waste reduction

Propagate renewable energy (including power provided under a feed-in tariff
[FIT] policy mechanism) through the supply of electricity from renewable sources
* We will primarily achieve this goal by using renewable energy sources that have been certified as non-dependent on fossil fuels
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Materiality 4 Contributing to the Global Environment with the Power of Technology

Masato lkeda

CSR Division Head, and Senior Director of the SDGs Promotion Office

Social Background

Global environmental problems such as climate change,
resource depletion, and biodiversity loss are becoming
more complex and serious. As inhabitants of the Earth, it
is our urgent responsibility to deal with these problems. In
particular, the Japanese government has announced that
it will reduce greenhouse gases to zero and realize a
carbon-free society by 2050. Furthermore, there is an
accelerating trend of emphasizing response to global
environmental problems such as climate change in Japan.

Carbon-neutral 2030

SoftBank has identified response to global environmental
problems by “contributing to the global environment with
the power of technology” as one of the materialities that
are important management issues, and are focusing on
responding to those problems. In particular, in response to
climate change issues, we announced our support for the
TCFD (Task Force on Climate-Related Financial Information
Disclosure) proposal in April 2020, and are working to
actively disclose information and enhance the disclosure. In
addition, in June 2021, we announced the “Declaration of
Carbon-neutral 2030,” which aims to reduce greenhouse
gas emissions to essentially zero by 2030. SoftBank is
implementing activities for reducing greenhouse gas
emissions generated by power, etc., used in our business
activities to essentially zero by 2030, which is the year
targeted by international society for achievement of the
SDGs. The related targets have been certified as SBT
(Science Based Targets) due to being based on scientific
evidence through international climate change initiatives.
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Shift to Renewable Energy at Base Stations /
Environmental Response Utilizing Cutting-edge Technology

We will strive to achieve Carbon-neutral 2030, which aims to
reduce greenhouse gas emission to essentially zero by 2030, by
using a combination of switching to essentially renewable
energy for power used in business activities and energy
conservation utilizing cutting-edge technologies such as Al.

The annual amount of greenhouse gas emissions from SoftBank’s business
activities is equivalent to about 250,000 average households (about
680,000 tons when converted to CO2). The Company is switching to
electricity using essentially renewable energy. In FY2020, we have achieved
a switch to essentially renewable energy equivalent to 30% of the power
used by base stations. Moving forward, we will continue to gradually switch
to essentially renewable energy, aiming to switch to 100% essentially
renewable energy for the power used in our business activities by 2030.

Furthermore, SoftBank is promoting the active use of
cutting-edge technologies such as Al and big data in fields that
contribute to energy use and reduction of greenhouse gas
emissions. There are increasing attention and expectations for the
application of cutting-edge technology to environmental issues;
for example, it is said that impact on the global environment can
be predicted by using the learning function of Al to analyze a huge
amount of environmental data. By fully utilizing our cutting-edge
technology and synergies with Group companies, the Company is
embarking on measures to improve the power efficiency of our
facilities and equipment, and to reduce the environmental burden.

Initiatives for Conservation of Biodiversity
and Realization of a Recycling Society

SoftBank is also promoting support for biodiversity conservation and a
recycling society as important initiatives. In terms of biodiversity
conservation (particularly marine life conservation), we launched the
“Future and Coral Project” in collaboration with Onna Village (Okinawa
Prefecture), which has the world’s largest coral planting area. We are
working together with Onna Village to use internet donations to plant coral
seedlings and cleaning up beaches. Through this project, we will contribute
to the achievement of SDGs Goal 14 “Life Below Water.”

SoftBank is also working to suppress the use of petroleum-based
plastics. For example, we are changing the shopping bags used at SoftBank
and Y!mobile shops nationwide from petroleum-based bags to plant-based
bags. In this way, we are striving to achieve a recycling society.

Conclusion

All SoftBank directors and employees will cooperate in promoting
the reduction of environmental burden. We will continue to take
measures for creating a sustainable society by using technology to
contribute to the global environment and by realizing “a world
where all things, information and hearts are connected.”

Materiality 3

Initiatives Supporting

Materiality 5 Materiality 6 Business Activities

Materiality 4

Environmental Management

Pursuing a Future That Connects People with Nature

Promotion of a recycling- Biodiversity conservation

oriented society

SoftBank recognizes global environmental issues as an important management issue. We have established Environmental Action Guidelines
to ensure that all directors and employees cooperate in efforts to reduce environmental burdens. Based on our corporate philosophy of
“Information Revolution — Happiness for Everyone,” we will actively work to maintain and conserve the global environment through our
business, seeking to be a corporate group most needed by people around the world. We will also contribute to the continuous development
of a sustainable society. Business activities targeted by the Environmental Action Guidelines include all facilities and equipment, as well as
business expansion and entry into new businesses through M&As, the establishment of joint ventures, etc.

Environmental Action Guidelines

SoftBank Corp. is actively engaged in maintaining and conserving the global environment through our
businesses to contribute to the continuous development of a sustainable society. Specifically, SoftBank will:

Comply with environmental laws, ordinances and other regulations and requirements.

In order to resolve issues such as climate change and resource depletion through an environmental management
system, we have set environmental targets for the reduction of greenhouse gas emissions, energy conservation,
resource conservation, waste reduction, and water usage reduction, etc., and strive to make continuous improvements.

Promote environmental-friendly green procurement in our purchase of office equipment and supplies.

SoftBank strives to provide telecommunications services, etc., which help reduce the environmental load and
contribute to the reduction of greenhouse gas emissions across society as a whole.

We take into account the business impact on ecosystems and promote initiatives to conserve biodiversity.

We strive to provide environmental education to employees while also announcing the details of these guidelines
and our environmental information both internally and externally to reduce the environmental load together with
stakeholders including group companies, business partners, and suppliers.
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Environmental Management

i Compliance with Environmental Laws and Regulations and the Implementation of Internal Audits
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Environmental Management System

SoftBank has established Environmental Action Guidelines, built an
environmental management system, and formed a corresponding
administrative structure to promote environmentally friendly corporate
activities and support active environmental conservation activities. To ensure
that we achieve more environmentally friendly corporate activities, we are
taking measures for matters deemed to have a particularly important
environmental impact, including global warming prevention, the recycling of
used mobile phones, resource conservation, and limitation of the use of toxic
substances specified by the Restriction of Hazardous Substances (RoHS)
Directive* and of emissions containing these substances.

As society becomes more environmentally aware, companies are facing
increasingly diverse requirements, including demand for environmentally

Revise the plan for
© improvement based on !
» the evaluation results

friendly products and services, various regulations concerning environmental
conservation, and the need to conduct smarter corporate activities that save
energy and resources. To ensure that we can quickly respond to these
requirements and adapt to changing trends, we will faithfully perform the
PDCA (plan, do, check, act) cycle when implementing our environmental
management system and continuously make appropriate improvements.

As part of promoting our environmental management system, SoftBank has
acquired ISO14001 certification at 57% of business offices (employee
coverage rate) which emit large amounts of greenhouse gas emissions; for
example, our headquarters and network centers. Moreover, all business
offices conduct internal audits based on in-house criteria.

*EU directive that prohibits the inclusion of toxic substances in electrical and electronic equipment

Create a plan in accordance with the
environmental action guidelines, considering
environmental impact and cost effectiveness

Action Guidelines

Keep track of execution
© status of the plan and '
» evaluate and check its effect |

. Environmental Management System

Execute the plan in coordination
with the concerned departments !
while giving necessary instructions

To promote group wide environmental conservation activities, SoftBank has established the Environment Committee
covering environmental matters, which complies with the ISO 14001 international standard.

Chief SDGs Officer

SDGs Promotion Officer

SDGs Promotion Office

Environment Committee

...............................................................

Chair: CSR Division Head
Members: Heads of all divisions and departments
Secretariat: CSR Division

..............................................

All divisions

Procurement General Customer

All business

divisions Division Administration Service
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Environmental
officers at all
Group companies

Network Center/
Switch/Base
Station Management

Data Center
Management

Information
System
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In accordance with the framework of our environmental management
system, strive to comply with environmental laws and regulations. The

Company had no violations of environmental laws or regulations in FY2020.

We regularly conduct internal audits to ensure that our
environmental management system fulfills 1SO 14001 requirements
and is being implemented in a way that is effective toward the

Holding External Audits

achievement of our environmental targets. Based on the results of
these audits, we identify issues, take corrective measures, examine
various items in need of review, and continuously target appropriate
improvements. Having made these improvements, we have
confirmed from a standpoint of legal compliance that we continued
to appropriately fulfill ISO 14001 requirements during FY2020.

At the building (Tokyo Port City Takeshiba Office Tower) where
SoftBank’s headquarters are located, we are implementing
various power saving measures based on the intent of the Act on
the Rational Use of Energy (Energy Conservation Act) and the
Tokyo Metropolitan Environmental Security Ordinance. For
example, we have started to appropriately adjust the strength of
lighting and to rationalize the air conditioning operating time.
Furthermore, our headquarters, large-scale network centers,

and data centers have acquired 15SO14001 certification (@n
international standard for environmental management systems)
and are actively working to reduce greenhouse gas emissions.
Additionally, energy-saving measures will be sequentially taken by
optimizing the temperature settings for air conditioning
equipment in data centers and network centers, by actively
adopting energy-saving equipment, and systematically updating
equipment to promote efficiency in energy use.

| Environmental Management System (ISO 14001)

We have adopted an environmental management system that complies with the international ISO 14001 standard to ensure
adherence to laws and regulations and other requirements related to environmental conservation and promote environmentally
friendly corporate activities. Through a third-party investigation, we received ongoing 1SO 14001 certification in FY2020.

Environmental Targets in Offices

- Scope of FY2020
Type of activity activity | Focus of activity Objective of activity

Energy saving | Stable operation of on-site Head

Electricity consumption | 25% reduction compared with FY2010 levels

fuel cells to generate electricity | Office

Lights-out management system | Continued implementation of ofice lights-out management systems

In-house Training on environmental | Company | Knowledge about
environmental matters

education matters wide

Increase stafknowledge of the aws govening treatment ofinlustrial wste and handling Freon gas

Increase staff knowledge about how to handle used mobile phones

Environmental Targets at Network Centers

Type of activit s
yp sy Focus of activity Objective of activity

Energy saving | Efficient use of electrical energy

Electrical energy use (consumptionrate) | 1% reduction in annual consumption

Waste Proper handling of industrial waste

Industrial waste

Proper handling

materials Proper handling of waste CFCs

Waste CFCs

Proper handling
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Environmental Management

Cetiying andesemining authorly = BSI Group Japan K.K.
Accreditation organization * ANSI-ASQ National Accreditation
Regstered certfcation number = Board (ANAB)

EMS81966
bsi i
ANSI Nationa! Accreditation Board
ACCREDITED
MANAGEMENT SYSTEMS
CERTIFICATION BODY

Date of first certification : September 9, 2004

Main Registration Scope
Sapporo Data Center

Tokyo Data Center No. 4

Kitakyushu e-Port Data Center

Kitakyushu e-Port Data Center No. 2

Oita Data Center

Contact Center Operations Department
Hokkaido Network Engineering Department
Tohoku Network Engineering Department
Kanto Network Center

Tokai Network Engineering Department
Hokuriku Network Engineering Department
Kansai Network Engineering Department
Chugoku Network Engineering Department
Shikoku Network Engineering Department
Kyushu Network Engineering Department

General Affairs Division

Third-Party Verification of Environmental Data
The amount of greenhouse gas emissions and energy
consumption (SoftBank and Yahoo Japan Corporation),
industrial waste (SoftBank only), and water usage
(SoftBank headquarters) in FY2020 are subject to
third-party verification by the Japan Quality Assurance
Organization.

(verified I1ISO 14064-3, ISAE3000 compliant with a
limited level of assurance).
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Employee Training and Education

Conducted Environmental Training for Employees

We regularly conduct e-learning-based environmental education to ensure
that our employees acquire basic knowledge concerning environmental
conservation and to provide them with pertinent information. The curriculum
used for these activities provides content that all employees can use to
broadly educated themselves regarding environmental conservation.

Additionally, we provide practical training for employees involved in
industrial waste processing that equips them with the knowledge they need
to comply with laws and regulations and perform appropriate disposal. We
deliver this training through e-learning-based instruction concerning proper
industrial waste disposal and electronic manifest systems.

Furthermore, we are striving to raise the rate of employee participation in this environmental
education by allowing them to access training through PCs, iPads, and iPhones.

Green Procurement

Introduction and Promotion of Products That Help Reduce CO2 Emissions
In order to contribute to the sustainable development of society, SoftBank has
established Green Procurement Guidelines to explain our fundamental idea on green
procurement to our suppliers. These guidelines comply with the Ecology Guideline for
the ICT Industry formulated by the ICT Ecology Guideline Council* in response to
suggestions from a scientific meeting held by the Ministry of Inernal Affairs and
Communications on ecological response in the field of information and communication.
By establishing these guidelines, we are aiming to promote the procurement of
products that help reduce COz2 emissions. Moving forward, we will ensure that we carry
out business activities that emphasize the importance of the environment by welcoming
highly valued voluntary and proactive proposals from our suppliers and joining forces
with them to conduct environmental conservation activities.

*A joint council established on June 26, 2009 by the
Telecommunications Carriers Association, Telecom Services Association,
Japan Internet Providers Association, Communications and Information
Network Association of Japan, and ASP-SAAS-IoT Cloud Consortium to
promote industry-wide global warming prevention measures

Initiatives Supporting
Business Activities

Materiality 4

Materiality 5 Materiality 6

Environmental Communication

Cooperation with Customers

To support activities aimed at solving a variety of environmental and social issues, SoftBank is building communication channels
between users and NPOs via “Connected through Fundraising,” a platform that allows donations to be performed along with SoftBank
smartphone payments, and Yahoo! Internet Fund Raising, which is operated by the Yahoo Japan Corporation and is one of Japan’s
largest donation portal sites. Through construction of these channels, we are aiming to create opportunities for new activities.
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Carbon Offset Campaign Targeting Japan’s National Parks and World Natural Heritage Sites
Messages from Executive Committee Chairman Ken Oikawa

To preserve our beautiful, abundant, and precious natural
environment for the future, all of us on the executive committee
of the Carbon Offset Campaign Targeting Japan’'s National Parks
and World Natural Heritage Sites are teaming up with children
from the Boy Scouts to conduct environmental activities that
involve learning, experiencing, and communicating.

When conducting these activities, we utilize Yahoo! Internet
Fundraising to collect donations from a large number of supporters.

More than 44,000 individuals have donated through Yahoo! Internet
Fundraising since its establishment, and their support has provided the
reliable power and energy needed to conduct these activities.

By providing children with the opportunity to come into contact with
nature, these activities will certainly impress upon them the importance
of continuing to protect nature once they have become adults.

We hope that many adults also become swept up in the chain of
copious thought concerning nature.

Yahoo! Internet Fundraising S
L]
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SDGs Value Creation

Contribute to the Mitigation of Climate Change through Technology and Business

SoftBank is actively taking efforts to reduce greenhouse gas emissions through business activities; for example, using renewable
energy and leveraging technology such as Al and IoT to increase power efficiency. Additionally, the Company will contribute to
reducing CO2 throughout all of society, and contribute to realizing a sustainable society that responds to climate change.

Carbon-neutral 2030

Materiality 3

CARBON NEUTRAL c030

SoftBank will switch to the use of essentially renewable energy for 100% of power used in our business activities by 2030,
which is the year targeted for the achievement of the SDGs. Also, through energy conservation efforts that utilize
cutting-edge technologies such as Al and IoT, we are advancing our Carbon-neutral 2030 initiative to reduce greenhouse
gas emissions to essentially zero. In order to promote this initiative, we have established the Carbon Neutral Working
Group as a cross-company organization. SoftBank will contribute to the global environment through the spread of
renewable energy and the utilization of cutting-edge technology, and will also contribute to the realization of a carbon-free
society by realizing carbon neutral. Our reduction targets for greenhouse gas emissions have been certified as SBT (Science
Based Targets) by the SBTi (Science Based Targets initiative), which is an international climate change initiative.

Toward virtually zero
greenhouse gas
emissions

Shift to Renewable Energy for Power Used at Base Stations

The annual emission of greenhouse gases associated with
SoftBank’s business activities is approximately 680,000
tons when converted to CO2 (FY2019 results). This
amount is equivalent to approximately 250,000 ordinary
households. SoftBank’s main business is the mobile
communications business, and we use more than half of
our power at our approximately 230,000 base stations. In
order to reduce greenhouse gases, we have decided to
switch to electricity* using essentially renewable energy
supplied by SB Power. In FY2020, we have achieved the
use of 30% renewable energy for power used at our base
stations. We will aim for 50% or more in FY2021 and 70%
or more in FY2022.

SoftBank will also promote the reduction of greenhouse
gases by gradually promoting a shift to renewable energy
for power used by facilities and equipment other than
base stations.

*Electricity from essentially 100% renewable energy that utilizes
non-fossil certificates designated as renewable energy.

Tochigi Motegi Solar Park (SB Energy Corp.)

Additionally, the Company is considering directly
procuring the power generated by SB Energy Corp. (a
subsidiary of SoftBank Group Corp.), which owns
power generation facilities at 45 locations such as
SoftBank Tochigi Motegi Solar Park and operates a
power generation business for renewable energy.
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Increased Power Efficiency Utilizing Al, loT, Etc.

By utilizing cutting-edge technology such as Al, 10T, and big
data, it is said that impact on the global environment can be
predicted by using the learning function of Al to analyze a huge
amount of environmental data. Since various measures can be
implemented based on these predictions, the utilization of
cutting-edge technology to address environmental problems is
attracting attention throughout the world.

SoftBank will fully leverage cutting-edge technology and
synergies with Group companies to improve the power
efficiency of our facilities and equipment, and will take
measures to reduce the environmental burden.

Reduced Environmental Load by Developing Next-generation Batteries

SoftBank is working to reduce the environmental burden
through R&D for the development and practical
application of next-generation batteries. The evolution of
devices is accompanied by an increase in power, which
leads to an increase in energy consumption and CO2
emissions. By increasing the capacity and energy density
of batteries installed in these devices, it is possible to
improve the performance and efficiency of devices, and to
reduce the environmental burden.

Since 2018, SoftBank has been engaged in R&D,
information exchange, etc., for material technology used in
batteries. For these initiatives, we have cooperated with
various research institutes such as NIMS (National Institute
for Materials Science), as well as universities,
manufacturers, and corporations.

The Company is developing a lightweight lithium-ion
battery that possesses a high mass energy density, even

Battery prototype using elemental technologies jointly
developed by SoftBank and Enpower Greentech

Materiality 6

Initiatives Supporting
Business Activities

while maintaining a large battery capacity. In collaboration
with Enpower Greentech of the United States, we
succeeded in demonstration experiments for a battery
with a mass energy density (450 Wh/kg class) of about
twice that of conventional batteries.

Also, in June 2021, we established the SoftBank
Next-generation Battery Lab in the Battery Safety
Certification Center of ESPEC Corp., which is the world's
top manufacturer of environmental testing equipment.
ESPEC possesses equipment and know-how with
outstanding levels of safety and environmental evaluation.

Going forward, in order to analyze performance
differences and identify technical issues in cells at an early
stage, SoftBank Next-generation Battery Lab will evaluate
and compare cells from manufacturers around the world
under the same environmental conditions. We will also
accelerate the development of next-generation batteries
by giving feedback to each manufacturer regarding the
verification results obtained at the SoftBank
Next-generation Battery Lab. Moreover, SoftBank
Next-generation Battery Lab also plans to verify the
elemental technologies developed with joint research
partners. By sharing the know-how gained from verification
with participating manufacturers, SoftBank will contribute
to heightening the base level of next-generation battery
development. We are already planning to verify
next-generation batteries from 15 battery manufacturers
around the world, and will begin cooperating with new
development partners in the future. Through these
activities, SoftBank Next-generation Battery Lab will
advance its business to become a platform that supports
the promotion of next-generation battery development.

SoftBank Next-generation Battery Lab
Image provided by ESPEC Corp.
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SDGs Value Creation (1) Contribute to the Mitigation of Climate Change through Technology and Business

Contribution to Climate Change Prevention

Materiality 3 Materiality 4

SoftBank supports TCFD recommendations endeavors to disclose climate change-related information. Furthermore, we
have identified “contribution to climate change prevention through our technologies and businesses” as a material issue
and will promote efficient use of electricity through the utilization of IoT technology while taking concrete measures to
combat climate change, including shiftin<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>